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OStUIMES, Jewelry and 0 Accessories 


for Travel and ‘Town 


) ( UCH importance attaches to the trend of the 
tailored mode. The strictly tailored costume for 
street wear is the acknowledged backbone of 

In it the mode is 


crystallized and through it come the first indications of 
The tailored costume gives the 


modern style in fashionable costumes. 


changes in the fashions. 
stamp of approval to new line, fresh 
color and newly introduced detail. It 
is the tailored costume which gives 
the clue to the tempo and quality of 
fresh fashions. 

Because of this standing of the 
tailored mode, it now gives the clue for 
the Spring mode through its greater 
formality, its wider use of color, its 
additional grace and feminine line. 
The emphasized points brought out 
through the tailored mode include the 
added length of skirt and of the coat 
and such detail as longer line of lapels, 
revers and scarves. It introduces the 
informal loose-hung wrap effects and 
wide hanging sleeves. Through it we 
see a broader higher collar, more trim- 
ming of either fur, which is flat, or of 
silk facing and silk collars and cuffs. 
The high color is shown through the 
tailored mode and here also we find 
the new two-tone blends. Materials are 
finer and richer. Silky broadcloths, 
sheer but closely woven woolens, com- 
binations of wool and silk, faille, 
tussah and silk reps are to be used for 
these coat and skirt and three-piece 
costumes. 


+ vee jewels, the costume accessories 
and the utility pieces for travel 


By Ima Thompson 





Spring taillure with appropri- 
ate jewels 


and on the Avenue are repeating this added grace and this 
greater luxury in their forms, their gem-settings and 
their basic materials. 
regarding the tailleur of next Fall, it would have to be 
along the lines of splendor and elegance. 
would show a lavish use of baguette diamonds and colored 


If a prediction were now made 
The jewels 


gems in earrings, hat ornaments, neck- 
lace pendants, fob watches, bracelets 
and a more ornate form of decoration 
on the accompanying handbag. It 
would show a new type of coat and 
skirt suit with the separate tuck-in 
blouse. The only fashion to describe 
it would come to us from the age of 
powder and patches, for it would be 
a coat with great flaring cuffs and huge 
patchpockets, wide lapels and _ long- 
pointed revers to the high-standing 
collar. In line, the Princess flare 
would be carried out through many 
carefully fitted gores and a distinct 
fulness would be shown in the three- 
quarter length coat and the skirt 
reaching three or four inches below the 
knee would follow the lines and the 
swing of the coat. A high-crowned 
hat, a pair of buckled pumps, a gem- 
studded: pouch bag hanging from the 
wrist, embroidered gloves and an en- 
semble of diamond encrusted jewels 
will complete the handsome costume. 
This new costume for the Fall of 1929 
might correctly be named “The Cav- 


alier.” Toward the approach of such a 
tailored mode, the present fashions 
point. 


Traveling has its own particular 
costume requirements. An uncreasable 




























































































Hand bags for the tailored 
costume 











material is one of 
these demands, so is a 
loose-fitting over-wrap 
and neutral unobtru- 
sive colors for the en- 
tire costume. These 
are not sport clothes 
nor yet are they the 
precisely tailored 
clothes of the Avenue. 
The accessories for 
travel are also chosen 
for their special ap- 
propriateness. T he 
handbag is larger and 
often supplemented 
with a purse to hold 
coins and bills, tickets, 
passes, baggage checks 


‘and luggage keys. 


The hand-bag is a 
fitted over-night bag 
for railway journeys 
or short trips and the 
suitcase, Gladstone 
and the handbag 
either hold all of the 
needed garments on 
tightly pressed 
hangers or they carry 
the extra small things, 
if trunks are to be 
taken to hold the 
gowns and _ wraps. 
Convenience is their 
keynote, style and 
smartness their second 
requisite. In the il- 
lustrations we have a 
tailored costume of the 
latest ensemble order, 
a group of typical new 
handbags and two 
travel costumes. The 
interest for’ the 
jeweler in all of 
these illustrated cos- 
tumes and utility 
pieces is in their 
control of further de- 
signs and in new color 
arrangements and 
fashionable contours 
in gem-studded bag 
mounts, fitted pieces 
and new jewels. An 
edict has gone forth 
this Spring that the 
costume must be, if 
not a complete ensem- 
ble, at least a blending 
composite. From hat 
to shoes the pieces 
must correspond in 
their appropriateness, 
their color schemes 
and their materials. 
To have them appro- 
priate they must be 
suitable to the wearer 
and to the occasion 
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upon which they are used; to have them blend in color 
scheme, the jewels and accessories must take into consid- 
eration the color tones of hat, blouse and coat. 


N the first illustration, the latest dress ensemble is 

shown. This is a tailored coat and skirt of gray reps. 
The lining of the coat is a plain lemon yellow satin and 
the blouse, with the deep revers, is of the same material. 
The hat carries the color of the coat and skirt in its 
gray felt, while a piece of the yellow satin is folded across 
the high crown and the drooping brim is faced with the 
same satin. A contrast is carried out in the color scheme 
of the jewels. Here we find the dark blue of the lapis- 
lazuli giving emphasis to the whole costume. There is 
a choker necklace with the lapis hanging in a fringe below 
a row of square-cut citrine quartz. A pave of the quartz 
is used to carry out the ground-work of the large plaque 
on this necklace. Lapis makes the central gem and ba- 
guette diamonds surround it above the pave of citrine 
quartz. The brooch worn at the closing of the blouse 
is one of the new darts with the modernistic motif for 
its pattern and lapis quartz and platinum for its ma- 
terials. There is a buckle at the narrow belt, a mount 
on the strap of the gray suede envelope handbag, and 
a wrist watch and chain bracelets worn over the sleeve 
of fhe satin blouse. 


HE bracelet designs include a watch-bracelet carried 

out in lapis and small baguette diamonds; a chain 
bracelet with large square shaped loops and small sections 
of smooth-polished lapis between. At the top of this row 
of bracelets there is a wider bangle. The bangle design 
shows a border of alternating square-cut citrine quartz 
and baguette diamonds with long narrow sections of lapis, 
alternating with squares of the quartz for the wider 
central row. 

This two-toned parure holds special significance for the 
jewelry designer. It is representative in its use of two 
materials and two colors, with a contrasting texture and 
their charms for emphasis in the jewels. Like costumes 
are carried out in blue or gray woolen mixtures with 
blouse of white satin and hat and purse in Chinese-red. 
White is again used for the blouse where a fine blue 
woolen material is pin-striped in white. A red fox fur 
is used with this and the color tone taken for the jewel, 
repeats the tone of the fur in carnelians mounted in gold. 
A handsome plaid is distinctly new; it is used for a three- 
piece costume in colors of beige, cocoa-brown and sap- 
green. 

Scarves of fur, silk or self-material, wide lapels, 
plaited or full gathered revers and matching cuffs are 
the dressmaker details one hears so much about this 
Spring. It is all a matter of the feminine tone which is 
being emphasized by the French couturiers. Such de- 


tails mean for the jeweler a greater use of decorative 
It means color 


brooches, necklaces and dress ornaments. 
in the daytime jewels, with 
quantities of faceted gem- 
stones in small sizes and 
large pieces of colorful 
opaque gem-stones set as ear- 
ring pendants, necklace 
plaques, finger-ring gems and 
in mountings for dress-orna- 
ments, bracelets, vanity 
pieces and handbag. 

The new hand-bags show a 
tremendous variety in their 
manner of decoration, but 
they keep to three popular ; 
forms in their construction. One of the latest creatns 
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These forms include 
the flat envelope purse, 
the full-rounded 
pouch-shape and_ the 
latest combination of 
these two, a bag that 
is deep and narrow, on 
the pouch order, but 
almost as flat as an 
envelope. Whether or 
not these bags have 
handles, makes no dif- 
ference to their shape. 
The envelope bags may 
be handle-less or a 
strap for the hand 
may be placed at the 
back of these purses. 
The pouch-shape may 
be minus a handle or 
they may be carried on 
& a long loop of self- 
"} . material, or by a chain 
in a metal to match the 
bag mounting. 











IX of the new de- 

signs are shown in 
the illustration on 
page 36. At the top 
of this sketch is a bag 
with a mounting of 
ivory. The ivory is 
smooth polished, but 
beveled at the edges. 
It is used on a bag of 
morocain here, but its 
form may be repeated 

















in gold or silver on 
bags of colored suede 
or black reindeer. 
Reindeer is the latest fabric for use on some of these fine 
dress bags. It is shiny smooth and jet black and is then 
mounted in decorative plaques of platinum wire encrusted 
with baguette diamonds. Diamonds also make the stripes 
running diagonally across the third bag in the row. This 
exquisite piece is mounted and fitted in frosted platinum 
and the lines of diamonds are embedded between bands 
of platinum in the reindeer of the bag mount. 

A strap fastener is among the new conceipts of the 
Spring bags for wear with the tailored costume. It is 
used at the center, in matching pairs, or at one side of the 
bag as it is shown in the fifth model in the illustration. 
The fastening is a diamond-studded clasp and the bag 
material, a pin-seal in colors to blend with the new 
costume. 

The three pouch forms shown in the illustration are 
handle-less, but handles may be attached either at the back 
of the bag or in loop form carried out in metal chains or 
in leather straps. Jasper and diamonds are used for the 
Plaque on the flap of the fourth model. Jade makes the 
oval gem-cutting for the silver mounting of the second 
pouch bag. Faceted gem-stones may be used to form the 
bar at the top of the last model. This bag is often 
carried out in tweed or woolen material to match the 
costume for which it is designed. The assymetrical pat- 
tern may use suede, pin-seal or fine kid-skin for the upper 
half and the tweed or woolen reps for the lower portion. 

Travel bags show a decided contrast in their materials. 
They differ completely in their choice of colors, in 
their gem-settings and in their leathers. Reptile, 


Simple jewels with tweed 
travel suit 
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crocodile and ostrich | 42 
are seen in these bags, VA/A 
which are particularly = NW 4 
appropriate for use 
with the rougher VY) 
tweed costumes and 
heavy coats of the 
travel ensemble. They 
change in tone and 
use the tones of sand, gut 
rose-beige, steel-gray, v \ 

powder-blue and mix- » 
tures of these half- ; 
tones in their mount- 
ings and in their ma- 
terials. The fittings 
for these bags are 
of particular interest. 
Here is one, a typical 
over-night bag that is 
nothing more than an 
enlarged envelope 
purse. It is carried 
out in dark blue mocha 
for wear with a rough 
woolen costume in bas- 
ket weave or with a 
tweed suit in tones of 
green and brown; it 
appears in tan calf- 
skin. Its fittings are 
in hand-chased silver. 
They include a cigar- 
ette case which holds 
a watch in the case- 
mounting and an auto- 
matic lighter; there 
is a change-purse, a 
bill-fold and a vanity 
case. There is a 
pocket for an _ extra 
dress on a stiff board; 
spaces for negligee and pajamas, slippers and _ toilet 
articles. 





















































New motor costume worn 
with two tone jewels and 
accessories 





HE fine leathers are reserved for the handbag and 

small fitted purses. The heavier grains and reptile 
skins for the small tailored bags for travel wear and the 
self materials to go with the ensemble. These costumes 
and travel pieces form the basis for the designing of 
appropriate jewels for wear with the tailored costume 
this Spring. Fewer jewels are used with the travel cos- 
tumes, but they must be especially appropriate. The 
tailored costume for the Avenue demands a greater 
wealth of jewelry, finer pieces and a greater quantity of 
gems in their mountings. 

The modernistic pattern is highly pleasing when used 
for some of these tailored jewels. Geometric forms are 
used for one jewelry ensemble where they are cut from 
thin sheets of jade, smoked amber and lapis-lazuli. The 
lapis, cut in disks, was used in necklace pendants, large 
brooch and bag ornament as the foundation. Upon this 
were incrusted triangular sections of the jade and the 
smoked amber. 

The black and white note still persists in some dress 
details and one set of choker necklace and matching brace- 
lets, simple enough to use on the avenue or with the 
travel costume, is carried out in faceted globes of black 
onyx and carved rondels of ivory. Planning jewels for 
wear with the types of costume described here is a bi- 
yearly task. 
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A Dangerous Plan to Wreck Our Trade 
Associations 


EMBERS of the jewelry trade who have the 
M real interests of the industry at heart read 

with much pleasure the news that the Ne- 
braska Retail Jewelers’ Association at its last con- 
vention decided to retain its affiliation with the 
American National Retail Jewelers’ Association even 
though it voted to indorse the so-called “Jewelry In- 
stitute of America.” This was accomplished despite 
the well-laid plans of the “wrecking crew” to put the 
old organization out of business and weaken the na- 
tional body. This unsuccessful attempt to have Ne- 
braska lead a general secession from parent organi- 
zations brings into the open the plans of a certain 
element to put the representative trade organizations 
as they exist today out of business, that they may be 
succeeded by a hand-picked unrepresentative body 
that will surrender control to a small clique or even 
single individual. What was tried in Nebraska, is to 
be tried at other State conventions engineered by the 
same small group that seeks to take the control of 
our industry out of the hands of its own leaders and 
put it in a nebulous body about which our industry 
knows actually nothing today. 

These attempts now to scrap the old State associa- 
tions or to undermine the American National Retail 
Jewelers’ Association should be resisted to the ut- 
most as they threaten a danger to the industry that 
is most serious. Whether or not our local and na- 
tional organizations have done all they could have 
done in the past, there is no doubt that without them 
the trade would be in a very serious condition today. 
The retail jeweler would be helpless and inarticulate 
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in his fight against abuses by manufacturers and 
wholesalers as well as by outside competitors. He 
would probably still be paying the jewelry tax to the 
Government and undoubtedly would have been 
afflicted with a considerable amount of State and na- 
tional legislation that would have proved a burden 
to him in many ways. To scrap the organizations 
that have done so much on the chance of forming an 
organization that might do better, is absurd on its 
face. 

There is nothing to show that any new organiza- 
tions will have any different personnel or be able to 
work any more effectively. What is more, such facts 
as have developed indicate that the organizations pro- 
posed for the retail, wholesale and manufacturing 
trade will in the end prove little more than collec- 
tion agencies to produce a fund for a so-called “insti- 
tute” which has been incorporated in New Jersey as 
a business corporation (not as a membership or edu- 
cational body) that will be in control of very few 
people. There is nothing to show that the retailer 
or the retail jewelers’ organization will have any real 
say in controlling the policy of this “institute.” 

In other words, the jewelers are asked to give up 
all they have today and contribute a great deal more 
to an organization of which they really know nothing 
now. They are asked to give a “blank check” both 
as far as money and control is concerned to a busi- 
ness corporation which will decide on policies for the 
whole trade. 

Were the best men in the world available to run 
such a business corporation, the power given to it is 
entirely too much. It offers a dangerous opportunity 
to those who, through incompetence or selfishness, 
might wish to run the entire industry in their own 
interests. 





Laws Forbid News About Lotteries 


CCORDING to an announcement made last 
A week officials of the United States Post Office 


Department are again taking steps to enforce 
the Federal statutes respecting lotteries and gift en- 
terprises and particularly demand compliance with 
Section 213 of the law on this subject, which, in part, 
says that: 

“No newspaper, circular, pamphlet or publi- 
cation of any kind containing any advertisement 
of any lottery, gift enterprise or scheme of any 
kind offering prizes dependent in whole or in 
part upon lot or chance, or containing any list 
of the prizes drawn or awarded by means of 
any such lottery, gift enterprise or scheme, 
whether said list contains any part or all of such 
prizes, shall be deposited in or carried by the 
mails of the United States or be delivered by any 
postmaster or ijetter carrier.” 


The punishment provided for a violation of this 
section is a fine of $1,000, or imprisonment for two 
years, or both. 

Under the statutes newspapers are not permitted 
to print news concerning gift enterprises of any kind, 
drawings by mercantile associations for which no par- 
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ticipation fee is charged, package sales, awards to 
holders of lucky numbers or even news about lot- 
teries, door prizes, drawings for articles of value 
where such activities are sponsored by churches at 
fairs and bazaars; information about card games 
(charity affairs), winners of prizes are equally un- 
lawful. 

The Post Office Department has requested all pub- 
lications to more rigidly 
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merchandise to sneak thieves. This is a form of 
loss that can be greatly reduced through the use 
of common sense and caution. 

“Let us all work together to make 1929 a year 
that will be memorable for the elimination of 
avoidable losses.” 

What is true of the members of the Alliance is 
probably true of the trade as a whole, and indicates 
a condition that can and 





obey the law and help 
enforce it. 

The above will answer 
fully and adequately the 
questions propounded by 
many subscribers who 
wish us to tell why we 
have not given publicity 
to guessing contests, 
package sales and simi- 
lar sales-producing 
schemes founded on 
chance that they have 
used effectively in their 
business without moles- 
tation by or even pro- 
tests from their local 
authorities. That they 
can “get away with it’ 
does not justify THE 
JEWELERS’ CIRCULAR in oa 
publishing the details. 
The post office regula- 
tions forbid the mailing 
of any matter advertis- 
ing or describing a lot- 


power. 





A Significant Statement 


“There is another point that I wish to 
emphasize today. Some way, somehow, there 
has been a persistent belief that the Commission 
has approved certain plans of business conduct 
that it is alleged that certain industries follow. 


“Let me make it very emphatic that we ap- 
prove no plan whatever—nor any proposed plan 
whatever. The law does not give us any such 


“All suggestions or statements that the 
Commission has given its approval, formally 
or tacitly, to any plan or practice of any 
kind is erroneous. I wish to clear up this 
point as much as I can, for it is misleading 
both to the industry and to the public.” 


Extract from the address of Commissioner W. 
E.. Humphrey of the Federal Trade Commission 
before the annual meeting of the American 
Paper and Pulp Association. 


should be stopped at 
once. It will be wise for 
every jeweler, whether 
or not a member of this 
great protective organi- 
zation to heed the ad- 
vice given to start work 
at once to eliminate all 
avoidable losses. 





Capper-Kelly Fair 

Trade Bill Will Have 

Good Start in Next 
Congress 


DVOCATES of 
A Price Maintenance 
in our’ industry 

will be pleased to learn 
that on Feb. 27 the 
Committee on Interstate 
and Foreign Commerce 
of the House of Repre- 
sentatives voted to re- 


* 








tery and the courts have 
decided that any distribution of property by lot or 
chance is a lottery. 

Whether the laws or the post office regulations are 
good or bad, wise or silly, is not the question at issue. 
Until they are changed or repealed we will obey them 
in letter and spirit and our readers will find no news 
or information about such schemes in the columns of 
this journal. 





Robberies Caused by Carelessness 


HE statement of the chairman of the Executive 
"| “corumitie of the Jewelers’ Security Alliance, 

published in the February Bulletin of that or- 
ganization, should be brought home to every jeweler. 
He says: 


“An analysis of cases handled by the Jewelers’ 
Security Alliance during the last year shows 
clearly that a large part of the loss inflicted 
upon jewelers is due to carelessness. 

“Almost a hundred members’ windows were 
smashed after business hours. The advertising 
value of a display of merchandise after closing 
time is doubtful. Few real customers are shop- 
ping at that time of the night; but, on the other 
hand, thieves are out looking for easy victims. 

“About another hundred of our members lost 


ceive the favorable re- 
port of its subcommittee on the Capper-Kelly Fair 
Trade Bill and, under a gentlemen’s agreement of its 
members, to list the bill for action immediately the 
committee shall be organized in the new Congress. 
Such an agreement was made possible by the fact 
that, with the exception of two minority representa- 
tives, the membership of the committee will be un- 
changed. . 

Contemporaneously, Senator Capper proposes to 
press the bill in the Senate at the coming spring ses- 
sion to begin in April. 

In the meantime the complete report of the Federal 
Trade Commission’s fact finding inquiry on the sub- 
ject will be available and should furnish a basis and 
reason for expeditious action. This legislation, there- 
fore, will start off in the new Congress under most 
favorable auspices, and its friends have reason to be 
most optimistic. Nevertheless, it is no time to cease 
fighting and every jeweler who can influence his Con- 
gressman or Senators, by letter or personal contact, 
should express his views to them emphatically and 
keep the subject alive in their minds until the legis- 
lation is finally acted upon. 








The J. C. Bloom Jewelry Co., 1541 Welton St., Denver, 
Colo., established about 40 years ago, has sold its entire 
stock to H. H. Frumess, the jeweler, 605 16th St. Dr. 
Bloom has been desirous of closing out his jewelry busi- 
ness to devote his entire time to his optometrical trade. 
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Merchandising for Profit 


Article 1—The Three Roads to Profit 


By Ernest A. Burrill, Chairman 


Plan and Scope Committee, National Advertising Fund of the N.S. R. A., 


and Educational Adviser, National Shoe 


Retaiiers Association 


a real problem is self-evident from two conditions 


eo the retail jewelry business is confronted with 
reflected by the bulletin issued by the Harvard 


Pusiness Bureau in its analysis of returns from 230 
jewelry stores which provided the information for an ex- 
cellent analytical report for the year of 1927. The report 


shows that jewelry stores turned their stocks less than 
once each year. It also showed that the net profit earned 


was only 1.9 per cent of sales. 
Although this report has probably had wide circulation 


and careful reading through- 


lished for the benefit of the shoe industry his_ book, 
“Profit,” which is full of clearly written and easily under- 
stood paragraphs and illustrations on the fundamentals 
of doing business. 

It is probably as true in the jewelry industry as in 
any other business, that those engaged in it get so close 
to their problem that they see nothing but the problem. 
Therefore the comments which will comprise these articles 
will be an effort to express sincerely and clearly the mer- 
chandising problem of the jewelry industry through 

spectacles adjusted to the 
_.. shoe business, but which 





out the jewelry industry, itis SS 
nevertheless a rather impos- 
ing document and goes in- 
timately into details, with | 
several cross analyses so as | 
to confuse somewhat the | 
fundamental things which 
need attention. Hence a fur- 
ther and simplified review of 





Chart No. 1 
Operation in Typical Jewelry Store | 


Datel Gales 56.46%. 
Cost of Sales ....... 
Gross Proftt ........ 
*Operating Expense .. 


nevertheless have been 
focused always on the funda- 
mentals of doing business. 
And these fundamentals of 


seueunl $54,000 100% | doing ~~ business—turnover, 
wad 31,914 59.1% | markup, depreciation, gross 
weer 22,086 40.9% profit and stock keeping—are 
pie anos 21,384 39.6% probably as much _ ignored 


this report at this time is ae 702 1.3% and abused in the jewelry 

being made for two reasons. = pe industry as in the shoe busi- 

First, because many jewelry atts ca iceee Gaee ar cake win he oome ness or any other field of 

dealers are busy right now mented upon later in the article. retail activity. 

assembling their figures for | | In the analysis of any prob- 
ci caalialccaaaaaeaaa acini a ———— lem, the first step is always 


1928 as a basis for a similar 
analysis by the Harvard 
Bureau. Second, it may be helpful, and certainly not 
harmful to have this simpler analysis made by one whose 
life work has been devoted to analysis, simplification and 
comment upon similar figures in another important field 
of retail effort. 

In order that those who read may know “who is speak- 
ing,” it may not be out of place for the writer to introduce 
himself, tell briefly of the experience which would lead 
him to dare step outside the problems of his own industry 
tc comment upon the perplexities of another. 


HE writer of this and subsequent articles in the 

series is Ernest A. Burrill, of Boston, at present 
connected with a national advertising campaign for the 
benefit of the men’s shoe industry. He is in charge of 
the merchandising features of the campaign, and is also 
educational adviser of the National Shoe Retailers’ Asso- 
ciation. Previous to undertaking this line of effort, he 
was engaged for over 20 years as manager of credits and 
sales for the Geo. E. Keith Co., makers of Walk-Over 
shoes. During this time one of his principal duties was 
the compilation and analysis of hundreds of operating 
reports and financial statements. His writings have been 
widely printed in the shoe trades papers; he has appeared 
before many conventions with his practical merchandising 
talks with chart illustrations, and he recently has pub- 


to reduce the problem to 
simple figures, the fewer the better, and then consider 
the several angles from which the problem can be ap- 
proached to its correction. As has been stated at the 
outset, jewelry stores as a group reflect a slow rate of 
turnover, probably the lowest rate of average stock turn 
of any industry. Also the profit margin is very narrow, 
and entirely inadequate to the volume and to the invest- 
ment. 

The Harvard report for 1927, in which the figures for 
230 stores were combined, show the combined results of 
a total retail volume of over fifty millions of dollars in 
sales, in addition to repair volume which probably runs 
not far from five million dollars in these same stores. 
The report combines big stores and small stores, in large 
and small cities, located all over the country. Hence it 
is a representative set of figures, especially so since this 
is the sixth year in which the figures have been assembled 
in a similar way. 


HEREFORE the first step in this analysis will be 

to reduce these large aggregate figures to terms of 

a typical or average jewelry store doing about $50,000 

annually. The first illustration therefore, will be the 

operating result of such an average jewelry store. (See 
Chart No. 1.) 

The above figures are entirely the jewelry store mer- 





Read this series carefully and submit your own comments and suggestions 
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chandise sales. The sales and earnings from the repair- 
ing department, which might be from $5,000 to $10,000 
annually, must be treated separately. 

Although the Harvard figures did not include a com- 
pilation of inventories as well as sales, it is probable 
that the figures illustrated in chart No. 2 are not far 
from the average situation. Working from the average 
stock turnover of .9 that would mean that for an annual 
outlet at cost of nearly 
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process to restore adequate profit. If the operating costs 
can be cut $2,000, that would mean just that much addi- 
tional net profit. The result of this economy is reflected 
in column 1. 


T present this average jewelry store is earning 
41 per cent of gross profit. If the trouble is 
chargeable to too low a markup, column 2 reflects what 

would happen in this store if 


a) 





$32,000, as shown in the first 
chart, the average inventory | 


















it realized 45 per cent markup 
instead of 41 per cent. In 





would be in the vicinity of Chart No, 2 each case the same amount of 
$36,000. The other figures Inventory in an Average Jewelry Store merchandise at cost is in- 
as to cash, accounts, fixtures a $35,460 volved, $32,000 in each case. 
and indebtedness are esti- Cash iii canta Ma alias tall ial alacaiadl 2 000 | In column 1 the cost of sales 
mates only. pai iit ltd haha sedi areal 4.000 | is 59 per cent of sales. In 
= > a kcetewawie esd ehawdek se wewe pom cobutits & the neab of entiite 

HESE figures are not PEO stacy aiwls oe kiwin le bi ae ares is eres 4 x 55 per cent of sales. 
intended to reflect that Cg teKawk vena pe nes ee on $47,460 Column three leaves the 
the average jewelry store rate of gross profit and the 
shows any such ratio of in- | Owe for Merchandise ................ $10,000 operating expense the same, 
debtedness to quick assets. Owe for Consigned Merchandise ...... 12,000 and reflects the results which 
For reasons which will be ex- | Owe Bank ...........seeee eee eens 5,000 would happen if $3,000 more 
plained later the figures do | fotal Liabilities .............-.--. _ $27,000 merchandise was sold. In this 
show a rather substantial in- Net Worth ccc ccc ccccccnccccccccee $20.460 case this $3,000 more mer- 
debtedness, even though there chandise was sold for about 
is a substantial equity or net $5,000. Because there was 


worth to back it up. 

The next general analysis will be a grouping of sales 
into broad divisions. Based on the percentages reflected 
by the group summary, note the way in which this $54,000 
average store would split up as to kinds of merchandise 
sold. (Chart No. 3.) 

To complete the preliminary figures the next chart 
No. 4 shows a condensed analysis of the operating ex- 
penses. Again the percentages shown are those reflected 
by the 230 stores in total. The figures are merely adapt- 
ing those percentages to this average $54,000 volume, 
which is the background for this entire study. 

To reduce Charts 1, 2 and 4 to simpler terms, here is 
the jewelry store situation in a nutshell. For every $1.00 
of sales made this average store carries 65 cents in stock, 
and carries a capital investment of 37 cents. Out of each 
$1.00 in sales the stores realizes a gross profit of 41 
cents, spends 39 cents for operating costs and realizes 
a scant net profit of less than 





















no change in expense, all this 
extra $2,000 of gross profit on the new volume became 
new net profit. 

Obviously column 2 presents at first glance the more 
attractive plan, but will the jewelry situation stand for 
an average of 4 per cent greater markup? The writer 
doubts it. Is there general wastefulness in operating 
costs? Occasionally, as in any other industry there is, 
but not enough to charge the entire trouble to that source. 
Can volume be increased enough to correct both condi- 
tions of fixed expense and unchanged rate of gross profit? 
With some yes, with others no. There are always those 
who can, and those who cannot. 

These paragraphs and figures state the situation clear- 
ly. In the series of articles to follow, each of these three 
methods will be discussed more fully, all of which will 
be interpreted in terms of the same average $54,000 store 
illustrated in these articles. 

In addition to the foregoing 





2 cents. analysis it may be profitable 
| to quote some of the com- 

T is one thing to reduce | Chart No. 3 ments, comparisons with the 

a problem to its simplest | Division of Sales, Typical Jewelry Store previous year and _ general 


terms. It is another and far | 
different process to work out | 
the solution or correction of | 
the problem. | 
However, it is just as true | 
of jewelry stores, as it is of 
clothing stores, shoe stores or | Total 
any other store which finds 
itself in this condition, that 


Precious Stones ....... 
| eS 
WSIS Nh ae s's Ka bnew 
Sterling Silver ........ 
All other mdse. ....... 















conclusions given in Bulletin 


sees $14,040 = 26% No. 76 which forms the basis 





ann est of this series of articles: 
oeeree 9 ° (4) 7; “ " 2 . 
aes 6,210 11.5% The principal increases in 


| operating expenses occurred 
silat 15,660 29% . | in two accounts: total salaries 
=a cath $54,000 100% and wages and total interest. 
| “The total salaries were 
| higher in 1927 than for any 








the solution or correction of 
the situation lies in one of three channels, or possibly 
im a combination of all three. These three avenues of 
correction are (1) expense reduction, (2) gross profit 
icrease or (3) volume increase. 

In the next group of figures we are setting up three 
columns (see Chart No. 5) which will show just how the 
operation would be affected by each of these three con- 
Citions, without any intention yet of attempting to state 
which one should bear the greater part of the correction. 

If there is extravagance or waste in the expense ac- 
count, that is the first place to start the reconstruction 










other year for which the bu- 
reau has studied the retail jewelry trade. 

“The most favorable showing in general was made by 
the very small and the very large firms. Exclusive of in- 
terest, stores with sales less than $20,000 made by far the ~ 
best expense showing, but the more favorable interest 
showing of stores with sales of more than one-half million 
dollars caused this latter group to show the lowest figures 
of total expense. 

“As in previous years, the grouping of reports accord- 
ing to the rate of stock-turn showed marked differences in 
(Continued on page 42) 
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Merchandising for Profit 


expense in favor of firms which secured high rates of 


stock-turn. 


“These firms, because of low expense ratios, made a fa- 
vorable net profit showing in spite of gross margins, which 
commonly were lower than those of firms with lower rates 
of stock-turn. The greatest differences in the comparison 


based on stock-turns group 


(Continued from page 41) 


basis. 


ers who made no sales on the installment plan in compari- 
son with those firms which reported some sales on this 
Total expense, however, was somewhat higher for 
firms selling on installment and individual expense items 


differed materially. 
“Of the 147 firms reporting for both 1926 and 1927, 55 


showed increases in their net 
sales, commonly amounting 





appear in salaries and wages, 
rent and interest. 


4 HE grouping of reports 


Chart No. 4 


Operating Expense in Typical Jewelry Store 


for these firms to 8.6 per cent 
for 1927 over 1926, while 92 
firms reported decreases in 
their net sales, commonly 





according to the size of 

the cities in which the firms oa and Wages -..++++++5 $ a —" amounting to 8.9 per cent. 
were located showed a dis- roe = i ala dil laa lara fe aad 1.836 rt For the entire 147 firms re 
tinct tendency for operating I 039g ig aaah 2.970 hg porting for both years the 
expenses to be lower and net pooped y E eae 4.2 66 pt volume of merchandise sales 
profits higher for firms both er 2 SS Ron eas ‘ 9% commonly decreased by 2.2 
in the very small cities and Total Expense ............. $21,384 39.6% per cent for 1927 as con- 

This de- 


in the very large cities than 





trasted with 1926. 
crease presumably has played 








was the case for stores in 
cities of medium size. 
“Retail jewelers whose cash and C.0.D 


75 per cent or more of their total sales commonly reported 
lower expense ratios and higher net profits than did firms 


. sales constituted 





Total Sales 
Cost of Sales 
Gross Profit 
Operating Expense . 
Met freit.<..6.s.. 





Chart No. 5 
Three Ways to Profit in Typical Jewelry Store 
At Present 1 2 3 
Expense Gross Profit Volume 
Decrease Increase Increase 
Secale eee $54,000 $54,000 $58,181 $59,322 
ht ake steete 32,000 32,000 32,000 35,000 
; 22,000 22,000 26,181 24,322 ss 
21,000 19,000 21,000 21,000 
1,000 3,000 5,181 3,322 


no small part in the increase 


in operating expenses of a retail store. 
“Firms which increased their sales from 1926 to 1927 
commonly operated with distinctly lower expenses and in 











whose cash and C.O.D. sales constituted less than three- 


quarters of the total. 


“No variation appeared in the net profit of retail jewel- 


their net sales.” 








NEW tie-up with the subject of 
A Golf—quite popular with the pub- 
lic—was carried out by a jeweler who 
in the center of his window prominently 
displayed on a little pedestal a golf ball. 
Surrounding it he had arranged some 
silver loving cups, both of large and 
small sizes, some cigarette cases, pencils, 
with clips that could be fastened on the 
golf bags, match boxes, keyrings, bottle 
openers, knives and tie-clasps—in fact 
a very complete assortment of articles 
which the golfer could use or might be 
interested in. Two beautiful silver 


By C. T. H. 


water pitches were also included and 
suggested. as representing a worthwhile 
type of golf prize or trophy to be of- 
fered. 

This window served to do two things 
—it attracted through its connection 
with the popular subject of golf, and 
secondly, it helped to push the sales of 
silver in that most of the articles 
displayed were of a silver variety. 


* * * 


HE approach of the month of April 
brings a window change opportunity 


general made a better profit showing, in spite of lower 
gross margins, than did firms which suffered decreases in 


(To be continued) 





Tie-ups with WF elcome § bring time 


to the jeweler in the means of tying up 
this phrase as a catch sign with an ex- 
hibit of gift articles applicable to “April 
Showers,” meaning the many “showers” 
that occur in this month generally prior 
to the many planned weddings for the 
months of May and June to follow. 

The resourceful jeweler can evolve 
many pleasant window displays on this 
thought and occasion but these words 
alone—April Showers—on a sign Ssul- 
rounded by appropriate gifts is enough 
to attract considerable attention. 
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St. Patrick s “Day 
Ln the Mornin’ 


An Anniversary That Might Well Be Capitalized 


St. Patrick’s Day. This anniversary is recognized 

by Americans as well as by those of Irish descent. 
Everyone wears a shamrock, or a bit of green ribbon in 
honor of St. Patrick and the traditions surrounding his 
adopted country. 

While many jewelers will not find greatly increased 
sales from displays of merchandise particularly connected 
with this anniversary, the good will and prestige of the 
store is often considerably advanced. Displays for this 
date should be prominent for the green color associated 
with the day. Such merchandise as the jeweler has that 
is green in color is well adapted for inclusion in the 
displays. 

Some of the merchandise displayed on St. Patrick’s 
Day by jewelers in other years are green jade ornaments 
and jewelry, flexible snake bracelets, green glassware, 
green candles, green stone and emerald jewelry, green 
bead necklaces, green art pottery, green ostrich feather 
fans and ornaments, green lustre vases, china with green 
decorations, green tinted stationery, greeting cards, St. 
Patrick’s Day favors and novelties, and other related 
lines. From this list it will be seen that jewelers have a 
chance to increase sales if the merchandise offered at 
the time is selected with green as the motif coloring. 

Naturally this merchandise may be supplemented with 
other lines of goods that do not reflect the Irish national 
color, such as silverware, diamonds, watches and other 
lines. If there is enough green merchandise to make a 
good showing the other lines will help to round out the 
displays. 

The decorations of the window displays for St. Patrick’s 
Day should be green. The floor of the window and the 
hangings in the back should be of this color. Drapes and 
mats, ribbons and ornaments of green should be included. 


T stat is a real opportunity for the jeweler in 


HE symbols of St. Patrick’s Day are of a nature 

to arouse a little merriment, and the jeweler including 
them in his displays adds to his popularity through the 
favorable thought and comment of the public. The usual 
inexpensive novelties sold for party decorations may be 
used in creating attractive displays. Green pigs, green 
snakes, green hats and clay pipes are among these. The 
harp, shillelah, shamrock, Paddies and Colleens and other 
symbolic decorations add to the atmosphere of the display. 
A jeweler in St. Louis, Mo., introduced a mammoth 
green shamrock into a fine silver display with success. The 
shamrock was made of plaited silk over a foundation of 


heavy cardboard. This idea was used in Los Angeles in 
connection with a display in which life-sized figures of 
Paddy and Colleen were shown in Irish costume. An- 
other jeweler used a shamrock made of satin, two feet 
in height, which was suspended in the window, supported 
by green ribbons which radiated from a central point at 
the floor and spread out towards the ceiling. 


The shamrock may be made of rich materials or ot 
inexpensive green crepe paper, but it always has a similar 
emotional effect upon the public and it brings favorable 
attention to the display into which it is introduced. 
Usually with the shamrock other symbols are included, as 
well as the green flag of Old Erin. 


The harp of the Irish bard is another decorative symbol 
that is often used to advantage in display windows. Often 
a real harp is introduced gaily bedecked with green rib- 
bons. At other times a simulation of a harp made in 
various ways is the decorative motif. In one window 
the harp frame was made of wood and covered with 
puffed green silk. The strings were made of gay baby 
ribbons of various colors. In another window the frame 
of the harp was covered with a mass of little shamrocks 
cut out of green crepe paper. 


JEWELER displayed a full table service of silver, 

glassware and china in a St. Patrick’s Day display 

that brought people from distant parts of the city to in- 

spect it. The display represented a table set for a St. 

Patrick’s Day party and was resplendent with the usual 

green decorations and St. Patrick novelties, place cards, 
favors, snappers, etc. 

Other decorative effects that may be included in a 
St. Patrick’s Day display are lamps with green shades, 
green candles in candlesticks, baskets of green carnations, 
Irish flags, baskets of green fruit and green electric 
lamps. 

In the advertising of St. Patrick’s Day the suggestion 
may be made to “Send a Gift that Lasts with that box 
of Candy.” The “Good Luck” of the shamrock may also 
be featured in the publicity. 

Special novelty displays bring the store more business 
than most jewelers realize, just because they do not see 
results in actual sales at the time from the windows. 
Though sales may not materialize at the time, the good 
impression the window displays leave with the public help 
to build up prestige, that in time is manifest in the sales 
receipts. 





See next week’s issue of THE JEWELERS’ CircuLar for “Merchandising Calendar for April’ 
giving a host of selling suggestions for the progressive jeweler. See also in that issue money- 


getting ideas in the department “Gems of Experience” 
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The Goetzke Gem Collection 


An Educational Exhibit of Exceptional Merit at the Newark Museum 


sell jewelry sparkle in the Goetzke 

Collection of Gems now on exhibi- 
tion in the Newark Museum. Its owner, 
Otto Goetzke, knows his science and his 
art, but, above all, he is a manufactur- 
ing jeweler of wide and varied experi- 
ence. The 5000 specimens which he has 
loaned to the institution comprise the 
bulk of his gatherings of 20 years. He 
modestly declines to compare what he 
has with other collections and does not 
wish anybody else to do so. His desire 
is easily gratified, for this assemblage 
of riches from Nature’s vaults is incom- 
parable—it is unique. It is not an ex- 
hibition collection in the usual sense, as 
it does not contain huge, spectacular 
pieces, such as the beautiful mineral 
specimens and costly cut and uncut gems 
of the J. P. Morgan Collection in the 
American Museum of Natural History. 
Neither has it been selected to appeal 


[iste helpful to all who make and 


primarily to the scientific mind, as do such collections as 
those in the Smithsonian Institution and in museums 
The outstanding merit of this assem- 


across the Atlantic. 
bly is that it presents 
gems in sizes, shapes and 
hues as they appear in 
commerce to be made 
available for ornaments. 
For that reason it is an 
inspiration to all who are 
connected with the jewel- 
ry trade. 


2 S Newark, N. J., is 

one of the largest 
centers of that industry in 
the world, there could be 
no more fitting place to 
show this series of related 
groups than her own mu- 
seum. Dr. John Cotton 
Dana, the able and pro- 
gressive director of that 
institution, welcomed it 
gladly because it repre- 
sented a calling by which 
thousands of the citizens 
of the community earned 
their livelihoods. 


HESE days are 

marked by a strong 
demand for jewelry set 
with gems or semi-pre- 
scious stones, for that 
matter, which can be 
worn with gowns of dif- 





By John W. Harrington 





Otto Goetzke 





Agate, rock crystal and malachite 








ferent colors. For several years this 
trend has been noted among women of 
fashion whose wealth will permit them 
to have as many dresses and rings as 
they fancy. The practice of matching 
the colors of garments with those of 
adornments has extended also to femin- 
ine customers of moderate means. They 
are observing it not only in their gala 
attire, but even for every day wear. 
Many jewelers, as a direct result of this 
exhibition are getting both inquiries and 
orders as it has stimulated customers 
along new lines. 


O far-reaching and practical is this 
phase of display in Newark that the 
writer asked Mr. Goetzke why he was 
furnishing so much for the benefit of 
possible rivals. 
“Friends, not rivals,” he rejoined. 
“The more the knowledge of such mat- 
ters spread, the better for all concerned.” 


As the collection now stands, it could be readily used 
as the working basis for the testing and identifying of 
gems by comparing them with standard specimens. It 


is understood that the 
owner has such a plan in 
mind, although at present 
he is not ready to make 
a definite announcement 
concerning it. Meanwhile, 
he is answering all ques- 
tions and giving such in- 
formation as he can on 


such subjects, free of 
charge. A Norwegian by 
birth, Mr. Goetzke has 


found success and happi- 
ness in this land of his 
adoption, and by making 
his collection available in 
a large way, he desires 
to express his apprecia- 
tion of the opportunities 
which were opened to him 
in the United States. 


T was a saying of Dr. 

Samuel Johnson, the 
crabbed, old dictionary 
maker, that “In a _ lap- 
idary inscription a man 
is not under oath.” Had 
he the chance to come 
back to earth and walk 
among the cases of the 
Goetzke Collection, he 
would learn that here 
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labels for precious stones tell the exact truth. With the 
aid of Dr. Dana and the staff experts, the specimens have 
been so Clearly and simply described and arranged, that 
their uses and their relations to each other are seen at a 
glance. 


‘O a layman a pearl 
7 may be a pearl and 
nothing more. Let him 
view the case in the 
Newark Museum devoted 
to this gem of the seas 
and he will have a pretty 
clear idea of quality when 
he goes to buy. There 
are displayed there 18 
varieties of pearls, some 
marine—others of fresh 
water origin, and about 
them are grouped the 
shells from which they 
came. 

Here are Oriental firsts 
from the Gulf of Persia 
and the lustrous cover- 
ing within which they 
were born; pearls from 
Key West, Panama, Vene- 
zuela and from the color- 
ful abalone shells of Cali- 
fornia; the _ glistening 
drops from the winged 
nautilis of Madagascar 
and even the _ cultured 
Japanese pearl. The huge 
flap of glistening shell 
which shows in the photo- 
graphs so strikingly, is 
part of an Australian 
pearl oyster. There are 
dull, lustreless pearls, too, 
taken from our native 
Atlantic clams and oys- 
ters, such gems as may be 
found at times in restaur- 
ant stews, and are taken 
to jewelers who are asked 
to declare they represent 
fortunes. There is in 
another striking group 
the fresh water pearls, 
such as those massive bar- 
oque affairs found in 
mussels taken from the 
fresh water of our west- 
ern rivers; the tiny cluster pearls of Wisconsin and also 
charming specimens taken from the unsalted streams 
of Norway. 


| ie this connection, and in an adjoining case are shown 
the clever ways in which bulging ends of pearl shells 
can be cut and filled at the back with composition and made 
to look like “gems of the purest rays serene which the 
dark, unfathomed caves of ocean bear.” Here the public 
and the trade are initiated into a secret. The lesson of 
this pearl display is that there are pearls of modest 
worth as well as of great price—and one may buy accord- 
ing to his means; and she can have pearls of many shades 
to match the hues of her latest frock. 

As cameos, once so highly prized, are coming back 
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Two views of the Goetzke gem collection showing cases contain- 
ing sapphires, amethysts and other exhibits 
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into vogue, the visitor can get a very thorough going idea 
of their quality and materials by a few minutes survey of 
the next case. Here are cameos made from various mol- 
lusk shells which furnish layers of two colors to tempt the 
skill of the artificer. The conch, the green snail, the 
abalone, bivalves from all the Seven Seas are in this array. 

There are also small 
shells used not in part, 
in their entirety, 
and bearing elaborate 
carvings, such as _ the 
cyprae and the oper- 
culum. From shell 
cameos of exquisite 
Italian workmanship to 
cameos carved from 
veined and layered min- 
erals there is an easy 
gradation made merely 
by stepping to the next 
case. Here are carving 
reliefs in black and 
white onyx in carnelian, 
and also with contrasts 
of green and white and 
scarabs from the land of 
the Pharaohs. There 
are cameos from the 
natural Egyptian jasper, 
and cameos of composi- 
tion made in the manner 
of Wedgwood. The 
sards are numerous and 
many are strikingly 
beautiful in color, due 
to artificial treatment. 
such as boiling them in 
syrup with rare dyes. 
The method is frankly 
described for the bene- 
fit of the unsophisti- 
cated. There is also a 
large tray of synthetic 
stones, such as man 
made sapphires, and ar- 
tificial rubies with a 
brief account of the 
method of their manu- 
facture. Corals have 
been gathered from 
many a distant isle and 
tropical atoll. Here are 
the light pink and the 
white and pink corals 
from Japan. Italian 
coral and the now extinct Greek variety and many deep 
red shades; as well as the black or king coral of the 
Indian Ocean. 


NOTHER product of Nature’s laboratory, shown in 

many forms is amber, fossilized gum of prehistoric 
trees. One of the Goetzke pieces carries deep in its golden 
brown depths the sign manual of its ancient birth—a tiny 
insect caught there while the exuding resin was still soft 
and sweet. The species to which this fly-like creature 
belonged, according to a scientist who examined it, has 
been extinct these five million years. Near it are fine 
specimens of jet from the North Sea, including a rare 
piece of the Whitby variety. Wood opal and petrified 
woods are also displayed. 
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The Goetzke Gem Collection 


(Continued from page 45) 


N the central cases are to be seen many examples of 

craftsmanship in metals with the addition of mineral 
compounds and fluxes. Nuggets of gold free and those 
embedded in quartz; silver ore and masses of pure metal; 
masses of native platinum; and tungsten and other ele- 
ments precious to the arts and sciences are on the list. 
Enamels made of vitreous substances and metallic oxides 
are shown on metal, alluring to the eye in their rich, 
deep colors. Specimens from the Russia of the 18th 
century; antique examples from old Limoges; and also 
the delicately transparent enamels from modern Norway 
illustrate different methods of a noble art. There are 
included, too, several important examples of ornaments 
in champleve, and choice enamel and metal work from 
China and Japan. How the American manufacturing 
jeweler has made the old craftsmanship to serve him well 
is demonstrated by numerous enamelled pins, brooches 
and badges. One series shows ornaments and insignia 
treated with varying applications of enamels from one to 
six coats, and thus convinces the public that there is a 
just variation in prices in this class of goods, as the 
cost mounts with the number of layers fused upon the 
base. In this division also are on view many small master- 
pieces in mosaic work, with special stress on the fineness 
of the Roman and Italian examples of the art. 


AKING up the nature trail again, we are among the 

precious and semi-precious stones. The tourma- 
lines invite our admiration in delegations from Brazil, 
from Maine and California. Yonder are turquoises from 
Mexico and New Mexico and Arizona, such as those with 
which Aztec artisans wrought mosaic miracles. The hard 
turquoise from Africa, the toneful Persian variety, and 
even that distant mineral cousin, the variscite from Utah 
are in this category. The topazes are there in many 
variations, such as the white precious, the pink precious 
and that strange yellow which turns pink under intense 
heat. Rubies return the gaze with flashes of vivid red. 


R. GOETZKE in this branch of the exhibit has 
used scientific names as well as popular and 
trade titles. Among the spodumenes for example, is 
Kunzite, a beautiful lilac variety named for Dr. George 
F. Kunz, vice-president of Tiffany & Co. It is aligned with 
the balance of its family. The sapphires are marshalled 


in gleaming rows. 


IAMONDS there are in profusion, some in the 
rough; others coyly peeping forth from the blue 
earth; some already cut for mounting. Nearby are the 
zircon gems, of adamantine lustre, pure white, almost blue 
white, which can even be made to look like real diamonds 













































under the test of the lapidary’s wheel. That they are 
not what they seem, and are worth only one-tenth as much 
as the true crystal carbon, is all set forth. Glass models 
of the world’s largest and most famous diamonds, such 
as the Cullinan and the Koh-i-noor, enable the observer 
to visualize the form and size of gems of which he hag 
only read. The glories of Egypt and of old Cathay are 
recalled by the showing of many specimens of lapis-lazuli 
in their mystic blues. The illusive tiger eye, or crocido- 
lite is in good ocular company along with the green cat’s 
eye and the cold blue of the hawkeye and not far away 
is the asbestos to which it is akin. 


ADE, that sacred stone of the Orientals and the mater- 

ial of wonderful carvings and jewelry manifests all its 
moods and colorings. Here it is dark green; there an apple 
green, then white and sometimes pink or even mauve. It 
runs the gamut from the cheaper and softer sorts to the 
imperial gem jade, king of the hard stones, patiently 
carved by artificers of the Far East into shapes of en- 
during beauty. The inventory includes also green min- 
erals which have jade-like qualities, such as nephrite, the 
much neglected and yet most attractive serpentine; 
smithsonite, chrysoprase and jadeite. Malachite, found 
always near copper workings and alike abundant in Russia 
and in the Western United States, makes an arresting 
museum display. This rich green substance also lends 
itself well to the sculptor’s tools as shown by the figure 
of an Eastern divinity carved from it which sits in the 
center of an upright case in this notable loan exhibition. 


HE collection as it stands, however, is essentially given 

to showing the uses of the treasures of this world for 
that art of personal adornment which the jeweler serves. 
Fully 75 per cent of it is cut. It is a most interesting 
scientific fact, that epidote is often cast out of the hills 
of Giant South American ants because it blocks the corri- 
dors of their underground homes. Mr. Goetzke will tell all 
that, but he uses the story to draw attention to epidote 
as a stone of delicate green and as furnishing a new note in 
ornament. The amethysts in their prison of the rock- 
bound geode are curiosities; but amethysts cut and 
shaped suggest to the observer a wish to gratify. To 
him it is more important to have garnets of small size 
which may be mounted for cuff buttons, than to know 
that somewhere there was found one big enough to serve 
as a doorstep. 


NE who has studied the effect which the Newark 
exhibition has produced, cannot but be impressed 
with the idea that the average person is deeply interested 
in gems. 























Antique brooch now on exhibition in the British Museum 
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DISPLAYS | 


That Compel 
Attention 


By F. H. W. 
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Illuminated with soft lights, this window attracted much attention 


jewelry store in the Athletic Club building in 

Dallas, Tex., caused much favorable attention from 
Christmas shoppers during the pre-holiday season. Both 
show windows were decorated with snow scenes made of 
imitation crystal snow. Tiny houses, Santa Claus and 
his reindeer and sprays of holly made an effective back- 
ground for the gift suggestions on display. The windows 
were illuminated with soft lights burning from behind the 
snow and tiny red lights gleaming through the windows 
in the miniature houses. The display was one of the 


TF ew attractive window display at L. G. Balfour’s 


first shown by the store as it was opened only a few weeks 
before Christmas and a high standard has been main- 





Modernistic tone marked this display by Perel & Lowenstein 


tained since the holidays. These displays are always timely. 


1 pig displays that are unusually attractive always 
mark the store of Perel & Lowenstein, Memphis, 
Tenn., thanks to the ingenuity of the firm’s progressive 
window trimmer, Walter Wainwright. The display illus- 
trated was designed for the holiday season. The whole 
tone of the window is modernistic with black, green and 
silver effects. The floral decorations were of metallized 
leaves and bright silver finish tinted in various holiday 
colors. The diamond window was of modernistic cloth, 
in the colors of old rose, of light and dark green and light 
gold. This window was outlined with red neon lights. 
Modernistic green cloth embellished the 
watch window. In the center of the 
entrance to the store and plainly visible 
in the photograph is a ship's bell clock 
mounted on an attractive bronze ped- 
estal. 


S one enters the store one is taken 

by surprise at the sight of six 
mirrors, four feet by nine feet, outlined 
in blue neon lights. Diamonds are dis- 
played in two cases, each ten feet long. 
Two cases are also used for watches, each 
case being 10 feet in length. There are 
two electroliers on each case. Show cases 
that follow contain pocket lighters, cuff 
buttons, scarf pins, watch chains, charms 
and knives. Then comes a case contain- 
ing compacts and mesh bags, another 
with beaded bags, one with leather bags 
and one containing pen and pencil sets. 
The cases following the diamonds com- 
prise one for fancy set rings, one for 
bar pins and baby jewelry. There is a 
show case for pearls displayed on red 
and green cloth. Silver, clocks, plated 
silver, fancy bronzes, clocks and ivory 
ware are featured in special cases. Every 
display is worked out from a central line 
irrespective of the shape of the show case. 
The floor of this establishment is of 
square black and white rubber tile. The 

(Continued on page 49) 
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The New 
GRANADO ‘Fatiern 


Rich with the inherited beauty 
of Spanish - Colonial design. 
Smartly modern with its long 
and slender handles, itsstraight 
lines and simple clean-cut sur- 
faces. A pattern which is be- 
ing instantly acclaimed as the 
present-day ideal of truly beau- 
tiful silver. 
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Creators of Distinctive Tableware 
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DISPLAYS 7Zhat Compel Attention 


° (Continued from page 47) 


office is located well in the rear. The credit department is 
on the left while the jewelry shop is on the balcony as also 
is the mail order and optical departments and the pro- 
prietor’s desk. The basement is used for the wholesale 
department. 


N Ohio jeweler with an artistic bent and a faculty 
Q for efficient window display won the first prize cash 
award in the November-December seasonal contest of the 
Clock Manufacturers Association of America, the awards 
having just been announced at headquarters of the organ- 


This window dis- 
play won first 
prize in the No- 
vember - December 
contest 





The contest was 

conducted by the 

Clock Manufac- 

turers Association 
of America 


ization in the Drexel building, Philadelphia, Pa. 


The 
second award went to Indianapolis and another extra 


award in that class went to Indianapolis. Third prize 
was taken by an Ohio man, two special awards went to 
Honolulu and Illinois respectively, while two others were 
awarded to Australians. 

Raymond Hay, of the C. M. Hay Co., Coshocton, Ohio, 
received the first award. His window showed the surprise 
awakening on Christmas morning with a Christmas tree, 
toys and gifts. Many of the clocks grouped on the floor 
around the tree had their hands pointing to six o’clock. 
There was a warm and cheerful fireplace; the trundle bed 
was a real antique, clothes and tiny shoes were on the 
chair and floor, while in the bed were two life-sized dolls, 
one sound asleep, while the other was sitting up, bright- 
eyed with amazement. Black tape stretched across the 
Window gave an effect of exclusiveness. The wording on 


the mantel read: “Homekeeping Hearts are Happiest.” 
Another sign “The Most Precious Christmas Gift— 
TIME” completed the display. 

he second award went to Indianapolis, one to J. R. 
Patton, display director of L. S. Ayres & Co. The back- 
ground for his display was sandstone with a center panel 
The extra embellishment 


of silver leaf on flat surface. 








sun, was the keynote of this display. 
of the shelves of varying length rested a medlum sized 
clock of different type and design; a most unusual display 
that realized a tremendous increase for the clock depart- 
ment and was the outstanding display of its kind in 
Indianapolis during the week it was featured. A small 
octagonal shaped dial of a clock against the background 
bore the words: “To be on Time is Modern.” 


was a silver modernistic urn and flower spray with bright 
red poinsettias. The floor was carpeted in black, edged 
with travertine. On this space were constructed boxes of 
various heights, similar in design to modern skyscrapers, 
each containing clocks on the various levels. 


ECAUSE of the unusually fine ultra-modern clock win- 
dow of A. Roeder of the Wm. H. Block Co., Indianapolis, 
the judges awarded him a second prize also. Especially 
built displays comprising two large clocks with narrow 
shelving darting out of each, resembling the rays of the 


The display was 
made by C. M. 
Hay Co., progres- 
sive jeweler of 
Coshocton, Ohio 


The inscription on 
the mantel reads 
“Home Keeping 
Hearts Are Hap- 
piest” 


On the end of each 


The third award went to Everett W. Quintrell of the 


Elder & Johnston Co., Dayton, Ohio, who put in an appro- 
priate Christmas window showing a striking built-up 
arrangement of white against a black velvet background. 
The design was beautiful in its simplicity and effective- 
ness. 
and within the circle was the wax figure of a woman 
sitting at a table unwrapping a clock. On shelving sur- 
rounding the circle were clocks with neat signs announc- 
ing their appropriateness for anniversary, wedding, birth- 
day and friendship gifts. 


The center of design was cut out circular fashion 


James Chang, of Benson, Smith and Co., Ltd., Honolulu, 


was given a special award for tasteful and unusual ar- 
rangement of alarm clocks typifying the Christmas spirit. 


J. Frank Goudy, Fairbury, IIl., received a special award 
(Continued on page 51) 
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[Continued from page 49] 


pecause of his splendid use of manufacturers’ dealers’ 
aids and sales helps in displaying an assortment of 
alarm clocks to good advantage. 


Of the number of foreign entries in the contest, Foy 
& Gibson, Ltd., of Adelaide, Australia, were granted a 
special first award because of their unusually fine display 
and the way they tied it up with the local moving picture 
“Ben Hur,” showing the unlimited possibilities of using 
displays in connection with local events as well as national. 

Bolands, Ltd., of Cairns, Queensland, Australia, re- 
ceived a special second award for the second best foreign 
display of clocks. This display also showed excellent use 
of manufacturers’ sales aids. 


When the Clock Manufacturers announced their 1928 
display contest last Spring, it was mentioned that any 
one contestant could win as much as $375 of the cash 
awards offered. Everett W. Quintrell, display manager, 
Elder & Johnston Co., Dayton, Ohio, came close to winning 
that amount. In fact, he came within $80 of winning 
the most that any one entrant could have won. The 
following is a list of the awards of which he was the 
deserving winner, as announced by the judges of the 
contest : 

Master Award $100.—For photograph of best display 
of the year. 

Series Award $100.—For photograph of the best series 
of three or more window displays installed by some re- 
tailer during 1928 showing a consistent display of clocks 
and watches. 

Clocks other than alarm clocks $50.—First award. 

November-December seasonal contest $10.—third award. 


The judges were unanimous in their high opinion of 
Mr. Quintrell’s displays. The photograph of display which 
won the Master Award was the same one given the first 
award in the August-September Contest, and brings out 
strikingly the Association slogan: “A Clock for Every 
Room.” All of Mr. Quintrell’s displays were executed 
with particular attention to details and showed consider- 
able thought and originality. 

George F. Hauber of the Emigh Winchell Hardware 
Co., Sacramento, Cal., was given the first award of $50 
for the best display of watches and alarm clocks during 
the year. During the August-September Contest, this 
same display, which featured the approaching long nights 
of winter and the radium-dial alarm clocks, won second 
award of $10 and during May-June, another fine display of 
Mr. Hauber’s won the first prize of $25. Altogether, Mr. 
Hauber won $85 in prizes during 1928. 

Douglas Dowell of the Kimball Upson Co., Sacramento, 
Cal., was given the second award of $25 for the best 
display of watches and alarm clocks during the year. This 
display also won third prize in the August-September 
Contest and shows a neat and effective grouping of alarm 
clocks and watches enhanced by attractive dealers’ aids. 

C. Lenhart, of L. Bamberger & Co., Newark, N. J., 
whose exquisite display received second award in the May- 
June Contest, was accorded added recognition for this 
unique display, through winning the second award for 
the best display of clocks other than alarm for the entire 
year. 

Miss Amanda Combs of Singer’s Jewelry Store, Peoria, 
Ill., was awarded a special prize for the greatest number 
of clock displays during the year. 





Commemorative Medal for Dominion Celebration 





International News Reel Photo 


fe dal, both sides of which are shown, soon will be struck at Ottawa in connection with the 60th anniversary celebration 
the Dominion of Canada, which will be held this year. One side of the medal, showing George V, was struck in England. 
The other side, showing an allegorical figure, was done in Paris 
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About Town with Dame Fashion 


By Isabelle 


week! It is Lent, of course, and all the fashion- 
able Fifth Avenue and Park Avenue churches are 
holding daily services. There are quiet clothes worn by 
the churchgoers and quite frivolous party frocks and 
handsome evening gowns worn at the season-end parties 
and charity balls, often by the 


GQ ivee a conglomeration of interests in New York this 


M. Archer 


well worth study for future use. They are sketched 
as they were seen worn with a three-strand short pearl 
necklace. 

Encrusted jewels have been one of the season’s fore- 
most offerings and now the idea as depicted in the 
brooch shown below the full figure here, is to use this 
theme for the encrusting of pearls 





very people who wear the severe 
tailor-mades in the daytime. The 
shops are full to overflowing with 
all manner of travel things for 
those lucky enough to be starting 
off on’ West Indian, Mediterran- 
ean or round-the-world cruises, 
while in preparation are the 
hordes of dainty gifts appropriate 
for Eastertide and the tides of 
spring weddings. 


T the center of the page 

is a beautiful lady in one 
of the latest Fifth Avenue gown 
creations. This is to be worn at 
one of the late balls and for wear 
with it has been chosen some 
notable jewelry. The gown, a 
robe de style, is developed in 
starched muslin, a new material 
for such a gown, and a new apri- 
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and colored gems above a pane 
of regulation cut diamonds. The 
diamonds are set in concentric 
circles for the groundwork, while 
baguette-cut emeralds and nu- 
merous small pearls make the 
over-laid cross-section on _ this 
brooch for formal day or evening 
wear. 


ANS, fans, fans and more to 

‘T come. Those who are espe- 
cially interested in looking so far 
ahead are hereby warned that to 
be prepared for the demands of 
next fall means stocking up with 
whatever wil] then be the new 
thing in these enticing accesso- 

















ries. Watching the present out- 
put will help the forward-looking 
jeweler for as it is with stocks, 
as the market closes so will it 








cot tint. The jewels are platinum- 
mounted diamonds, pearls, black 
onyx and rose quartz. The onyx 
is used to repeat and stress the 
note of black seen in the black 
velvet shoulder straps. The front 
bow and skirts border edging of 
transparent tulle which is used to make this short skirt 
appear long or this long skirt to appear short—I’m not 
sure which. 





N extremely fine pair of ear-pendants is worn 
with great distinction by one of our leading ar- 
tistic social leaders. The ear stud is a great pearl set 
In a tri-cornered frame of pierced platinum. Below this 
pearl hangs a line of diamonds of unusual shapes and 
the great carved emerald which finishes the pendant is 
topped by a decorative motif in small diamonds and 
Pearls. The graduated shape and the proportions are 


) 





open, and now as the season is 
closing so will the season open 
in the autumn. The fall fan mar- 
ket will open strong. Pictured 
at the right-hand side of the page 
is one of these new conceits. The 
fan top is of fluted organdie. The 
sticks are chased silver set with faceted gemstones and 
here is the style point supreme—a silver bracelet is 
attached to the fan handle by a long, slim silver chain. 
Beryls, topazes and pink tourmalines are set in the diag- 
onal bands of the bangle to match those mounted in the 
sticks of the fan. 

Paris fashion leaders have been making much of the 
return to style of the fan for some time past and in the 
smart shops of the French metropolis some very attractive 
designs are being shown. New York has been quick to 
take up the vogue and it is predicted that the demand will 
increase. 
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Hand made flatware in the museum exhibit 


CIRCULAR 


Modern Art Expressed in Silver 


Instructive Exhibit at the Metropolitan Museum of Art Includes Exquisite 
Centerpiece and Flatware Design 


ropolitan Museum of Art were thrown open to ad- 

mit the public to the 11th annual exhibition of 
American Industrial Art, as told in THE JEWELERS’ CIRCU- 
LAR Feb. 14, an opportunity unique in its history had been 
taken advantage of, for nine leading architects had de- 
signed and planned its every detail. In it, the creative 
dreams of many of these modern masters were made re- 
alities through close cooperation between them, the Metro- 
politan Museum of Art, and leading American manufac- 
turers, who were chosen for the work of executing these 
ideas through their fitness to do so flawlessly. 


WY revi on Feb. 12, 1929, the doors of the Met- 


Eliel Saarinen, the eminent Finnish architect, now re- 
siding in Detroit, designed the dining room and the silver 
which went with it, and it is a tribute to the skill of ster- 
ling silver craftsmen of the Internationa! Silver Co. that 
they were asked by the Museum to fashion in sterling not 
only a special design of flatware but also the dominating 
piece of the whole room—a magnificent 20-in. centerpiece. 
This massive piece was entirely hand-wrought and bears 
an exquisite hand-chased decoration. It is one of the most 
outstanding examples of modern silver and a momentous 
tribute to its designer and its makers. 

The illustrations herewith reproduce faithfully and accu- 

(Continued on page 71) 





Magnificent sterling silver centerpiece 
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The tremendous expansion which the Deltah pearl business has undergone durins a" 





the past ten years, together with a program of greatly enlarged activities, has made 
the formation of a separate company for this business desirable. The HELLER- 
DELTAH COMPANY, acting as a division of L. Heller & Son, Inc, , 
will continue to have the full financial and executive support of the 
parent company, while at the same time, it will be in a position to 
direct its independent activities with a greater adéres- 


siveness and freedom than ever before. 











ADVEDTIZiING 


Selling More Diamonds 
By -Advertisin 


MAGINATION and creative effort are 
two great factors in modern business. 
Imagination begets ideas and ideas put 
into action start things going. Life is 
given to things which formerly appeared 
| dead; dead ones have no ideas. A worth- 
while idea put into action is bound to 
| produce results. The secret of success- 
ful advertising is really intelligently pre- 
conceived ideas transmitted in plain 
readable language. In this great dy- 
namic age the public is just as suscep- 
tible to the right kind of suggestion as 
it ever was. 

Why are you not selling more dia- 
monds? Everyone loves diamonds, so 
the demand is there. Hence the task of 
creating that demand does not fall upon 
you. 

Many jewelers are selling diamonds 
in fair volume, and it is because they 
move the public’s will to act in favor of 
purchasing diamonds by the power of 
suggestion set forth through the instru- 
mentality of advertising. One jeweler’s 
diamond sales for one year were 45 per 
tent of his total gross sales. Most of 
this jeweler’s advertising appropriation 
went toward featuring diamonds. An- 
other jeweler’s diamond sales for one 
year was 80 per cent of his total sales! 
This jeweler’s appropriation was less 
than the former, but his advertising 
media were diversified and very intel- 
ligently used. His copy, too, had that 
touch of human interest that made him 
the most talked of retail jeweler in his 
‘mmunity. One of his slogans was as 
simple as it could possibly be. It was, 
and is now, “Buy a good diamond.” In 
all his copy he emphasized the desir- 
ability of buying a worth while stone, 

ause that was the kind that could be 
most quickly and most profitably turned 


By Robert F. Nattan 


Diamond Prices 
Steadily Upward ! 


I[AMONDS— always the ob- 

ject of desire—neither de- 
teriorate nor depreciate. A 
diamond on hand is cash on 
hand. Drive your new car for 
a day and you have an old car, 
as far as first price is concerned. 
Wear your diamond for ten 


| 


vears and you have a real profit | 


and the diamond will be just as 
good as when you bought it. 


Diamonds enhance woman’s 
beauty and make men _ look 
prosperous. The brilliance of 


a diamond has. always aroused 
the admiration of the world. 
This week we are making a 


Special Easter Offer 


of beautiful sparkling diamonds 
at the popular price of $100 
and no one can criticize them. 
We are enabled to make this 
offer because of an opportune 
purchase. 

Our twenty years’ experience 
| in the diamond business has 
| given us diamond knowledge 
| and public prestige. | 
| (Name and address here.) | 


| 








Suggestion for a diamond ad emphasiz- 
ing diamonds’ investment and pleasure 
giving value 


into cash. He used newspapers, motion 
pictures, billboards, programs, and was 
farsighted enough to send to all his pa- 
trons who were blessed with a new born 
child a horoscope of the infant, although 
many might be averse to believing in 
astrology. Nevertheless, they read the 
prediction made for the newcomer with 
avid interest. With this he enclosed a 
printed slip for the wife, entitled, “Add 
a diamond to her bracelet.” 


IAMONDS have been advertised sen- 

sationally and conservatively. The 
method depends entirely upon your busi- 
ness policy. Many make a big success 
with the sensational method which does 
not necessarily mean the use of exag- 
gerated or misleading terms, for no wise 
jeweler today will do that, realizing 
that it entails a loss of prestige. “Know 
yourself and know your clientele,” is a 
good maxim to apply in business. 

In a community demanding diamonds 
at $75 or $100 it certainly would be 
wasteful to adopt the ultra-dignified 
methods of a Fifth Ave. jeweler. Use 
your own brains and your own knowl- 
edge of conditions in your community 
when planning your advertising. 


HE public receives a great deal of in- 

formation about autos, radios, frig- 
idaires, talking machines, etc., etc., but 
how much does it receive concerning dia- 
monds? The public has certainly not 
been made very  diamond-conscious. 
Don’t you think it is surprising, in view 
of the very conservative effort made to 
sell diamonds that the sales have been 
as large as they have been? A car can’t 
run without gasoline, and certainly but 





(Continued on page 59) 
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Retail Jewelers’ Advertising 
(Continued from page 57) 











little advertising fuel has been fed to the 
What a wonderful stimu- 
lus could be given to the sale of dia- 


diamond car. 
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Used recently in rotogravure section 


monds by an intelligently planned co- 
operative advertising campaign! Dia- 
monds might be suggested, for example, 
for a number of occasions for which 
they are now never suggested at all. 


Easter Gifts | 
of Fine Jewelry 


ASTER is a season of gift giving, second only 
E to Christmas. A glarice at our windows or @ 
personal visit to our atore will reveal a wealth of 
appropriate articles as gifts for personal adorn- 
ment, as gifts for the home.- as ecclesiastical gifts 
—all are of finese quality. Choice gifts may be 
purchased here at a very small outlay—soine .23 
low as $1 each. 


This Easter Gis 


4 (GIFTS THATLAS: 3d 


1A. & €. + 
Feldenheimer, Inc. 


Diamond Importers , 
Jewelere—Silveremiths—Society Stationers 


INGTON STREET AT WEST PARK 
—— PITTOCK BLOCK 





Ext. 1868 Gifts That Last’ 
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An Easter suggestion here 





Right now evening gowns are predomi- 
nant. What is more attractive or more 
fascinating than a diamond necklace or 
adiamond bracelet. Any woman would 
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certainly prefer a scintillating circlet of 
everlasting brilliance, something that 
bespeaks love and lasting remembrance 
to a piece of perishable costume jewelry, 
but she has not been sold on the idea. 

Any woman would prefer a friendship 
pin, even though it only contained a 
small diamond, to a piece of cheap jewel- 
ry made of base metal and set with 
glass imitation stones, but she has not 
been sold on this idea either, nor has she 
been sold on the incongruity of wearing 
a piece of cheap costume jewelry with a 
beautiful rich gown of the very latest 
design. 

The appeal to beauty, to the fitness of 
things, to human vanity, to the invest- 





“A Sale Without a Price! 


Red-Letter Offerings 


In Pieper’s Contribution to the 


$5,000,000 Sale 


We have selected: 


4 Strap Watches 
4 Pocket Watches 
Wrist Watches 


These Are Pieper 
Selected Items, All. 
4 Marked at Special 

: Prices for This 
: oneal oreo ~ Great Community 
4 Clocks Sale! 


Pieces of Pichard China 
4 Fancy Bracelets 
4 Ladies’ 


| Pins 
4 Ladies’ Fancy Costume Rings 
; Compacts 


No Comparative 
‘or Selling Prices 
‘Are Quoted—You 
Must See for Your- 


4 Ladies’ Fancy Necklaces self !. 





4 


Just 4 of Each Item—If Interested in Any’ One or 

More, Yoy’il Find the Savings of an Unusual 

Character. We. Promise You It Is Worth Your 
While to Make Inquiry. 





@ Don’t Miss 
the 


Pieper: 
Windows! 


CREATIVE JEWELER ® 
MADISON 4f DIKES 

















A bit of Joe Pieper’s enterprise 


ment value of diamonds is strong but 
these appeals have certainly not been 
put over. The public should know some- 
thing about diamonds; their history, ro- 
mance, beauty, luster, origin, grading, 
cutting, and so on. Many people, in fact, 
think a diamond is a diamond and know 
little about the qualities that make one 
stone more valuable than another. 


geben little booklets might be 
prepared, giving important informa- 
tion on diamonds and distributed to the 
public. “The Purchase of a Diamond 
ev Invostmeit not an Extravagance,” 
might make an appropriate caption, 
overcoming any impression that the buy- 
ing of a diamond is an extreme form of 
self indulgence, an event that should 
happen only rarely in a lifetime. Dia- 
monds are bought, of course, as engage- 
ment rings, in the form of bracelets, 
necklaces, etc., for special occasions, but 
the sale of diamonds need not be con- 
fined simply to weddings, engagements 
and once in a lifetime events. 
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the difference.” . 
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Current Advertising Reviewed 


WO very attractive announcements 
by True Bros., Springfield, Mass., one 
featuring pearls from $100 to $1,000 and 
the other diamond rings for St. Valen- 











SIR GALAHAD—A service in Silver Plate designed to 
conform to the highest ideals in silver $64 
craft. The 3-pc. Coffee Set is...........++ 


Additional illustrations mailed on request. 


JACCARD JEWELRY CO. 
1017-1 Waser Srasst 











A silver service featured at $64 


tine’s Day recently appeared in the roto- 
gravure section in a space of 6% inches, 
double column. 

Linz Bros., Dallas, Tex., last month 
featured, in a space of 7 inches double 
column, an electric clock at $23. 

Pike & Kramer, of the same city, in a 
space of 5 inches single column, adver- 
tised diamonds, watches and jewelry. 
“Finest quality—lowest prices,” read the 
ad. “Our small overhead enables us to 








Entirely New! 
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It’s Time! 


—AND— 


Accurate 
Time 





Beeause It Is @ “TELECHRON!” 


This new idea in a clock 
forms the ideal Bedside 
Clock! It is fitted with 
an ELECTRIC LIGHT at 
top of dial! You press a 
button and the dial is 
lighted! 


at 
—The “Telechron® Rans by Electricity— 
5 No Winding, No Oiling, No Regalating 


ie 
Snider cited Redes Sobek Res eee ted 
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How Linz, of Dallas, features an electric 


clock 


undersell. Compare our prices and save 


The Jaccard Jewelry Co., Kansas 


City, Mo., last month featured a silver 


(Continued on page 61) 





An advertising keynote—‘‘A rich gown deserves a rich jewel’’ 
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ROLLAND G. MONROE, vice-prEsIDENT Cable Address—Necklace New York 
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Retail Jewelers’ Advertising 
(Continued from page 59) 


service pattern at the popular price of 
4. 

Pies Pieper, Covington, Ky., last month 

featured 60 red letter offerings in what 

he called: “Pieper’s Contribution to the 

$5,000,000 Sale.” “These are Pieper’s 

selected special 


items all marked at 









Hand Wrought ef 
Solid Sterling 
Silver, 





ARE YOU PROUD of | 
YOUR TABLE SILVER? 


ERHAPS you'do not notice it at your own heme; 

but when having dinnér at your friends’ homes 
have-you ever counted the different patterns of silver» |, 
ware. represented on the table? Why not definitely 
plan to provide: your table with a complete set of 
sterling silver in one pattern? Perhaps a few pieces 
atatime! For rich beauty, distincti ‘ y | 
and genefous sterling silver content select— i 


Stieff Sterling Silver 


Compare These Regular Prices | 
of Stief Rose Pattern | 























6.Coffee Spoons ..... $4.50. Serving Speon $s00 Ck 
6 Tea: Spoons ....... vs 

6 Forks, medium ..... 15.00 a | 
6 Knives, medium 18.00. Mayonnaise: Ladle 3.60 

@Seled Ports ....... 900 Pie Server ........... 4.08 

6 9.00 Cold. Meat Fork....... 3.598 

6 Butter Spreads 9.00 2-Pe. Steak Set... aoe 

6 Table Spoons ..... 22:00 | Salad large.... 848 

6 Oyster Forks 7.50 + Butter Knife ......... 2.78 


is @ repeusse 
readily show scratches and cleans 


[Reames], | 
R. Harris & Go. 


F Street at 11th 


Jewelera and Diamond Merchant 
for More Than. Half a Gertury | 








Appeals to one’s sense of pride 


prices for this great community sale,” 
read the advertisement. Four days were 
devoted to the sale which was partici- 
pated in by several local merchants. 
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(Character In This Advertising 


By Harry R. Terhune 


UMAN interest appeal just bubbles 
out of the advertising copy put out 
by R. Harris & Co., Washington, D. C. 
Many advertising experts favorably 
compare this store’s newspaper publicity 
with the best in the country, primarily 
because of its apparent sincere ring. 
Let’s give a brief sketch of the man 
behind the job, as well as a few illus- 
trations of his work and his methods. 
To begin with, R. H. Chase likes his 
work, his firm and the city in which 
he lives. A few years ago he didn’t 
know much about the jewelry business. 


Styles in Jewelry 
Have Changed, Too! 


Are Your Jewels 
Out - of-Fashion? 


Cz. INCE this store was established S3 years aga, we 
have noted the steady development ot.the Creative 





is indi bly more e, more attistic more 
durable. We have a ‘completely equipped platinum ‘shop 


right bere on the skilled ex- 


— éreate for you individual, exclusive designs. 
it us— 


MODERNIZE YOUR JEWELS 


Harris & Go. 


F Street at 11th 











Makes ’em want the latest in jewelry 


He did know advertising. Now he knows 
both. Jewelry information was acquired 
through constant trade paper study, per- 
sonal contact and _ keen observation 
among the diamond cutters of Holland, 
the diamond merchants of Europe, the 
Parisian artisans and a study of the 
world famous museum pieces. In this 
country visits to various manufacturing 
plants observing the intricate processes 
and their relative reasons was con- 
sidered vital in order to write jewelry 
advertising copy intelligently. 

Chase uses both inspirational and 
well thought out, carefully developed 
campaigns. Two good illustrations of 
the former are given—‘A Gentleman 
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DIARY 


was confidential information 













In 1893--.i 


ist you in cheosing your diamonds 
lay. He will tell you how diamonds have 
din valu ery year sinca he has been 

show that diamonds bought 
r now alwost six times more valu 
diamond department today. 


R.Harris & Co. 
mee F Street at 11th 
SON torres sates d MEa*TMrras athaenca”, 





can make 
10 years ago are 
Me! Visit our 


at— 








Jewelers 
chants fer 
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as diamonds are the perfect ornament, ft appears 
from our old records that they can be gonsid- 
ered also one of the best investments “anyone 


® fine investment and the advantage of their use 
as well. Select your diamonds with confidence 


mond Mer- + 
ever 52 years aqy During Month of Angest 


and Din 








a - ‘ it was confidential information Today it is i: i i 
dag th io’ benaveliian dbarers In 1894--nit, 228 confidential information In 1903---5. 4s Pg ag eli nag ose iy it is interesting history 
Today it is interesting histery " ; y LMOST the same day Grover Cleveland was 
HE World Fair was held in Chicago exactly INVE the “horeeless carriage” first made its 5 \ ne mans rene ago a doubting World was sasha President, a Mr. Johnston purchased 
five years after a Mr J. Willlamson bought appearance, the diamond eolitaire which a og fo at ved right boys had at last suc- PD rigs star-shaped diamond facepin. Mr. 
§ Gidea, bub Ae tes aaa Mr. Karty bought at (io mere has. become ae Sate, = ~ as fangled” aero ‘ — — hardly mage foreseen the future of 
who helped Mr. Williamson select five times as valuable as it was in 1894. Just 4 wrnale bet mappa ype didgeann et seats Gate che nee 


In them you have every attribute of 


F Street at 1th F Street at 11th 


Store Closed’ All Day Sater- 





chants for ever 32 yeu and Care! 





eal TL 


DIAMOND 
DIARY 


! Consult our diamond experts for ex- 
ceptional opportunities in diamond investment. 


KR. Harris © Co. 


dewclers and Diamond Mer. } Mall Orders 
* im 


Pauses,” tells its own story. Only one 
gentleman in Washington is accorded 
an escort of “three alert men.” Com- 
mon, good business etiquette decrees that 
the President’s name be never men- 
tioned in any advertising in any way. 

Every piece of copy is written with 


4 
% 





A Gentleman Pauses... 





Briskly he strode up F Street. ..three alert 
men fianking him. ..coat buttoned tightly 
against the late afternoon chill...hat low 
over his forehead. Few of the homeward 
bound workers that thronged the. side- 
walks recognized him . . . Hesitating at the 
Eleventh Street curb, the crossing police- 
man saw him and changed the traffic 
signal ...Hurrying across the street his 
glance cayght the gleam of silver in the 
R. Harris & Company window ...Walk- 
ing directly to the brilligntly lighted wine. 
dow, the distinguished gentleman, with his 
escort, stopped at the beautiful display of 
Stieff Sterling Silver...admired it care- 
fully a long mjnute...then silently and 
briskly resumed his homeward journey 
up F Street ... 


Stitt Sterling Silver 





+ 





~ 


’ 'UCH lustrous beauty is attractive to everyone. The 
eee rich, h t pattern is the product of 
M true artisans—silversmiths of the “old school.” 
Stieff Sterling Silver is available here in both the 
charming Rose flatware pattern and the exquisite service 
pieces which “the distinguished gentleman” went out of his 
way to admire. Allow us to show you this beautiful Silver. 


Complete Price List on Request 


R.Harris © Go. 
F Street at 11th 


JEWELERS AND DIAMOND MERCHANTS | 
FOR OVER HALF A CENTURY 
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Sterling silver unusually advertised 


some definite person in mind. A little 
while ago, Chase was dining with some 
friends who were recently married. 
The hostess apologized for the varied 
patterns of silverware on her table, 
which was enough to supply the motif 
for this advertisement. In considera- 
tion of the friendship, this idea was let 
season before the copy was shot. 
One of the best means ever used for 
developing the diamond business in par- 
ticular and for inspiring store confidence 
in general, was the use of a series of 
(Continued on page 87) 
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_in 1884, but today it is 
Only 8% 


we 
selection awaiting you today at— 


R.Harris & Go. 


F Street at 1th 


Jewelers and Diamond Mer- Mall Orders Given 


draw the entire 


Given Prompt 
ful Attertion. 
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An interesting series of diamond ads by R. Harris & Co., published under the caption, “The Diamond Diary” 
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CUTTER of DIAMONDS 





Section of the polishing department 


Alifetime experience in diamond cutting 


SOL VAN WEZEL 


Offices and Factory 
74 West 46th Street, New York 


BEST VALUES 


consistent with 


HIGH GRADE WORKMANSHIP 


Representative: Mr. SOL ROSEMAN 
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LONDON, Feb. 24.—Business at this 
market held to a steady course during 
this month following the stock-taking 
period. Although there prevails among 
dealers and jewelers some desire to fill 
up their stock, yet the old slogan is 
heard, that dealers are in many cases 
unable to accept offers made for the 
cut stones in view of the present cost of 
production. It has been learned that 
Importers of polished diamonds, in their 
recent buying trips to the Amsterdam 
and Antwerp markets found prices in 
excess of those for which they could sell 
in their home market. 

The market for rough diamonds, espe- 
cially at the Diamond Syndicate is very 
active. Large consignments of the 
South-West African and also of outside 
goods were sold by the Syndicate 
of late. It has just been announced 
that the Syndicate will show pool goods 
during the course of this month. 

It may interest the readers of THE 
JEWELERS’ CIRCULAR to know that offi- 
cial particulars have come to hand here 
about the forthcoming International 
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Exhibition to be held at Antwerp from 
April to November, 1930, in which the 
diamond, watch, clock and _ affiliated 
branches will be represented. 





AMSTERDAM, Feb. 23.—The increase 
in business to which attention was 
called in a previous letter has continued 
during the month, stimulated as it has 
been by the arrival of many American 
firms, which eventually indicates that 
on that side of the Atlantic, conditions 
among jewelers are satisfactory. The 
demand for polished stones extends it- 
self to various qualities, including the 
medium qualities méleés, which have not 
been in as sharp demand in the past. 
The large sizes as well as fancy shapes, 
providing they are of good quality and 
color, are bringing high prices. They 
are however very scarce and are in the 
possession of a few of our principal man- 
ufacturers, who by virtue of their ex- 
tensive business relation, can most 
readily dispose of them. It has also been 
learned that this particular class of 
goods is also scarce at the London Dia- 


63 


Reports from the European Diamond Market 


Conditions in the Diamond Centers of London, Paris and Amsterdam as Reported by Corre- 
spondents of “The Jewelers’ Circular” 


mond Syndicate, a fact which tends to 
a gradual increase in the price of fine 
grade diamonds. 

The movement set on foot in the 
United States, by the committee which 
recently appeared before the Ways and 
Means Committee in Congress to obtain 
a reduction of the duties on diamonds 
is being followed here with interest. 





Paris, Feb. 24.—The market here is 
dull as far as business among local 
dealers and jewelers is concerned and 
consequently there is general complaint 
among brokers and representative agents 
of firms. Some of the leading firms at- 
tribute this state of affairs to the fiscal 
policy now in force in France, which 
plays havoc with the economical condi- 
tion of the middle-class and also effects 
the luxury trades. Those firms who are 
depending mainly on export to the 
colonial markets find conditions a little 
better. The medium qualities of light 
brown diamonds and also big sizes, 
slightly spotted, still meet with a ready 
market. 
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Set of four im- 
portant George 
III silver candle- 
sticks exhibited 
recently at the 
American Art 
Galleries, New 


COME PL IAL AM NAIR 
PCY 





THE JEWELERS’ 


CIRCULAR 











York. These old 

candlesticks have 

knopped and bu- 

lustered shafts 

and are nine and 

one-half inches 
high 


Asks That Antique Silver Pay Duty 


Sterling Silversmiths Guild Urges That Privilege of Free Entry of Such Articles Under Par. 1708 
of the Tariff Act Be Withdrawn as Most of It Competes with Commercial Product of 
This Country and Nullifies Protection Afforded by Tariff Law 


WASHINGTON, March 1.—The Sterling 
Silversmiths Guild of America has pre- 
sented to the Ways and Means Commit- 
tee of the House a proposal that the 
privilege of free entry granted to an- 
tique silverware under Par. 1708, of the 
1922 Tariff Act, should be withdrawn. 
In support of its recommendation, the 
Guild represents that American art and 
craftsmanship in silverware can be fully 
encouraged only by maintaining a mar- 
ket for fine silver pieces whose sale is 
seriously curtailed by the free impor- 
tation of foreign antiques for commer- 
cial purposes. 

It is pointed out in a brief filed by the 
Guild that most antique silverware im- 
ported is in the form of dinner ware 
such as tea services, trays, candlesticks, 
and other strictly utilitarian pieces. It 
is estimated that the domestic industry’s 
yearly sales in strictly high-grade artis- 
tie dinner ware, with which the imported 
antiques compete, does not exceed $2,- 
000,000. As merchandise admitted free 
under Paragraph 1708 is not separately 
dlassified, there is no record of the im- 
ports of antique silverware to compare 
with domestic production. 

The Guild advised the Committee that 
its expert has surveyed the foreign an- 
tique silverware market in New York 
tity and his report indicates that at the 
Present time the stocks on hand amount 
omore than $1,000,000. Assuming that 
these stocks turn over once during the 
Year the sales in this restricted area 
lone total 50 per cent of domestic pro- 
duction, the Guild points out. Imports 
of all merchandise under Par. 1708 in- 
teased from $13,031,599 in 1921 to $44,- 
88,210. The growth recorded in the 
Imports of merchandise entitled to free 
tntry is particularly impressive, accord- 
ig to the Guild, when it is considered 





‘that in Great Britain, from which comes 
most of the antique silverware, heavy 
inheritance taxes have resulted in 
greater quantities of such articles than 
ever before being made available for 
public sale. 

The Guild argues that the setting up 
of a separate classification for antiques 
on the arbitrary basis of being 100 years 
old is in itself unsound and leads di- 
rectly to the duping and fraud of the 
American consumer. It is explained by 
the Guild that the prospective purchaser 
does not always exercise fine discrimi- 
nation in the purchase of art products 
and that unscrupulous dealers have a 
powerful sales argument in disposing of 
merchandise of mediocre or no artistic 
merit whatever by referring to the fact 
that it has been granted free entry by 
the Government. 

It is pointed out in the Guild’s brief 
that 100 years, adopted as determining 
the antiquity of merchandise for the 
purposes of Par. 1708, puts us _ back 
to the empire period, which is commonly 
recognized in the art world generally as 
being the most sterile in development 
and production of meritorious works. 
As a result, the Guild said, the Treas- 
ury Department is admitting free of 
duty many antique pieces which in En- 
gland are referred to as “second hand” 
and which, because of their artistic 
worth, are too often sold in Great 
Britain at a price little more than the 
melting value. Under such circum- 
stances, the Guild pointed out, domestic 
products are placed in competition with 
many such pieces which can be sold 
solely on the basis of their foreign pres- 
tige and the glamor of their antiquity. 

The Guild’s brief also refers to the 
difficulty experienced in administering 
Par. 1708, a consideration which indi- 


cates the desirability of a change. As 
it is now, the Guild declares that admis- 
sion of antique silverware free of duty 
directly nullifies the protection afforded 
the silverware industry by Par. 399, car- 
rying a 60 per cent duty. In this con- 
nection, reference is made to the fact 
that rugs and carpets are specifically ex- 
empted from the privilege of free entry 
under Par. 1708 for the reason, appar- 
ently, that imported rugs and carpets 
are widely dealt in throughout the 
United States and come into direct com- 
petition with rugs and carpets of domes- 
tic manufacture. 

The Guild urges that Par. 1708 should 
be eliminated entirely, on the ground 
that all reasonable and due encourage- 
ment of the arts is accorded in Para- 
graphs 1704, 1705, 1706 and 1707. If, 
in the committee’s opinion, the elimina- 
tion of Par. 1708 is not in the best inter- 
ests of other American industries, the 
Guild suggests as an alternative that 
Par. 1708 should be so amended as to in- 
clude articles of silverware with rugs 
and carpets as exempt from the duty- 
free provision of the paragraph. Par. 
1708 then would read as follows: 


“Works of art (except rugs, car- 
pets, and silverware), collections 
in illustration of the progress of 
the arts, works in bronze, marble, 
terra cotta, parian, pottery, or 
porcelain, artistic antiquities, and 
objects of art of ornamental char- 
acter or educational value which 
shall have been produced more 
than 100 years prior to the date of 
importation, but the free importa- 
tion of such objects shall be sub- 
ject to such regulations as to proof 
of antiquity as the Secretary of 
the Treasury may prescribe.” 
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Antique wrought 
silver vegetable 
dish and silver 
candlesticks from 
the collection .of 
the late Edward 
P. Mitchell, for- 
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mer editor of the 
New York “Sun,” 
and other estates, 
displayed recently 
at the American 
Art Galleries, 
New York 


Sharp Demand for Rough Diamonds 


More Applicants for “Sights’’ Than Syndicate Can Accommodate—British Industries Fair Opens 
—Birmingham Jewelers’ and Silversmiths’ Association Applies for Protection Under 


LONDON, Feb. 24—The demand for the 
right sort of stones has increased re- 
markably this month and not all the 
diamond cutters are able to fulfill their 
requirements in “rough.” The tendency 
for most all kinds of quality stones to 
increase in price persists and this is not 
without an adverse effect on the amount 
of business being transacted in the pol- 
ished market. Discussing current condi- 
tions in the diamond industry, Backes & 
Strauss of Holborn Viaduct inform THE 
JEWELERS’ CIRCULAR that it is quite true 
the rough diamond market has been 
swamped with applicants. “We have 
rarely,” said a member of the firm, “seen 
such an intense demand for ‘rough’ as 
has been noticeable the past few days. 
On every occasion on which the Syndi- 
cate has given sights, there have been 
two to three times the number of appli- 
cants, with the consequence that very 
many cutters returned to Antwerp and 
Amsterdam empty-handed. Another re- 
sult has been a very considerable stiffen- 
ing in the prices obtained for the rough 
from outside sources. In the polished 
market business continues brisk but dif- 
ficult, prices for all classes of goods rul- 
ing very high. There seems no doubt 
whatever of every prospect of a continu- 
ous rise in the prices of every kind of 
goods during the forthcoming months. 
From the retail trade reports are fairly 
satisfactory, though numbers of pros- 
pective customers are still seeking the 
sun in Switzerland and the Riviera.” 


* * o* 


_The Birmingham Jewelers’ Associa- 
tion is presenting one of the finest Brit- 
ish-made jewelry shows ever seen this 
side at the British Industries’ Fair which 
opened this week for the remainder of 
the month. The Birmingham jewelers 
have a joint exhibit, the value of the 
articles displayed running into hundreds 
of thousands of dollars. It is anticipated 
there will be 40 per cent more buyers 
at the Fair than last year, and represen- 


Safeguarding Act 


tatives of firms in 70 different countries 
are already here. There will be around 
eight miles of exhibitors’ stands. Forty 
miles of electric cable have been laid and 
telephones installed for 500 exhibitors, 
Last year there were some 105,000 buy- 
ers from abroad at the Fair. Some 2500 
firms are exhibiting. 


* * * 


An interesting sale at Christie’s in 
March will be that of the famous Belton 
plate of Lord Brownlow. The silver 
pieces are engraved with heraldic devices 
showing descent from various branches 
of the family. Some of the earliest 
dishes are estimated to be worth more 
than $10,000. The plate will include the 
historic mace, shaped like an oar, which 
originally belonged to Boston in Lincoln- 
shire. It is dated 1725. Record prices 
are anticipated at the Christie sale. 

* * « 


At closing time one evening last week 
an assistant at Bravington’s Ludgate 
Hill branch discovered that a show case 
at the entrance to the shop had been 
pried open and $500 worth of silver ciga- 
rette cases missing. As the robbery was 
discovered at 6 p. m., it must have been 
committed during the afternoon in full 
view of shoppers. It is thought that the 
thief posed as a member of the jewelry 
staff and so deceived passers by. Earlier 
the same day silver articles were stolen 
from a Holborn shop not very far away. 

* * * 


At the special meeting last week of 
the Birmingham Jewelers’ and Silver- 
smiths’ Association, a resolution was 
passed applying for protection under the 
Safeguarding Act. The support of Lon- 
don: manufacturing jewelers and silver- 
smiths will be sought, as well as those in 
Sheffield. The jewelry trade now desires 
to have all sections of the industry in- 
cluded in the Safeguarding order. The 
decision is prompted by the increasing 
competition in jewelry and silverware 
from European countries, especially Ger- 





many, France and Belgium. The effect 
of this severe competition is such that 
there are now only around 30,000 per- 
sons employed in the English jewelry in- 
dustry compared with some 70,000 a few 
years ago. The association put forward 
a claim for inclusion under the Safe- 
guarding Act some time ago but it ape 
plied only to the cheaper imitation 
jewelry lines that come into the country 
in large quantities. The claim failed at 
that time, the government considering 
the imitation jewelry section of insuffi- 
cient importance to warrant protection 
for the imitation jewelry manufacturers 
of the United Kingdom. The application 
now pending is of a much more compre- 
hensive character and doubtless some at- 
tention will be given it by the Board of 
Trade. It is usual when these Safe- 
guarding applications are made for a 
committee of inquiry to be appointed, 
evidence for and against protection be- 
ing heard from all sections of the indus- 
try concerned. The importers of for- 
eign jewelry naturally would oppose a 
Safeguarding duty. The committee’s re- 
port usually is accepted without ques- 
tion by the government. 








John Clintz, Mahanoy City, Pa., 
Jeweler Injured in Automobile 
Accident 


MAHANOY City, PA., March 4.—John 
Clintz, a retail jeweler of this city, is 
in the Locust Mountain Hospital with 
severe injuries as the result of a col- 
lision between his automobile and one 
being driven recklessly by three youths 
through that town. 

The occupants of the speeding car, 
believed to have been stolen, jumped out 
and ran after the accident and thus far 
have escaped arrest. Benjamin Fried 
and Louis Tulin, who were with Clintz 
in the car, escaped with cuts and bruises. 
Hospital officials report the condition. 
of Clintz as serious. He was cut severe- 
ly on the head and injured internally. 
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CROSSMAN COMPANY 


3 Maiden Lane New York 















Charles T Doug erry Mo Thee 


SO ae PRECIOUS Ga 
7-11 West 45%Street, NewYork, 


Pearls, Pearl Necklaces 


Pearl Ropes 


#. é..: &: “were eee 2 a rice te *. ¥% a e... 8.46.4 


























Walter Citelbach & Co., Inc. 
PEARL NECKLACES ; 

anda tor 

INDIVIDUAL PEARLS i 








576 Fifth Avenue New York 


—— 























THE JEWELERS’ 


CIRCULAR 


United States Customs Rulings 


Customs Court Renders Decisions Covering Per sonal Effects, Topaz Crosses, Racing Timers and 


N a rather lengthy ruling, upholding 

a claim filed in the name of a Mrs. 
Sylvia T. Knapp, Judge Young, of the 
United States Customs Court finds that 
certain personal effects should have been 
permitted free entry in view of the fact 
that Mrs. Knapp maintains a residence 
abroad. Upon entry here, Mrs. Knapp 
stated that she was a resident of the 
United States, but in her testimony 
before the Court, she corrected this, by 
stating that what she meant was that 
she was a citizen of this country. The 
testimony at the hearing in this case 
proves to the Court’s satisfaction that 
Mrs. Knapp maintains a residence in 
Paris, even though a citizen of the 
United States, and that, therefore, she 
should not only have been allowed the 
$100 exemption, but that all of her per- 
sonal effects should have been admitted 
duty free. In this decision Judge Young 
takes occasion to define in detail the 
status of a resident and non-resident 
returning from abroad. 


TOPAZ CROSSES 


The Customs Court, in sustaining a 
protest of G. W. Sheldon & Co., of Chi- 
cago, finds that certain topaz crosses 
were erroneously classified for duty at 
50 per cent ad valorem under the pro- 
visions of Par. 233, Act of 1922. In 
fixing duty on the articles in question at 
only 20 per cent ad valorem under Par. 
1429, Judge Sullivan writes: 

“On cross-examination it was brought 
out that the topazes ‘had to be mounted’; 
that they could not be sold as jewelry 
in their imported condition. He fur- 
ther testified as to the topazes ‘they are 
cut like any other stone or semi-precious 
stone angular or any shape.’ 

“‘Topaz’ is enumerated in the dic- 
tionary under the heading semi-precious 
stone. 

“It is evidence that the plaintiffs have 
sustained their contention as to the 
topazes. We therefore hold the same 
dutiable, as claimed, at 20 per cent ad 
valorem under Par. 1429.” 


RACING TIMERS 


A protest of the S. H. Pomerance Co., 
Inc, is sustained in a decision involving 
the proper tariff treatment of certain 
racing timers. In this decision the Cus- 
toms Court holds that the timers in 
question are properly dutiable under 
Par. 867, Act of 1922, the movements 
at the rate of 75 cents each as watch 
movements having less than seven 
Jewels, and the cases at the rate of 45 
Per cent ad valorem as watch cases; 
the cases to be assessed at a dutiable 
value of 40 cents each. The action of 
the collector in levying duty at $1 each, 
Plus 45 per cent ad valorem under Par. 


368, is therefore reversed by Judge 
Fischer, 


Various Kinds of Imported Beads 


IMITATION PEARL BEADS STRUNG 


In overruling protests of W. C. Sul- 
livan & Co., and A. Kriloff & Co., the 
Customs Court, in a rather lengthy de- 
cision, affirms the action of the collector 
in imposing duty at the rate of 80 per 
cent ad valorem under the provisions of 
Par. 1428, Act of 1922, on certain 
strings of imitation pearl beads. Judge 
Sullivan points out in this ruling that a 
mere inspection of the samples indicated 
that the beads in question were perma- 
nently strung. The importers protested 
against the jewelry classification, claim- 
ing duty at 60 per cent ad valorem 
under the provisions of Par. 1403, but 
this claim is denied. 


BEADS 


Upholding a customs claim of Ide & 
Co., San Francisco, the Customs Court 
rules that certain strung beads com- 
posed of shell, assessed for duty under 
Par. 1428, at 80 per cent ad valorem, 
should have been taxed under Par. 1403, 
at but 45 per cent ad valorem. In con- 
cluding his opinion in the importer’s 
favor, Judge Sullivan writes: 

“It is evident from the testimony and 
an inspection of the sample that this 








GILDED SILVER COVERED BEAKER, IN- 

SET WITH CAMEOS AND JEWELS IN 

THE STEINER COLLECTION, SHOWN RE- 

CENTLY AT THE AMERICAN ART GAL- 
LERIES, NEW YORK 


merchandise is not jewelry, but rather 
materials out of which jewelry is made. 

“To be dutiable at 35 per cent ad 
valorem under Par. 1403 it must be 
shown that the beads are not beads of 
ivory or imitation pearl beads, or beads 
in imitation of precious or semi-precious 
stones. A mere inspection of the sample 
shows that the beads are not ivory, and 
that they do not imitate pearls. We are 
not satisfied, however, from an inspec- 
tion of the sample that the beads do not 
imitate precious or semi-precious stones, 
and plaintiffs have not introduced proof 
to that effect. 

“The beads are of dark blue and are 
very iridescent and lustrous, with a 
somewhat metallic sheen. It may be that 
they imitate some precious or semi- 
precious stones. We therefore hold them 
dutiable under the provisions for ‘beads 
in imitation of precious or semi-precious 
stones, of all kinds and shapes, of what- 
ever material composed, strung or loose, 
mounted or unmounted’ in Par. 1403, 
at 45 per cent ad valorem.” 

In another decision, decided in favor 
of Friedman & Co., the Customs Court 
finds that certain mother-of-pearl beads, 
loosely strung, also jade beads loosely 
strung, assessed on entry as jewelry, at 
80 per cent ad valorem under Par. 1428, 


_ should have been taxed at but 35 per 


cent under Par. 1403. In the same 
ruling certain beads loosely strung in 
imitation of precious or semiprecious 
stones, are held dutiable at 45 per cent 
under said Par. 1403, rather than at the 


' 80 per cent rate. 


A similar decision to the above, argued 


in the names of Mueller, Heath & Sons, 


Ine., and R. J. Godwin’s Sons, fixes duty 
on certain temporarily strung beads at 
the rate of 45 per cent ad valorem under 
the provision in Par. 1403 for beads in 
imitation of precious or semi-precious 
stones, strung or loose, mounted or un- 
mounted, instead of at the 80 per cent 
rate under Par. 1428. 


REAPPRAISEMENT OF CHATONS 


The Customs Court, in a reappraise- 
ment ruling in the name of D. Bram’s 
Sons, finds as follows: 

“This is an appraisement proceeding 
on appeal from the finding of the Justice 
below. The importation consists of 
chatons imported from Gablonz, Czecho- 
Slovakia. They were invoiced in three 
grades, No. 1 at 32 CS crowns per 100 
dozen, No. 2 at 30 CS crowns per 100 
dozen, and No. 3 at 24 CS crowns per 
100 dozen. No objection seems to have 
been raised by the government as to the 
price at which Nos. 1 and 2 were 
entered, but an appeal was taken by the 
government from the finding of the local 
appraiser on the third class, claiming 
they were second class and should have 
been appraised at 27 CS crowns per 100 
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dozen. The Justice below sustained the 
entered value. 

“There is some testimony indicating 
that a purchaser was compelled to pur- 
chase No. 3 with Nos. 1 and 2. If, as 
a matter of fact, the No. 3 are really 
No. 2, as the government claims, it 
would seem to be entirely unbusinesslike 
for the seller to class them as No. 3 
and compel their purchase at the price 
of 24 CS crowns per 100 dozen. 

“The testimony on the part of the 
government is found in a report of a 
special agent which shows two sales, 
one of 800 dozen and one of 1000 dozen 
at 27 CS crowns. Samples of these pur- 
chases were not produced. Samples were 
produced in the case before the court 
and examined by witnesses on the part 
of the importer, several in number, who 
testified that they were purchasing at 
the time of this importation in Czecho- 
Slovakia, the No. 3 grade which these 
are claimed to be, at 24 CS crowns per 
100 dozen. 

“We think the evidence strongly pre- 
ponderates in behalf of the importer and 
are of the opinion that there was no 
difference in the domestic market price 
and the price for export on this class 
of goods. 

“In our judgment the quantities men- 
tioned in the two sales referred to in 
the special agent’s report were not the 
usual wholesale quantities and the find- 
ing of the Justice below upon that point 
was justified. 

“We therefore find that the foreign 
value and value for export of this mer- 
chandise is 24 CS crowns per 100 dozen 
less discount of two per cent, plus pack- 
ing, affirming the finding of the Justice 
below.” 

Judge Waite writes this decision for 
the Customs Court. 








Officers and Directors Elected by 
William L. Gilbert Clock Co. 


WINSTED, CONN., March 4,—Rather 
important changes and numerous promo- 
tions were made by the stockholders of 
the William L. Gilbert Clock Co. in an- 
nual meeting at the plant recently. A 
successful year, everything considered, 
was reported and the future of the city’s 
large industry is most promising. The 
election of directors resulted as follows: 
C. E. Williams, Ralph E. Thompson of 
the Gillette Razor Co., Boston; William 
Phelps, E. B. Gaylord, N. F. Thompson, 
Sr, of the Manufacturers National 
Bank, Rockford, TIll.; Margaret S. 
Thompson, Robert J. Leighton, Norman 
F. Thompson, Jr., and Allen Hubbard of 
Boston. 

Mr. Leighton, a highly-esteemed Win- 
sted man, was honored by election to the 
board for the first time. And he was 
further promoted by taking over the 
office of secretary with that of treasurer, 
the latter having been filled by him for 
some time with great credit. 

Norman F. Thompson, Jr., was re- 
elected president by the directors, Ralph 
E. Thompson was named a vice-presi- 
dent, the same honor going to C. E. Wil- 
liams, who is also general manager of 
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the big plant. Mr. Williams relinquishes 
the office of secretary he has long held 
for the higher office of vice-president. O. 
G. Williams is made a vice-president in 
charge of production, while Norman L. 
Stevens is made vice-president in charge 
of sales. 

The plant is running close to capacity. 
The factory gives employment to a large 
force of skilled mechanics and there is 
also a sizable contingent of unskilled 
workers necessary for the proper opera- 
tion of the big plant. 








Ask Sixty Per Cent Duty 





Silversmiths Urge Congress to Assess 
Brushes Mounted in Precious Metal 
Under Par. 399 Instead of at 
45 Per Cent Under Broom 
and Brush Clause 


WASHINGTON, MARCH 1—In order 
that brushes mounted in gold, silver, or 
platinum may be classified for duty at 60 
per cent ad valorem, under Par. 399, as 
articles of gold, silver and platinum, in- 
stead of including them with brooms and 
brushes at 45 per cent, under Par. 1407 
of the 1922 Tariff Act, the Sterling Sil- 
versmiths Guild of America has _ sub- 
mitted a brief to the Ways and Means 
Committee of the House, recommending 
that brushes mounted in the precious 
metals should be specifically excluded 
from Par. 1407. 

Brushes mounted in gold, silver, or 
platinum are generally sold as compo- 
nent parts of sets, and the brief filed by 
the Guild submits that administration 
would be greatly simplified and the gen- 
eral intent of the tariff law more closely 
attained if such brushes were admitted 
under the provisions of Par. 399, which 
covers the importation of articles com- 








A RECENT PHOTOGRAPH OF MRS. 
SHEPHERD, WIDOW OF THE LATE COL. 
JOHN L. SHEPHERD, WHO WAS KNOWN 
AS THE “GRAND OLD MAN OF THE 
JEWELRY INDUSTRY” 
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posed wholly or in chief value of plati- 
num, gold, or silver. 

Under the administration of Par. 1407, 
says the Guild, brushes of all kinds and 
character are admitted at the rates pro- 
vided, without regard to differences in 
costs entailed in given types of brushes 
involving a much greater amount of 
skilled labor. It is submitted tHat Par. 
1407 is designed primarily for the pur- 
pose of providing for the needs, require- 
ments and best interests of the broom 
and brush industry as such. It is pointed 
out that brushes mounted in gold, plati- 
num, or silver constitute such a small 
proportion of the importations under this 
paragraph that its general import and 
intent would not be affected by providing 
for the exclusion of these particular 
types of brushes from its operation. 

The Guild states that it has no desire 
to interfere in the writing of a para- 
graph so much more closely affecting an- 
other industry, but it is urged that the 
interests of the brush industry would not 
be affected by this proposal, and that at 
the same time the provisions of Par. 399 
would be more closely attained if Par. 
1407 was changed to read as follows: 

“Par. 1407. Brooms, made of 
broom corn, straw, wooden fiber, or 
twigs, 15 per centum ad valorem; 
tooth brushes and other toilet 
brushes, except those mounted in 
platinum, gold, or silver, 45 per 
centum ad valorem;***” 

The following manufacturers joined 
with the Sterling Silversmiths Guild in 
presenting the foregoing proposal to the 
Ways and Means Committee: Sinclair 
Weeks, president, Reed & Barton; E. C. 
Mayo, president, Gorham Mfg. Co.; 
W. A. Kinsman, president, Towle Mfg. 
Co.; and George C. Lunt, president, 
Rogers, Lunt & Bowlen Co. 








Modern Art Expressed in Silver 





(Continued from page 55) 








rately the characteristics of both this 
centerpiece and the hand-made flatware, 
the shape of many of the pieces of 
which will be of special interest, partic- 
ularly the dinner knife and _ butter 
spreader, as they are a distinct depar- 
ture from the standard method of manu- 
facture and illustrate what may be the 
prevailing mode in years to come. 

An exhibition of this kind cannot but 
help increase the interest in fine silver, 
and the industry as a whole owes a vote 
of thanks to these artists and to the 
Metropolitan Museum of Art, whose tire- 
less work and unfailing interest made 
this showing possible. We hope to pub- 
lish some other beautiful examples of 
modern art shown at this exhibition at 
a later date. 








John Elkins Dale, who has conducted 
a retail jewelry business at 14 Bridge 
St., E., Oswego, N. Y., retired from the 
Oswego business field recently, and 
will negotiate for the taking over of the 
business. 
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ANTWERP, BELGIUM 
1 RUE VAN LERIUS 


A valuable book for the Jeweler....especially if he seeks, or 
now enjoys, a large sale of old Silverware or reproductions 


OLD SILVER of 
EUROPE and AMERICA 


From Early Times to the Nineteenth Century 
By E. ALFRED JONES, M.A. 


—9 HE author has written many works on Gold 
aj and Silver. His book as per above title 
™% contains 376 pages, and 96 plates in Photo- 
gravure, showing nearly 400 specimens .. . 
many of them never before published. Handsomely 
bound in blue cloth, stamped in silver. Price $8.50. 
Here is a book of especial value to the jeweler who is 
selling silverware in substantial volume—or would 
like to do so. To know your silver—is to sell more 
of it—in a more convincing manner. For your bet- 
ter clients know that no antique is more beautiful 
than a piece of silver in the right environment. Buy- 
ing of Antique Silver and ordering of Antique Re- 
productions is a new vogue—increasing in popularity 





day by day. Mr. Jones in his book discusses the 
characteristic cups of the old guilds, the ecclesiastical, 
and best specimens from many countries—covering 
America, Austria, Baltic States, Belgium, Canada, 


Channel Islands, Czechoslovakia, Denmark, England’ 


—and a dozen other countries. Relations between 
old English models and American Colonial copies 
...many other discussions and points about Old Sil- 
ver are brought out; it must be remembered Mr. 
Jones has had access to the private collections of 
kings, clergy and collectors everywhere. Send your 
order for a copy to THE JEWELERS’ PUBLISH- 
io CORPORATION, 239 West 39th St., New 
York. 
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Brooklyn Jewelers Hold Banquet 





Police Commissioner Whalen Principal Speaker at Dinner Attended by Five Hundred and 


The Brooklyn Retail Jewelers Asso- 
ciation held its fourth annual banquet 
last Sunday evening in the meeting 
room of the new Elks’ clubhouse in 
Brooklyn. There were many enjoyable 
features for the 550 jewelers and their 
guests, but the outstanding event on the 
program was the presence of New 
York’s newly appointed Police Commis- 





PHINEAS PETERS, 


PRESIDENT 


sioner, Grover A. Whalen, who delivered 
an interesting address. 

When the doors of the banquet hall 
were thrown open at 7.30 o’clock the 
jewelers and their friends lost no time 
in finding their places at the tables 
placed around the room. At one side and 
slightly elevated, was the guests’ table, 
and after everyone else was seated the 
officers and guests of the organization 
were ushered into the room and then 
the jewelers stood as the’ orchestra 
played “The Star-Spangled Banner.” In 
the absence of Rev. Dr. Samuel Levin- 
son, Milton Godin, supervising banquet 
chairman, pronounced the invocation. 

After the menu had been served, 
Chairman Godin extended a hearty wel- 
come to the jewelers and their guests, 
and then introduced Conrad J. Brother- 
ly as toastmaster of the evening. 

Just before the post prandial part of 
the evening’s program started Police 

mmissioner Whalen arrived, and was 
ushered to his place at the head table 
by Past President Samuel Feldman. 

Toastmaster Brotherly in presenting 

mmissioner Whalen paid tribute to 
New York’s police force, and to its 
leader. In response the Police Commis- 
Sloner spoke of the fight against crime 


Fifty Jewelers and Their Guests 


by the department of which he is the 
head. Mr. Whalen made it plain that 
the thought he is trying to impress on 
the police is that their department is 
nothing more than a business organiza- 
tion with the public as customers. As 
such an organization, the police, the 
speaker stated, must render satisfactory 
service to their customers if they are 
to retain the good will of the citizens. 
The commissioner urged that the public 
give encouragement to the police in their 
work and commend them when they do 
an exceptionally good job. 


Citing the success achieved by the 
National Fire Prevention Bureau in 
minimizing fires, Commissioner Whalen 
indicated that a crime prevention bu- 
reau, if organized, may go a long way in 
curbing crime. The con.missioner de- 
plored the attitude of many newspaper 
editors in featuring crime news, claim- 
ing that this encourages the crook in his 
work. 


President Phineas Peters, who was 
next introduced, assured the commis- 
sioner of the support of the retail jewel- 
ers in Greater New York. He also took 
the opportunity of thanking Mr. Whalen 
for the excellent work done hy the de- 
partment during the last holiday sea- 
son. “Not a single retail jeweler in 
Greater New York was the victim of a 
thief during the 1928 Christmas _ holi- 
day period,” said Mr. Peters. 

The next speaker presented was Judge 
George W. Martin, of Kings County 
Court. He urged some consideration for 
the thief, pointing out that many of 
these men and women can often be saved 
if only they are given a helping hand. 
Society, he said, is shirking its duty in 
this respect. He cited a few typical 
cases which have come before him, show- 
ing how some of these derelicts had been 
turned into useful citizens. Judge Mar- 
tin, however, was emphatic in stating 
that where a man is found guilty of 
lawlessness he should be punished. It 
is after he is released from prison that 
society should take an interest in this 
man’s welfare and if possible start him 
on the right road, he declared. 

The concluding speaker of the evening 
was Charles T. Evans, secretary of the 
American National Retail Jewelers As- 
sociation. Mr. Evans urged the jewel- 
ers to support the Capper-Kelly bill 
which he stated has been reported fa- 
vorably out of committee. This legisla- 
tion, according to Mr. Evans, will prob- 
ably be presented at the short session 
of Congress to be called by President 
Hoover. 

Toastmaster Brotherly next read a 
telegram from William Frasier, presi- 
dent of the A. N. R. J. A., who was 

scheduled to speak but owing to the sick- 


ness of his wife was called home from 
a visit to New York. Mr. Frasier ex- 
pressed his regrets at being unable to 
attend. Another telegram was received 
from Edward Leininger, president of 
the New York State Retail Jewelers As- 
sociation, who was unable to attend. 
Toastmaster Brotherly then _intro- 
duced the officers of various retail 
jewelers organizations, who were pres- 
ent with delegations. Representatives 
of the following associations were intro- 
duced: Bronx, Metropolitan, New York 





ra 


POLICE COMMISSIONER GROVER 
A. WHALEN 


Jewelers Benevolent Association and 
the East New York organization. 

Handsome souvenirs were distributed 
by the organization, each woman present 
receiving a leather encased bridge set 
and the men gold bound leather wallets. 

After the tables were removed from 
the banquet hall the jewelers and their 
guests enjoyed dancing. 








February Meeting of Cleveland 
Jewelry Crafts Association 


CLEVELAND, March 4.—The February 
meeting of the Cleveland Jewelry Crafts 
Association was in the form of the an- 
nual dinner party to which the ladies 
were invited. It was held at the Hotel 
Winton. President A. Schultz presided. 

There was a very good attendance and 
all routine business was dispensed with. 
The new officers of the association, who 
were elected at the January meeting, 
were installed. 

Following the banquet the party went 
in a body to see a performance of the 
“Three Musketeers” at a local theater. 
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Jersey Jewelers Pledge Loyalty to 
A. N. R. J. A. 





Members of State Association Meet in Newark and Entertain 
National Officers—State Convention to Be Held 


July 7, 


Newark, N. J., March 4.—The New 
Jersey Retail Jewelers Association held 
its mid-winter banquet last Tuesday eve- 
ning at the Elks’ Club. Richard P. 
Hartdegen, president, acted as toast- 
master. Among the guests at the ban- 
quet were: William G. Frasier, presi- 

















RICHARD P. HARTDEGEN, PRESIDENT 
dent of the American National Retail 
Jewelers Association, and National Sec- 
retary Charles T. Evans. Women jewel- 
ers of Atlantic City who, with other of- 
ficers of the South Jersey Association, 
attended to invite the State association 
to hold the annual convention in that 
famous resort. This was accepted and 
the time for the meeting was set for 
July 7, 8 and 9. 


Mr. Frasier the national president, 
gave an address. He asked for the hon- 
est support of the National Association. 

Following came an address by Past 
National President Conrad J. Brotherly. 
He begged the jewelers not to live on 
Promises but hold on to what they now 
have. “Don’t be led by vague promises 
oF propositions,” he said. Believing that 
the industry has arrived at a place 
Where production is greater than con- 
sumption, the Past National President 

in answer that the jewelers 
should make their business more effi- 
cient. “Ask yourself are your motives 
or altruistic?” concluded the 


Speaker. 


Mr. Evans spoke generally upon mat- 
pertaining to the cooperating of 





8 and 9 


the State organizations with the na- 
tional. 

To these speakers Mr. Hartdegen re- 
affirmed New Jersey’s loyal support. The 
past State president, Jean R. Tack, 
stated that he was satisfied that New 
Jersey has been following along the lines 
of the national policy. 


Mr. Hartdegen discussed the subject, 
“Auctions Out of Season,” and advo- 
cated cooperative sales in communities. 
F. M. Herrick, president of the South 
Jersey Jewelers Association, spoke on 
newspaper and billboard advertising as 
carried on by his group. He presented 
a comprehensive program of social di- 
versions to be given during the July 
convention, including an ocean sail down 
the coast and entertainment for the 
ladies. There will also be a moonlight 
frankfurter roast and bathing party, 
and radio broadcasting of the important 
convention speeches. 


Because of Conrad J. Brotherly’s de- 
parture for Europe in April for a six 
weeks’ trip the New Jersey convention 
dates have been arranged for July. 

Louis Haimann will arrange for a 
meeting on March 21 in Morristown 
when a local theater manager will 
entertain the members in the playhouse. 








Illinois Retail Jewelers to Meet at 
Joliet, May 6-7 


CHICAGO, March 2.—With the meeting 
of members of “The Pluggers” last 
night, interest is being manifested in the 
annual convention of the Illinois Retail 
Jewelers Association, which will be held 
on May 6 and 7 at Joliet. Next week 
the executive committee of the retail or- 
ganization will convene in Joliet and 
decide upon headquarters for the con- 
vention and make other local plans for 
the annual meeting. 

On Friday night there will be a joint 
meeting of committees from the Illinois 
Retail Jewelers Association and “The 
Pluggers,” with a view to planning co- 
operation on the convention. 

At the meeting of “The Pluggers” 
last night officers were elected for the 
current year and a committee appointed 
to work with officers of the retailers or- 
ganization on the program and enter- 
tainment at the convention. The officers 
elected last night were: President, Al- 
vin N. Long, of Stein & Ellbogen Co.; 
vice-president, Albert L. Long, of A. C. 
Becken & Co.; _ secretary-treasurer, 


Frank Redmond, of Eisenstadt Mfg. Co. 
The convention committee named is: 
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John Deitrich, chairman; Henry Drumm, 
Frank Redmond and Alvin Long. 

“The Pluggers” were organized last 
September for the purpose of bettering 
conditions in trade and to boost the 
membership of the Illinois Retail Jewel- 
ers Association. Temporary officers were 
elected at the time and those selected 
last night are the same as elected at the 
preliminary organization meeting. 

Since that time many new members 
have been added to the roster of “The 
Pluggers,’”’ whose membership is limited 
to salesmen covering Illinois territory. 
Their efforts in behalf of the retailers’ 
organization have been successful and 
the largest convention held in years is 
expected at Joliet. 








Members of Cleveland Twenty-four 
Karat Club Hold March Meeting 


CLEVELAND, March 5. — The March 
meeting of the Twenty Four Karat Club 
was held on Friday evening at the Win- 
ton Hotel and a large attendance is re- 
ported. The meeting was open to ladies. 

Following the dinner at which Vice- 
President H. Bruce McCague presided, 
there was a moving picture shown of the 
manufacture of Elgin watches. This 
was under the direction of Robert Bar- 
ton, sales manager of the company, who 
also gave a very interesting address in 
connection with the picture. Short talks 
were also given by Jack Moore, secre- 
tary of the Ohio Retail Jewelers Asso- 
ciation, and Bartley Doyle, of Philadel- 
phia. A number of jewelers from out of 
town were present at the meeting which 
was voted a most enjoyable affair. 








New York Jewelers’ Benevolent Asso- 
ciation Entertains Over 900 
Members and Guests at 
Annual Gathering 


One of the most enjoyable affairs ever 
held by the New York Jewelers Benevo- 
lent Association was the one on Tuesday 
evening, Feb. 26, at the Level Club, 253 
W. 73d St. At that time and place the 
organization staged its 41st annual din- 
ner and entertainment. The function was 
informal and over 900 members and 
guests attended. 

An exceptionally fine entertainment 
program was presented, the first act com- 
ing on at 8.30 p.m. Until nearly 11 o’clock 
the jewelers and their guests enjoyed an 
excellent show, after which a buffet din- 
ner was served. During the evening an 
orchestra played for dancing, which con- 
tinued until 2 a.m. 

There was no speechmaking, but sev- 
eral gifts were presented. Through Louis 
Friedlander, the association presented to 
Jack Goldstein, the newly elected presi- 
dent, a beautiful silver gavel. President 
Goldstein in turn presented his predeces- 
sor, Adolph Pusrin, with a handsome 
floor lamp. Retiring Vice - President 
Yampolsky was given a radio set as a 
mark of appreciation from the associa- 
tion. 
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Silver-Plated Hollowware Pays Higher Duty 


United States Court of Customs Appeals Sustains Government's Assessment of 60 Per Cent on 
Articles of an Ornamental Character, Overruling Lower Court's Assessment of 40 


Per Cent Under Par. 339 of the Tariff Law 


WASHINGTON, March 1.—Silver-plated 
hollowware of an ornamental character 
is made dutiable at 60 per cent ad 
valorem under Par. 399 and silver-plated 
hollowware for utilitarian purposes be- 
comes dutiable at 40 per cent ad valorem 
under Par. 339 of the 1922 Act, as a 
result of a decision of the United States 
Court of Customs Appeals on an appeal 
taken by the Government from a de- 
cision of the United States Customs 
Court which held that all silver-plated 
hollowware should be classified under 
Par. 339 with a duty of 40 per cent ad 
valorem. 

The effect of the decision of the Court 
of Customs Appeals is to restore the 60 
per cent duty on such silver-plated 
hollowware as candlesticks, candelabra, 
photo frames and vases and to impose 
a duty of only 40 per cent on vegetable 
dishes, bon bon dishes, fruit bowls, and 
other articles which are in the form, 
generally, of vessels. With reference to 
the fact that this hollowware is silver- 
plated and has, heretofore, been uni- 
formly appraised for duty at 60 per cent 
under Par. 399, the court held that Con- 
gress, having failed expressly to exclude 
silver-plated hollowware from Par. 339, 
carrying a duty of 40 per cent, intended 
that such articles should be included 
therein. 

It is expected that domestic manu- 
facturers, as a result of the court’s 
decision, will renew their plea to Con- 
gress that specific provision should be 
made for silver-plated hollowware in 
Par. 399 under the new tariff. It is 
anticipated that considerable difficulty 
will attach to the appraisal of silver- 
plated hollowware according to whether 
its use is ornamental or utilitarian. 
The court’s decision which was rendered 
in United States v. Ellis Silver Co., 
reads: 

“Merchandise, consisting of flower and 
fruit bowls, bon bon dishes, candlesticks, 
chamber candlesticks, candelabra, vege- 
table dishes, and many other articles, 
each in chief value of base metal and 
plated with silver, was assessed for duty 
by the collector at the port of New 
York as articles or wares plated with 
silver at 60 per centum ad valorem 
under Par. 399 of the Tariff Act of 1922. 
_“The merchandise is claimed by the 
Importer to be dutiable as table and 
household utensils, or as hollowware, at 
Aga centum ad valorem under Par. 


“ 


Paragraphs 399 and 339 read as fol- 
$: 


OW 
Par. 399. Articles or wares not specially 
Provided for, if composed wholly or in chief 


ue of platinum, gold, or silver, and ar- 
page or wares plated with platinum, gold, 
wh sliver, or colored with gold lacquer, 
ber’ er partly or wholly manufactured, 60 

centum ad valorem: if composed wholly 


or in chief value of iron, steel, lead, copper, 
brass, nickel, pewter, zinc, aluminum, or 
other metal, but not plated with platinum, 
gold, or silver, or colored with gold lacquer, 
whether partly or wholly manufactured, 40 
per centum ad valorem. 

Par. 339. Table, household, kitchen, and 
hospital utensils, and hollow or flat ware, 
not specially provided for; composed of iron 
or steel and enameled or glazed with 
vitreous glasses, 5 cents per pound and 30 
per centum ad valorem; composed wholly 
or in chief value of aluminum, 11 cents per 
pound and 55 per centum ad valorem; com- 
posed wholly or in chief value of copper, 
brass, steel, or other base metal, not spe- 
cially provided for, 40 per centum ad 
valorem; and in addition thereto, upon any 
of the foregoing articles containing elec- 
trical heating elements as constituent parts 
thereof, 10 per centum ad valorem. 


“It appears from the record that some 
of the merchandise is used as table, and 
other, as household articles. They are 
definitely, uniformly, and generally de- 
signated in the trade and commerce of 
the United States as ‘silver-plated hol- 
lowware.’ It also appears that the 
term ‘hollowware’ includes articles com- 
posed of silver and gold, articles plated 
with silver and gold, and articles com- 
posed of base metal, unplated. Some of 
the witnesses said that the term ‘hollow- 
ware’ was a generic term and included 
articles of metal having a hollow in- 
terior; and that the term ‘hollowware’ 
was used to distinguish such articles 
from ‘flat ware.’ 

“The court below, in an opinion by 
Fischer, Chief Justice, held that the 
merchandise was dutiable as hollowware, 
and sustained the protests as to all of 
the imported articles, except such as 
were ‘invoiced as S.S., or as “Sterling,” 
or as “Silver,” or which are returned by 
the appraiser as “Glassware.” ’ 

“It was conceded by counsel for the 
Government on the trial below, and it 
is conceded here, that the involved arti- 
cles are within the common meaning of 
the term ‘hollowware.’ It is contended 
by counsel that, as the articles are 
bought and sold and designated in the 
trade as ‘silver-plated hollowware,’ 
they are excluded from Par. 339 by 
virtue of commercial designation. In 
this conection it may be said that coun- 
sel who prepared the brief for the Gov- 
ernment seems to be of the impression 
that the merchandise would have to be 
designated in the trade as ‘hollowware 
in chief value of base metal’ in order 
to be covered by the provisions of Par. 
339. It was further argued that the 
provision in Par. 399, for ‘articles or 
wares plated with * * * silver,” is a 
more specific designation for the arti- 
cles in question. This argument is 
based upon the proposition that the 
provisions in Par. 339 for ‘hollowware’ 
are limited by the words ‘not specially 
provided for,’ while the provision in 
Par. 399 for articles or wares plated 
with silver is not so limited. 

“Counsel for appellee claims that com- 


monly and commercially the term ‘hol- 
lowware’ includes the imported arti- 
cles; that the articles are table and 
household utensils; and that the pro- 
visions of Par. 339 are more specific for 
the imported merchandise, than the 
provision for silver-plated articles in 

Par. 399. 

“If, as conceded by counsel for the 
Government, the articles in question 
are within the common meaning of the 
term ‘hollowware’ that is, if the term 
‘hollowware’ is a generic term and 
embraces the articles in question, the 
mere fact that the articles are not known 
in the trade and commerce of the United 
States by the precise tariff term— 
‘hollowware’—would not affect their 
classification. On the contrary, if the 
articles are not within the common 
meaning of the term, evidence that they 
were designated in the trade as ‘silver- 
plated hollowware’ would not be proof 
of commercial designation within the 
rule heretofore announced by this court. 
United States v.. Wilfred Schade & Co., 
16 Ct. Cust. Appls. . T. D. 43092, 
and cases cited therein. 

“The term ‘hollowware’ is defined by 
the lexicographers as follows 
h-ware, N. 1. Manufactured articles hav- 

ing a hollow interior; especially, cast-iron 

kitchen utensils, as pots and kettles. 

Funk & Wagnalls New Standard Dic- 

tionary (1925). 

Hollow-ware. Bowl—or tube-shaped ware 
of earthenware, wood, or metal; now espe- 
cially the last. 

The Oxford Dictionary (1901). 

h. ware, china, silverware, etc., in the form 
of hollow vessels, as distinguished from 
flatware. 


Wehster’s New International Dictionary 
(1925). 


“From the quoted dictionary defini- 
tions it appears that the term ‘hollow- 
ware’ covers articles and wares composed 
of china, silver, base metals, and other 
materials. However, in our opinion, the 
common meaning of the term does not 
include all articles having hollow in- 
teriors, but only such as are in the form 
of vessels. 

“The word ‘utensil’ is defined as fol- 
lows: 


Utensil. n. Something that is used; a thing 
serving a useful purpose: formerly, a thing 
of varied use; as, utensils of war or ob- 
servation; now, more especially an imple- 
ment or vessel for domestic or farming 
use; as, kitchen utensils. 

Funk & Wagnalls New Standard Dic- 
tionary (1925). 
The word “‘vessel’’ is defined as follows: 

Vessel, N. 1. A _ hollow receptacle of any 
form or material, but especially one ca- 
pable of holding a liquid, as a pitcher, bot- 
tle, vase, kettle, or cup. 

Funk & Wagnalls New Standard Dic- 
tionary (1925). 


“From the quoted definitions of the 
terms ‘hollowware,’ ‘utensil,’ and 
‘vessel,’ and from the language of the 
provisions of Pars. 327 and 339, we 
are of opinion that the Congress had 
no intention of including in Par. 339, 
articles designed and chiefly used for 
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ornamental purposes. On the contrary, 
we think that it was the purpose to in- 
elude only such articles as are chiefly 
used for utilitarian purposes, such as 
might be denominated utensils, whether 
of hollow or flat ware. This view is 
fortified somewhat by the history of the 
legislation. 

“Prior to the enactment of the Tariff 
Act of 1909, the term ‘hollowware,’ be- 
cause of its trade meaning and the 
provisions of the various acts providing 
for it, was limited to ‘cast iron kitchen 
utensils.’ Sears, Roebuck & Co. V. 
United States, 2 Ct. Cust. Appls. 451, 
T. D. 32208; Sittig v. United States, 4 
Ct. Cust. Appls. 281, T. D. 33491. 

“The act of 1909, however, in addition 
to Par. 149, which provided for ‘cast 
hollowware, coated, glazed, or tinned, 
one and one-half cents per pound,’ con- 
tained provisions (Par. 158) for ‘Table, 
kitchen, and hospital utensils, or other 
similar hollowware, of iron or steel, 
enameled or glazed with vitreous glasses, 
but not ornamented or decorated with 
lithographic or other printing—40 per 
centum ad valorem.’ 

“Obviously, the provisions for table, 
kitchen, and hospital utensils, or other 
similar hollowware, considerably ex- 
tended the scope and meaning of the 
term ‘hollowware.’ Whereas, it for- 
merly was limited to cast iron kitchen 
utensils, the term, by virtue of Par. 158 
of that act, was extended to cover 
hollowware of a kind and character 
similar to table, kitchen, and hospital 
utensils, when composed of iron or steel 
(not cast-iron), and when enameled or 
glazed with vitreous glasses, but not 
decorated with lithographic or other 
printing. 

“Par, 134 of the Tariff Act of 1913 
further extended the scope of the term 
‘holloware’ to include articles. of 
aluminum and omitted the qualifying 


clause ‘not ornamented with _litho- 
graphic or other printing.’ 
Par. 134. Table, kitchen, and _ hospital 


utensils or other similar hollow ware where 
composed of iron or steel, enameled or 
glazed with vitreous glasses; table, kitchen, 
and hospital utensils or other similar hol- 
low ware composed wholly or in chief value 
of aluminum; all the foregoing not specially 
provided for in this section, 25 per centum 
ad valorem. 

“When the Congress enacted Par. 339 
of the Tariff Act of 1922, it included, 
along with table, kitchen, and hospital 
utensils, those of the household. It 
added ‘flat?’ ware and omitted the word 
‘similar’; and, in addition to utensils 
and hollow and flatware composed of 
iron or steel, enameled or glazed with 
vitreous glasses, and those of aluminum, 
it added a provision for all such utensils 
and hollow and flat wares as were com- 
Posed wholly or in chief value of 
copper, brass, steel, or other base 
metal, not specially provided for.’ Fur- 
thermore, in construing the paragraph, 
some consideration should be given to 
the provision for additional duty for all 
such utensils and hollow and flat ware 
containing electrical heating elements 
% constituent parts. 

“The provisions of Par. 339 are far 
more comprehensive than those of prior 
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tariff acts. Nevertheless, there is no 
indication that the Congress intended 
to extend the scope of the paragraph 
to include articles other than those hav- 
ing the essential character of utensils. 
Accordingly, we hold that only such 
articles as are designated and chiefly 
used for utilitarian purposes—utensils— 
are within the provisions for table, 
household, kitchen, and hospital uten- 
sils; and that only such articles as are 
in the form, generally, of vessels, and 
are of the character of utensils, de- 
signed and used chiefly for utilitarian 
purposes, are included within the pro- 
visions for hollowware. 

“Many of the involved articles are 
obviously within the provisions for 
hollowware. Those denominated in the 
record as candlesticks, chamber candle- 
sticks, candelabras, storm candlesticks, 
photo frames, and vases, due _ to 
the fact that they are evidently designed 
for ornamental purposes, and, as there 
is no evidence of their chief use, must 
be held to be excluded from the para- 
graph. The record and the exhibits are 
in such a state that we are unable to say 
with any degree of certainty that other 
of the involved articles should be ex- 
cluded from the paragraph. 

“We come now to consider whether 
‘utensils’ and ‘hollowware’ otherwise 
provided for in Par. 339, are, due to the 
fact that they are plated with silver, 
excluded therefrom. 

“‘Whether or not the Congress provided 
for any table, household, kitchen, or hos- 
pital utensils in any other paragraph 
of the metal schedule need not be deter- 
mined here; but a special kind of hollow- 
ware—cast hollowware—is provided for 
in Par. 327. Obviously, then, there was 
necessity for the insertion of the words 
‘not specially provided for’ in Par. 339. 

“Such of the articles as come within 
the definitions and pronouncements here- 
inbefore stated, are either table, or 
household hollowware and utensils; they 
are composed in chief value of base 
metal; they are, therefore, precisely 
described in Par. 339. 

“The provision in Par. 399 for ‘arti- 
cles and wares plated * * * with silver, 
covers all articles and wares of every 
kind and description, whether partly or 
wholly manufactured, and is limited only 
to such articles as are metals or manu- 
factures thereof. We think that the 
provision in Par. 339 for hollowware in 
chief value of base metal is a more 
specific designation for such ware plated 
with silver, than the provision in Par. 
399 for articles and wares plated with 
silver. 

“It is a matter of common knowledge 
that a large percentage of both hollow- 
ware and flat ware for household and 
table use are” silver-plated. Congress 
was aware of these facts. Furthermore, 
at the very time that Par. 339 was 
being considered by the Congress, Pars. 
345, 348, 350, 352, and 360 in the metal 
schedule were being considered, and in 
each of these paragraphs the Congress 
was very careful to provide for articles, 
when plated with gold, silver, or plati- 
num, at a higher rate of duty, or, by 
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appropriate and plain language, to ex- 
clude them entirely from its provisions. 

“Par. 345 provides for ‘Saddlery and 
harness hardware; buckles, rings, snaps, 
bits, swivels, and all other articles of 
iron, steel, brass, composition, or other 
metal, not plated with gold or silver, 
commonly or commercially known as 
saddlery or riding bridle hardware, 50 
per centum ad valorem; all the fore- 
going, if plated with gold or silver, 60 
per centum ad valorem.’ (Italics ours.) 

“In Par. 348 the Congress provided for 
‘Snap fasteners and clasps * * * not 
plated with gold, silver or platinum, 
* * * 55 per centum ad valorem.’ (Italics 
ours.) 

“In Par. 350 the Congress provided for 
‘Pins with solid heads, without orna- 
mentation, including hair, safety, hat, 
bonnet, and shawl pins; and brass, 
copper, iron, steel, or other base metal 
pins, * * *: all the foregoing not plated 
with gold or silver, * * * 35 per centum 
ad valorem.’ (Italics ours.) 

“In Par. 362 we find a provision for 
* * * mechanical pencils made of base 
metal and not plated with gold, silver, 
or platinum, * * *.’ 

“Par. 360 provides for ‘Philosophical, 
scientific, and laboratory instruments, 
apparatus, utensils, appliances (includ- 
ing drawing, surveying, and mathe- 
matical instruments), and parts thereof, 
composed wholly or in chief value of 
metal, and not plated with gold, silver, 
or platinum, finished or unfinished, not 
specially provided for, 40 per centum 
ad valorem.’ (Italics ours.) 

“It is not a fair presumption that, if 
the Congress had intended to exclude 
silver-plated hollowware from the pro- 
visions of Par. 339, knowing as it did 
that the term ‘hollowware’ was a 
generic term and that many table and 
household hollowwares and utensils of 
metal were plated with silver, it would 
have used appropriate language in the 
paragraph for that purpose? 

“It would seem strange indeed that 
Congress should be sufficiently careful 
to expressly provide in Par. 345 for 
‘Saddlery and harness hardware, * * * 
when plated with gold or silver,’ to 
exclude ‘Snap fasteners and clasps’ 
from Par. 348 when ‘plated with gold, 
silver, or platinum’; to exclude ‘Pins’ 
of ‘brass * * * or other base metal from 
Par. 350, when “plated with gold or 
silver” ’; to exclude ‘mechanical pencils 
made of base metal’ from Par. 352, 
when ‘plated with gold, silver, or plati-- 
num’; and to exclude ‘Philosophical, 
scientific, and laboratory instruments, 
apparatus, utensils, appliances,’ from 
Par. 360, when ‘plated with gold, silver, 
or platinum,’ and fail to expressly ex- 
clude from Par. 339, common and ordi- 
nary household and table hollow and flat 
ware and other utensils, when plated 
with silver, if such was its intention. 
We think that such was not the inten- 
tion. (Italics ours). 

“Without intending to give expression 
to any opinion with regard to the omis- 
sion of the word ‘similar’ in Par. 339, 
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Death of Louis Stern 


Prominent Jewelry Manufacturer a Victim 
of Heart Attack 


PHILADELPHIA, March 4.—Louis Stern, 
one of the most widely known manufac- 
turing jewelers in the United States and 
connected with that industry for 54 
years of his adult life, died at his home 
in this city last Tuesday. Mr. Stern, who 
was in his 71st year, was a victim of a 
sudden heart attack at his home, 135 S. 
17th St. and apparently had been in 
his usual health earlier in the day. Mr. 
Stern had for many years been identified 





THE LATE LOUIS STERN 


with the Louis Stern Co. of this city and 
Providence, manufacturer of gold-filled 
jewelry. 

Born in New York city in 1848, Mr. 
Stern entered the jewelry business as 
an office boy for the Davidson Co., and 
later went on the road for that concern. 
After several years as a salesman, he 
purchased Mr. Bennett’s interest in 
Young & Bennett and firm was known 
as Young & Stern. The firm continued 
in the jewelry manufacturing business 
in Attleboro for several years, after 
which he bought out Mr. Young’s inter- 
est in the firm and removed the business 
to Providence, where it has since re- 
mained. In 1914, he incorporated the 
business as the Louis Stern Co. and con- 
tinued as its president and sales man- 
ager until 1927 when he retired as 
President, turning that office over to his 
son, Paul Stern, while he was made 
chairman of the board of directors. 

It is announced at the offices here that 
the business of the company will be con- 
tinued as usual with Paul Stern, 
President, and Mr. Stern’s son-in-law, 
James H. Oppenheimer, secretary and 
treasurer, 

Louis Stern had for many years made 
ls home in this city and was one of 
the best-liked men in the jewelry indus- 
hy here. The company maintains an of- 


os in the Washington Square building 
re, 


THE JEWELERS’ CIRCULAR 


He was affiliated with the Masonic 
Order, Ledger Club, the Elks, the 
Mercantile Club, and the Jewelers’ Club 
of Philadelphia and in Providence. His 
firm was a member of the Manufacturing 
Jewelers’ Association. In his early years 
he traveled extensively for his company 
and was widely known to jewelers all 
over the country. 


He is survived by his son Paul, and 
three daughters, Mrs. James H. Oppen- 
heimer, Mrs. Leonard Meyers and Miss 
Florence Stern. His wife died about 
eight months ago. His funeral was 
largely attended, a great number of 
jewelers being present at the services 
which were conducted by Rabbi Unger 
of Temple Rodolph Sholom. 








David Nemser 


Boston, March 1.—David Nemser, for 
20 years or more one of the leading 
wholesale jewelers in this city, died 
suddenly on Sunday, Feb. 24, at Sunset 
Lodge, Sharon. Death was due to cere- 
bral hemorrhage. His passing came as 
a great shock to his relatives and many 
friends who believed that he would soon 
be able to resume business. 


Deceased is survived by his widow, 
Sarah Hillson Nemser, and three daugh- 
ters, Eleanor, Pauline and Marion. 


Mr. Nemser was one of the founders 
of the Congregation: B’Nai Brith of 
Somerville and a former trustee of Amos 
Lodge of that congregation. He was 
also a member of the Boston Jewelers’ 
Club and the Pinebrook Valley Country 
Club. 


Funeral services were held from his 
home and burial took place in Tifereth 
Israel Cemetery, West Roxbury. Dur- 
ing the services the offices of many 
jewelers in the Jewelers’ building were 
closed out of respect. 

For 20 years Mr. Nemser had been 
in business for himself, but previously 
he was with the E. A. Cowan Co. For 
much of the time he was head of the 
David Nemser Co. The business will be 
carried on by his widow until matters 
have been finally adjusted. 








Stephen Stein 


ALLENTOWN, PA., March 1.—Stephen 
Stein, 73 years of age and for the past 
25 years a jeweler and watchmaker in 
Allentown, died Wednesday night, Feb. 
27, at his home, Fifth and Gordon Sts., 
after being ill for two months with in- 
ternal complications. 

He was born in Austria-Hungary, a 
son of Stephen and Barbara Mael Stein. 
During his youth, he learned the trade 
of watchmaking. He came to the United 
States 25 years ago and lived in Allen- 
town ever since. 

He had been a jeweler and watch- 
maker for 54 years and had conducted 
the shop at Fifth and Gordon Sts. for 
the past 21 years. He is survived by 
his widow, and a daughter, Theresa 
Margaret. Funeral services were held 
Saturday morning. Interment was in 
Hillside Cemetery. 
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Edwin Massa Killed 


Veteran St. Louis Wholesale Jeweler Meets 
Death in Automobile Accident 


JACKSONVILLE, FLA., March 2.—Edwin 
Massa, 80 years old and member of the 
Bauman-Massa Jewelry Co., wholesaler, 
St. Louis, Mo., was instantly killed at 
4.30 o’clock yesterday afternoon on the 
highway a few miles south of Jackson- 
ville, when the automobile in which he 
was riding overturned. 


In the car with Mr. Massa were Mrs. 
Comford, wife of Mr. Massa’s nephew; 
Mrs. Massa and Mrs. J. G. Cantrell. 
Mrs. Comford was driving. Other than 
Mr. Massa the occupants of the car 
suffered slight bruises. Mr. Massa was 
pinned underneath the car and it was 
necessary to procure jacks to raise the 
machine before he could be extricated. 


Mr. and Mrs. Massa arrived in Jack- 
sonville several days ago and were 
guests of Mrs. Cantrell. Mrs. Comford, 
a resident of this city, had arranged a 
pleasure ride for them for the after- 
noon. 


When near Green Cove Springs, an- 
other machine traveling in the same di- 
rection passed the Comford car and cut 
in too closely. In an effort to avoid a 
collision Mrs. Comford cut the wheels 
sharply, causing the car to skid and 
overturn. 





St. Louis, Mo., March 4.—Members of 
the trade heard with regret of the sud- 
den death of Edwin Massa, vice-presi- 
dent of the Bauman-Massa Jewelry Co., 
wholesaler, in the Republic building. He 
was killed in an automobile accident, 
near Jacksonville, Fla., March 1, while 
touring with his wife, a daughter-in-law 
and others. Mr. Massa retired from 
active work about five years ago but 
retained an interest in the firm and 
was highly esteemed in the trade by his 
associates and members of the industry. 


Mr. Massa, who resided at 5409 Maple 
Ave., went to Florida two weeks ago 
with his wife to recuperate after an at- 
tack of pneumonia. He was a native of 
Ohio and at the age of 17 was a clerk in 
a Columbus jewelry store. Several years 
later he went to Alton, Ill., where he was 
employed by Cary, Hawley & Co. He 
returned to Columbus, then come to St. 
Louis in 1877, starting the E. Massa Co., 
wholesale jewelers. In 1889 Mr. Massa 
and Samuel Bauman organized the Bau- 
man-Massa company. 








Max Harris 


SAN FRANCISCO, March 1—Max Har- 
ris, formerly a member of the Maxferd 
Jewelry Co., of this city, died in New 
York recently. The remains were sent 
to San Francisco, where the funeral took 
place Feb. 25, the trade being well rep- 
resented. 

Mr. Harris had been retired for some 
years. 
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Reed H. Walmer 


PHILADELPHIA, March 4.—Reed H. 
Walmer, one of the most widely known 
jewelry and art appraisers and auc- 
tioneers of this city and proprietor of 
the Philadelphia Art Galleries, scene of 
hundreds of jewelry auctions here, died 
in the Lankenau Hospital after a brief 
illness. 

He was a native of Harrisburg, born 
in 1872, and came to this city in 1897 
as an assistant in the galleries of 
M. Thomas & Son, art auctioneers. In 
1909 he organized the Philadelphia Art 
Galleries, which succeeded the Thomas 
firm. 

He was considered an expert in dia- 
mond jewelry and fine silverware and 
conducted personally most of the jewelry 
auctions at his place of business, having 
as a result a wide acquaintance among 
jewelers of this city and other places. 

Mr. Walmer was unmarried and was 
a member of the Masonic order and 
several other organizations. 





—= 


Joseph Schulman 


Joseph Schulman, diamond importer, 
36 Eldridge St., New York, and one of 
the organizers of the New York Jewel- 
ers Benevolent Association, died last 
Monday morning at his home, 535 Crown 
St. Brooklyn. Funeral services were 
held Tuesday afternoon with the officers 
of the Benevolent Association in charge. 
Burial was in the organization’s plot in 
Washington Cemetery on Long Island. 

Mr. Schulman was born in Russia 
more than 60 years ago. About 42 years 
ago he came to this country and, while 
engaged in the jewelry business in 1888, 
he and several other jewelers formed an 
organization now known as the New 
York Jewelers Benevolent Association. 
Until five years ago Mr. Schulman was 
active in this association, but then 
handed over the reins to younger men. 
He had continued his interest and less 
than a week before he died attended the 
4ist annual affair of the organization. 











Joseph Kopelowich 


RocHESTER, N. Y., March 4.—Joseph 
Kopelowich, owner and operator of 
Rochester’s oldest wholesale jewelry es- 
tablishment, died at his home here last 
Saturday after a lingering iliness. He 
was 70 years old. 

Death came after a long fight for life 
during which his daughter, Evelyn, 
divided her time in keeping the jewelry 
establishment running and at her 
father’s bedside. Miss Kopelowich had 
been her father’s chief assistant for 
several years, taking charge of the busi- 
ness in his absences. 

Mr. Kopelowich had been in the whole- 
sale jewelry business in Rochester for 

years. He came here from Syra- 
‘use. His first establishment was on 
Joseph Ave. Later he opened offices on 
ain St. E., near Clinton Ave., moving 
then to his last establishment at 47 
Clinton Ave. N. 
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He was a member of Congregation 
Berith Kodesh, a life member of Valley 
Lodge of Masons and had been promi- 
nent in philanthropic work. He leaves 
his widow, four daughters, three grand- 
children, a brother, and a sister. 








George R. Baxter 


CLEVELAND, March 4.—George R. 
Baxter, retired retail jeweler, passed 
away on Monday, Feb. 25, after a pro- 
longed illness, at the age of 70 years. 

Mr. Baxter was in business on W. 
25th St. for many years but retired 
about a year ago, owing to ill health. 
He is survived by his widow, three sons 
and two daughters. 

The funeral was held from the funeral 
home of Leimkuehler & Norcross, 
Franklin Boulevard, and interment was 
in Lakewood Park Cemetery. 








Harold C. Kirkpatrick 


Harold C. Kirkpatrick, who since the 
close of the World War had been as- 
sociated in business with his father, 
Arthur H. Kirkpatrick, dealer in dia- 
monds, 527 Fifth Ave., New York, died 
last Friday at his home on Mamaroneck 
Road, White Plains, N. Y. Funeral 
services were held on Monday at St. 
Bartholomew’s Church. Interment was 
in Woodlawn Cemetery. 

Mr. Kirkpatrick was born in New 
York and was 34 years old. He was 
educated in Columbia and Cornell Uni- 
versities and during the World War 
served as a captain in the Signal Corps. 

Several weeks ago Mr. Kirkpatrick 
suffered an attack of the grippe and 
after a few days returned to his office. 
While riding home about a week before 
his death he was seized with a chill 
which soon developed into pneumonia 
from which he died. 

Deceased in survived by his widow, 
two daughters, his mother and father. 








George E. Wells 


PROVIDENCE, March 5.—Funeral ser- 
vices for George E. Wells, merchandis- 
ing manager of the Gorham Mfg. Co., 
will be held tomorrow morning at 
funeral parlors in this city. Burial will 
be in Hackensack, N. J. Mr. Wells died 
suddenly yesterday at his home, 26 
Grotto St. 

Mr. Wells was a native son of New 
York and was in his 64th year when he 
died. He had been in the employ of the 
Gorham concern for more than 40 years. 
Before assuming the position of -mer- 
chandising manager four years ago, he 
served for a number of years as presi- 
dent of the J. H. Whiting Co. of Bridge- 
port, Conn., a subsidiary of the Gor- 
ham company. 

Mr. Wells was a member of the Rhode 
Island Country Club and a major in 
Company C of Hackensack, N. J., New 
Jersey National Guard. 

Deceased is survived by his widow, 
Mrs. Katherine (Renney) Wells. 





78e 





John Gruner 


AUBURN, N. Y., Feb. 28.—John 
Gruner, well known local jeweler, who 
died last Monday morning, was buried 
yesterday in Soule Cemetery. Mr. Gru- 
ner suffered a shock about three weeks 
ago which proved fatal. Funeral ser- 
vices were held at the family home, 26 
Sherman St., with Rev. Norton T. 
Houser, rector of St. Peter’s Church, of- 
ficiating. 

Mr. Gruner was born in Maudoch, Ba- 
varia, Germany. He came to the United 
States as a young man and opened a 
jewelry store in Philadelphia. Coming 
to this city a few years later, he opened 
a jewelry business on State St. and con- 
tinued in that business for 50 years. 

He was a member of St. Paul’s Lodge, 
No. 124, F. & A. M. 

Deceased is survived by his widow, 
two sons and three daughters. 








Henry H. Curtis 


NoRTH ATTLEBORO, Mass., March 1.— 
Henry Holland Curtis, who for about 50 
years was associated with the jewelry 
industry, died here last Saturday after 
an illness of four weeks. The funeral 
was held last Tuesday afternoon. 

Mr. Curtis was born in Providence, 
the son of Caroline and Luke A. Curtis. 
At the age of 13 years he came to North 
Attleboro, where he attended the high 
school and later graduated from Bryant 
& Strattons’ business college. 

His first connection in the jewelry in- 
dustry was as a traveling representative 
for T. I. Smith & Co. and later as head 
of the H. H. Curtis Co. 

For many years he was prominent in 
Masonic circles, 

Deceased is survived by his widow, 
Mrs. Annie E. Curtis and by three chil- 
dren: Mrs. Fannie Pierce of Augusta, 
Me.; Mrs. Howard Ballou and Theron 
Curtis of this town. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ending March 2, 1929 
The U. S. Assay Office reports: 
Gold bars exchanged for gold 
CONN < o.cite ciacistewoe sa ane ass $1,090,706.53 
42,311.98 
Ws Sr cca $1,133,018.51 
Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
Feb. Be dw cheb ovate) Odie Wale caro ear $650,743.36 
6 ROCHE i Bisco alcmtion cannes 46,346.38 
“ Bb bae Hence scaauaes 85,871.83 
Ear oso dc ah abauaren ater sraieearsvenscala 51,063.08 
MENEOUE? Bia co cu wanciccsexaomenn 190,363.59 
OT | | Caper raves atone; acai aia ara a onete aia 66,318.29 
TENE Ucn wcwan eaweeneweciae $1,090,706.53 








Mrs. Sarah Cannon, 85 years old, 
mother of Mrs. W. M. Cannon, a member 
of the retail jewelry firm of Farmor & 
Cannon, Birmingham, Ala., died at the 
home of her daughter in Birmingham. 
The remains were sent to Dunlap, Tenn., 
for burial. 
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Legal Highlights of the Week 


Important Decision from the Bench and New Legislation Pending 


Hotel Keeper’s Liability for Full 
Value of Guest’s Jewelry Stolen 
by Employe 


A guest at a hotel left with the clerk 
at the reception desk for safe keeping, 
packages containing jewelry, which 
were placed in a safe provided for that 
purpose. The value or the contents of 
the package was not asked or stated by 
the guest. When she asked for the 
packages later, some of the jewelry, val- 
ued by her at $50,000, was missing. 

It appeared that the jewelry was 
stolen by an employe of the hotel. The 
hotel had posted in its public rooms a 
notice that a safe was provided for 
money, jewelry and other valuables for 
safe keeping. 

The guest sued for the full value of 
the property lost, instead of the limit 
fixed in Article 12, Section 200, of the 
General Business Law, where the value 
was not stated. The Appellate Division 
of the New York Supreme Court, First 
Department, held, in the case of Mill- 
hiser vs. Beau Site Co., that since the 
jewelry was stolen by an employe of the 
hotel the proprietor was liable for the 
full value. 








Bill Introduced in Wisconsin Legisla- 
ture Would Compel Chain Stores 
to Pay Sales Tax and License Fee 


“ MILWAUKEE, Feb. 28.—Jewelers of 
Milwaukee are interested in a bill pro- 
viding for a five per cent tax on the 
gross yearly receipts of chain stores in 
Wisconsin and providing for a $500 an- 
nual license fee for each of such stores, 
which has been introduced into the Wis- 
consin Legislature by Assemblyman 
Charles L. Lacey of Mercer. The meas- 
ure applies to any person or firm operat- 
ing five or more retail stores in the 
State. 

The owner or operator of such stores 
would be required to file a sworn state- 
ment of gross receipts with the State 
treasurer not later than Dec. 31 each 
year. This statement would be accom- 
panied with a check for five per cent of 
the gross income. If remittance of the 
tax is not made by Dec. 31, a penalty of 
10 per cent would be added to the total. 

Records of each of the chain stores 
would have to be kept open for inspec- 
tion at any time by representatives of 
the State treasurer. If they refuse to 
allow such inspection, or fail to pay the 
tax, they would be subject to a fine of 
from $100 to $1,000. 


The measure allows the State treas- ' 


urer to employ any additional help re- 
quired to enforce the law. Each chain 
store would have to pay a $500 yearly 
license fee. For each failure to secure 


a license, the bill provides for a fine up 
to $1,000. 








Michigan Legislature Considers Bill 
Providing for Filing of Judgment 
Before Wages Can Be Garnisheed 


DETROIT, MICH., Feb. 25.—A new bill 
is now pending before the Michigan 
legislature which, in substance, requires 
a judgment in a court of record before 
wages can be garnisheed. This is of 
considerable interest to retail jewelers 
who sell on the credit plan. This new 
measure has been passed by the State 
senate and went to the house where it 
was referred to the judiciary committee 
and is now being held there. However 
no date has as yet been set for a hear- 
ing. 

The Retail Merchants’ Association 
now asks the jewelers and other retail- 
ers, “What is your attitude on this mat- 
ter?” “When a hearing is set,” says 
Charles E: Boyd, secretary of the associ- 
ation “we probably will not have much 
time in which to present the case before 
the committee.” Therefore he wants re- 
tailers willing to attend the hearing to 
communicate with him. 








Georgia Tax Commission Suggests 
Sales Levy on All Merchandise 
Sold in the State 


ATLANTA, GA., March 1.—A one per 
cent sales tax on jewelry may be imposed 
in Georgia if a suggestion made by the 
State tax commission is followed by the 
coming general assembly. 

Three sales taxes have been suggested 
by this body as a means of increasing 
revenue for the State. One of these is a 
sales tax of one per cent on all mer- 
chandise sold, including, of course, mer- 
chandise sold by retail jewelers. The 
second is a sales tax of three per cent 
on all new automobiles sold in the State. 
While a third is a tax of half of one 
per cent on all recordable instruments. 
It is estimated that the total amount 
that the State would realize from these 
three sales taxes would be $3,500,000. 

Needless to say, the retail jewelers of 
the State will oppose any attempt to 
pass a sales tax of this nature on the 
part of the Georgia Legislature. 








Notes of the South African Diamond 
Fields 


The Union Minister of Mines recently 
officially confirmed the discovery of an 
important diamondiferous field on the 
northern bank of the Orange River. 
This, it is thought, is similar in charac- 
teristics to that on the south bank which 
has already given to the government 





many valuable diamonds. The field on 
the northern bank belongs to the Con- 
solidated South-West Africa Co., but ex- 
ploits will have no effect on the diamond 
market as this company will regulate 
production in accordance with its ar- 
rangement with the diamond syndicate 
of London. 
* * * 

In the last monthly returns from West 
Africa, diamonds are reported to have 
amounted to 14,200 carats as compared 
with 12,600 carats in the month previ- 
ous. 

* * * 

The Transvaal’s alluvial diamond out- 
put for December was 74,026 carats, or 
27,986 carats less than in November. 
The declining alluvial output from the 
Transvaal and the firm policy adopted 
by the Government in Namaqualand is 
exerting a favorable influence on the 
fortunes of the big producers. 

* * * 

A prospect shaft has been sunk from 
the 780 feet level to the 940 feet level 
at the Crown diamond mine, and is now 
being continued to a depth of 1100 feet. 
The mine is looking well generally. An 
interesting glass model of the property, 
showing the different levels, is now be- 
ing made in Johannesburg. 








Silver Plated Ware 
(Continued from page 78a) 








it may be said that the addition of the 
word ‘household’ must have been in- 
tended to extend the operation of the 
paragraph. Surely, there is no more 
reason for limiting the scope of the 
paragraph to such hollow and flat wares 
as are similar to unplated kitchen 
utensils, than there is to limit the pro- 
vision for household, hospital, and table 
utensils to such as are of the character 
of kitchen utensils. 

“Having expressly excepted silver- 
plated articles from the operation of the 
provisions of Pars. 345, 348, 350, 352, 
and 360, it must be presumed that the 
Congress realized that, without words of 
exclusion, such articles would be covered 
by the provisions of these paragraphs. 
Accordingly, it would seem to be clear 
that, having failed to expressly exclude 
silver-plated hollowware and _ utensils 
from Par. 339, the Congress intended 
that such articles should be included 
therein. 

“For the reasons stated the judgment 
is modified, being reversed in so far as 
it holds candlesticks, chamber candle- 
sticks, candelabras, storm candlesticks, 
photo frames, and vases  dutiable 
under Par. 339, and in all other respects, 
affirmed. The cause is remanded for 
proceedings consistent with the views 
herein expressed.” 
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Pawning “Racket” Stopped 





Attorney for Chicago Jewelers’ Association 
Causes Arrest of Swindler Selling 
Fraudulent Pawn Tickets—Pawn- 
broker Released but Warned 


Cuicaco, March 2.—On Feb. 15 Gene- 
vieve Stanson, the owner of a jewelry 
store at 4346 Elston Ave., reported 
that she had purchased a pawn ticket 
from Nick Karas for $12 on Feb. 11. 
She stated that Nick Karas came 
in and told her that he was a 
waiter, out of funds, down and out and 
that he had pawned his diamond ring 
valued at $165 at a pawnshop on N. 
Clark St. She called up the pawrn- 
broker, who told her the ring was well 
worth the money and she then pur- 
chased the pawn ticket and went down 
to redeem the pledge. She paid $41.20 
and then took the ring over to the First 
State Pawners who told her that they 
would only give $10 for it. Upon hav- 
ing the ring appraised, she found it was 
valued at $25 to $30. She immediately 
went back to the pawnbroker, received 
her $40, but she didn’t get her interest. 
She then complained to Francis V. 
Healy, of Goldman, Allshouse & Healy, 
attorneys for the Good & Welfare Com- 
mittee of the Chicago Jewelers Asso- 
ciation, who turned the entire matter 
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over to Lieutenant Leo Carr and William 
Knowles. 


On Feb. 16, Nick Karas was appre- 
hended and placed under arrest. He was 
taken into the State Attorney’s office 
where he confessed to Lieutenant Carr, 
Assistant State’s Attorney Charles 
Muelxyr and Mr. Healy that he was fol- 
lowing a new “racket,” that of selling 
pawn tickets. He told the story of how 
the pawnbroker gave him about 11 pawn 
tickets to go out and sell, he keeping 
whatever money he got for the tickets 
and the pawnbroker getting the money 
paid when the pledges were redeemed 
plus the interest. 


At the trial of the case, Nick Karas 
was heavily fined and the pawnbroker 
was also fined, but his attorney explained 
that he didn’t want a conviction on the 
case as it would place the pawnshop 
license in jeopardy and that if his client 
was not found guilty, he would stop the 
practice. Thereupon Judge Trude 
changed the verdict to “not guilty,’ tell- 
ing the defendant, that while the arrest 
was justified, he was going to give him 
another chance. 

For the past two years the City of 
Chicago as well as other cities has been 
flooded with fake pawn tickets. These 
tickets are merely put out by the pawn- 
brokers and in many instances the mer- 
chandise is absolutely worthless. 





Window Smashers Rob Los Angeles 
Jewelry Store 


Los ANGELES, Feb. 28.—Window 
smashers were in evidence here again 
last week. The victim of their depreda- 
tions this time was the Benjamin Irving 
Co., 3830 W. Seventh St.. Rings, watches 
and small articles worth $1,200 were 
secured. No fingerprints could be found 
by the police. 

The robbery took place some time be- 
tween 11 o’clock Saturday evening and 
early Sunday morning, and was detected 
by a watchman of a building adjoining 
who noticed glass on the sidewalk. The 
yeggs had cut a pane probably with a 
diamond, and then smashed in the pane 
with a blanketed rock or mass of metal. 
No insurance on the window display was 
carried. 








Philadelphia Police Close Auction 
House Following Many Complaints 


PHILADELPHIA, March 6.—Spurred to 
action by the Better Business Bureau, 
the police finally have closed one of the 
most notorious auctions in this city. 
Many complaints have been registered 
against the place and the tactics alleged 
to have been pursued to inveigle patrons 
Inside the store. The Market Street 
Merchants’ Association has, through its 
officials, also filed many complaints 
against the establishment. The place 
Was located on Market St. 

The store was ordered closed after a 
faring at which representatives of the 
Better Business Bureau and of the Mar- 
et Street Merchants’ Association testi- 
fied to the alleged objectionable practices 


in vogue at the place and to alleged vio- 
lations of the city’s auction ordinance. 
One of the chief violations, it was 
charged, was employment of “cappers” 
in defiance of the ordinance. 

A city detective testified he had seen 
several well-known “cappers” working 
in and about the place. Other testimony 
was given by a representative of the 
New York Better Business Bureau as 
the agents of the Philadelphia Bureau 
were too well known to the auctioneers. 
Another provision of the ordinance pro- 
hibits premiums or other inducements to 
bidders, but it was testified at the hear- 
ing that this was disregarded. It also 
was testified that “jam” sales were 
frequent. 

Jewelers on the street are congratu- 
lating the Better Business Bureau on its 
success. 








Burglars Visit Ogden, Utah, Jewelry 
Store for Second Time in 


Four Months 


SALT LAKE City, March 1.—For the 
second time in four months burglars en- 
tered the Kertz jewelry store at 2469 
Washington Ave., Ogden, and carried off 
valuable merehandise. The value of the 
goods stolen this time is estimated at 
$1,200. The loot taken last November 
was worth $6,000. 

A young man 21 years of age is 
now in the custody of the police and is 
said to have confessed to the robbery of 
the store, and of other establishments in 
Ogden. Much of the loot has been re- 
covered from an old shed to which it 
had been carried. 
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Miami Beach Store Held Up and Roboed 
of Over $50,000 in Jewels 

MIAMI, FLA., March 4.—Maynards 
Inc., branch store at Miami Beach was 
held up at 10 o’clock this morning and 
robbed of $50,000 to $75,000 worth of 
diamond jewelry. 

Two heavily armed unmasked bandits 
made three employes lay on the floor 
while rifling the show cases and win- 
dows. 

All available police in the district are 
working with but few clues. 








Aged Newark, N. J., Jeweler Battles 
With Couple Who Attempted 
to Rob Him 


NEWARK, N. J., March 4.—Norbert 
Bertl, jeweler, at 46 Springfield Ave., 
has received hundreds of visitors, tele- 
grams, and notes congratulating him on 
his courage in fighting a bandit couple 
who threatened him with a revolver on 
Thursday last week. 

The couple had paid a deposit of $50 
upon two platinum rings and returned 
later in the day to purchase them. As 
Mr. Bertl reached for a tray of rings 
the man thrust a revolver forward 
saying he would shoot Mr. Bertl. The 
jeweler struck the bandit and at the 
same time scattered a tray of rings upon 
the floor and knocked away the revolver. 

A fight ensued. The girl obtained the 
pistol and struck Mr. Bertl on the fore- 
head. He quickly recovered and gave 
chase but the couple escaped in an auto- 
mobile parked a short distance away. A 
porter in the rear of the store heard 
the skirmish and joined in the chase. 

Mr. Bertl was taken to a hospital and 
his wound dressed. As Mr. Bertl is 
63 years old he was shocked by the 
attack and compelled to remain at home 
for several days. 








Mount Vernon Jeweler Arrested on 
Larceny Charge Made by New 
York Merchant 


While Cirolano Crescenzo, a jeweler 
living in Mount Vernon, N. Y., was at 
police headquarters in New York at- 
tempting to identify photographs of 
several men that he reported held him 
up at his home, he was placed under ar- 
rest on a charge of grand larceny. Ac- 
cording to the complaint the Mount 
Vernon man obtained on memorandum 
on Feb. 2 a platinum, diamond mounted 
ring worth $1,100 from Joseph Hoar, a 
Nassau St. jeweler. It is claimed by 
Richard C. Murphy, counsel for the 
Jewelers Security Alliance that Cres- 
cenzo had obtained jewelry on memo- 
randum from other merchants valued at 
about $11,000. The defendant was 
arraigned before Magistrate Bushel 
and after pleading guilty was held in 
$10,000 for further examination. The 
hearing has been set for today 
(Thursday). 

Crescenzo had previously reported to 
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the Mount Vernon police that Tuesday 
evening, Feb. 26, two men had entered 
his home and, threatening him with 
guns, forced him to open his safe. These 
thieves, he claimed, stole jewelry worth 
$11,000 and then knocked him uncon- 
scious by striking him on the head with 
a revolver. 

Crescenzo, it is understood, does not 
maintain a store but does business from 
his home in Mount Vernon. 








Four Bandits Hold Up New York 
Jewelry Store and Escape 


With Loot 


In one of the first jewelry store hold- 
ups occurring in New York for several 
weeks, Benjamin Boobis, 45 Catherine 
St., was robbed last Thursday by four 
bandits who escaped with loot worth 
more than $5,000. It was at first re- 
ported that Mr. Boobis had Jost jewelry 
valued at $10,000 but this the jeweler 
denied, claiming that his loss would not 
total much more than one-half that 
amount. The loss was not insured. 

Mr. Boobis, his brother and a clerk 
were in the store last Thursday morning 
when the quartet of well dressed ban- 
dits drove up to the jewelry establish- 
ment in an automobile. As they rushed 
into the place, the four men flourished 
revolvers and ordered their victims into 
a rear room where they were bound with 
rope. The thieves then rifled the show- 
cases and safe. 

A short time after the hold-up men 
had departed Mr. Boobis succeeded in 
freeing himself and, after liberating his 
brother and the clerk, notified police of 
the Clinton St. Station. 








Negro Arrested After Cincinnati 
Jewelry Store Window Is 


Broken and Rifled 


CINCINNATI, March 2.—The list of 
window smashing thefts from jewelry 
stores in this city was increased early 
Tuesday. but the solution was reached 
within a couple of hours and a major 
part of the loot recovered. One of the 
large display windows at the store of 
the Mayor Jewelry Co. was broken and 
30 timepieces taken. 

A short time later Detectives Kaiser, 
Brink, Bell and O’Brien, who make 
rounds of the pawnshcps in Cincinnati, 
arrested a negro giving the name of 
Harry Williams, 24, and living at 321 
Longworth St. It is alleged that five 
of the watches were found on Williams 
and 10 more were located at his home. 








Steamship Employe Arrested on 
Diamond Smuggling Charge 


James Puleo, employed as smokeroom 
steward on the Red Star liner Pennland 
was taken into custody by Federal offi- 
cers last week on a charge of smuggling 
diamonds into this country. Last Fri- 
day the prisoner was arraigned before 
United States Commissioner Cotter in 
New York, and in default of $7,500 bail 
was committed to the Tombs prison. 

The Pennland arrived in New York 
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from Antwerp on Wednesday, Feb. 27. 
On Thursday night, shortly after dark, 
when Puleo left the ship and crossed the 
street, the entire diamond squad, headed 
by Gordon Pike, emerged from the 
shadows of the W. 18th St. pier and 
followed. The Federal agents after 
trailing the man for some time lost track 
of him in the heavy theater traffic. 
Later Puleo was seen walking up Madi- 
son Ave. and near 43rd St., he was 
arrested. 

He was taken to the Custom House 
and questioned. It was said he had 
admitted the crime, but denied having 
any accomplices. According to the Gov- 
ernment agents $10,000 worth of dia- 
monds were found on Puleo when 
arrested. 








Salesman for New York Concern 
Robbed of Diamonds in Omaha 
Hotel 


OMAHA, NEB., March 4.—Two armed 
bandits surprised Rueben H. Popkin, 
salesman for Milton S. Greenbaum & 
Co., New York, when he walked into his 
room in a local hotel last Saturday and 
after binding and gagging him escaped 
with gems worth between $40,000 and 
$50,000. 

About noon as Mr. Popkin entered his 
room, an armed man jumped from a 
closet while a second man brandishing a 
gun came from the washroom. The 
salesman was not found until his cries 
attracted the attention of a bellboy. 





At the office of Milton S. Greenbaum 
& Co., 22 W. 48th St., New York, no ad- 
ditional information could be obtained. 
It was stated, however, that the loss is 
fully covered by insurance. 








Thief Robs Store of Washington, 
D. C., Jeweler 


WASHINGTON, D. C., March 4.—Fol- 
lowing several sensational robberies of 
jewelry stores in Washington recently, a 
thief entered the store of Clarence Black, 
3115 Sherman Ave., and made away with 
over $500 worth of jewelry and $10 in 
dimes. 

The stolen articles consisted of rings 
and watches and were taken froma show- 
case, the dimes being in a small savings 
bank on the counter. A curious fact 
of the robbery which has not yet been 
solved by police is that there was no 
evidence whatever that either the win- 
dows or the door had been entered. 








Arrest of Messenger Employed by 
Cincinnati Concern Clears Up Thefts 


CINCINNATI; March 2.—The arrest of 
a 17-year-old messenger living in 
Rosedale, Ky., cleared up several thefts 
of jewelry from the Charles H. Schmitt 
Co., Inc., 114 W. Sixth St., and the Rat- 
terman & Wagner Co., jewelry engrav- 
ers in the Glenn building. The mes- 
senger was employed by the Schmitt 
company and after his arrest by Detec- 
tives Albert Schwach and George Lutz, 
Wednesday, Feb. 27, the boy was turned 
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over to the Juvenile Court of this city. 

A collection of jewelry including foy, 
rings, an unset diamond, bracelet ang 
two scarf pins, which was found at the 
youth’s home, was identified by officials 
of both firms at police headquarters, 
There were several other pieces found 
at the residence but these have not been 
identified as yet. The messenger carried 
jewelry between the two concerns and 
is charged with occasionally appro. 
priating one of the “jobs.” 








Explosives Used to Open Safes in Two 
Newark Jewelry Establishments 


Newark, N. J., Feb. 28.—Police are 
still searching for the men who over 
Washington’s Birthday, broke into the 
jewelry establishments of S. Hyman on 
the third floor and T. F. Peiter on the 
fifth floor of the building at 188 Market 
St. Mr. Hyman’s loss totals about $3,500 
while the loss suffered by Mr. Peiter’s 
is estimated at $1,000. 

It is believed that a man who only 
a few days before hired an office ad- 
joining the Hyman establishment was 
acting for a band of thieves who ap. 
parently committed the robberies. To 
gain access to Mr. Hyman’s place the 
yeggs broke through a wall from the 
adjoining office and then blew open a 
safe. Mr. Hyman’s loss is insured up 
to $2,000. 

A lock on the door of the Peiter es- 
tablishment was “jimmied” by the crooks 
who also used explosives on a safe in 
this place. Another safe was moved 
from this place into the hall but was not 
molested. This safe contained most of 
the valuable merchandise of the concern. 








Association Notes 


The Missouri Retail Jewelers’ Associa- 
tion will hold its annual convention in 
Mexico, Mo., April 8 and 9. More than 
100 delegates are expected to attend. 

* * x 


The annual meeting of the Kansas 
Retail Jewelers’ Association will be held 
in Topeka, April 10 to 12. 

* + * 

Plans are being completed for the an- 
nual convention of the Massachusetts 
Retail Jewelers’- Association convention 
at the Hotel Statler, Boston, March 19 
and 20. 


* * * 


A joint convention of the North and 
South Carolina Retail Jewelers’ Associa 
tion will be held at Columbia, S. C., 
April 16 and 17. 

* * * 

Cedar Rapids has been selected as the 
place for holding the convention of the 
Iowa Retail Jewelers’ Association, and 
the dates selected are April 22 and 23. 

* * a 

The Texas-Louisiana Retail Jeweler’ 
Association has decided to hold its all 
nual convention at Dallas on April 
and 23. 


* * * 
On May 14 and 15 the Minnesota Re 
tail Jewelers’ Association will hold its 
annual convention in Minneapolis. 
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New York Notes 


Harry Smolin, importer of pearls and 
precious stones, formerly at 15 Maiden 
Lane, is now located at 48 W. 48th St. 


The Maiden Lane Outing Club will 
hold. its annual meeting tomorrow (Fri- 
day), at 1 p. m., in Room 703, at 15 
Maiden Lane. 

Albert G. Imbrey of Masur & Herman, 
105 Canal St., has left on an extensive 
trip covering the Middle West and Far 
West territory. 

James A. Goewey of James A. Goewey, 
Inc. 17 W. 45th St., sailed last Friday 
on the Aquitania for a business trip to 
Paris and London. 

Milton M. Rice, representing the Indra 
Pearl Co., Inc., 392 Fifth Ave., is in 
Chicago where he will remain at the 
Palmer House until March 15. 

The Morris Jewelry Co., Inc., manu- 
facturer of platinum and white gold 
mountings, has removed its office from 
71 Nassau St. to 87 Nassau St. 

Increased business has compelled Bern- 


stein & Sons, manufacturing jewelers,- 


206 Broadway, to enlarge their factory 
and office facilities at that address. 


Leonard P. Henrich, diamond setter, 
formerly employed by several concerns 
in the industry, has opened his own es- 
tablishment in Room 1101 at 36 W. 47th 
St. 

Stephen Varni of the Stephen Varni 
Co., importer of precious stones, 15 Mai- 
den Lane, returned last week on the 
Ile de France, after a buying trip abroad. 


Miss H. Christensen and A. O. Feeler, 
buyers for Cross & Beguelin, 15 Maiden 
Lane, are now attending the Leipzig 
Fair in Germany and report that it 
is a big success. 

Frank Karp, formerly with Reich & 
Rottenberg, is now connected with the 
Reliable Watch Co., Inc., 110 Nassau 
St, and will call on the trade in this 
city and the suburbs. 


Weinman Bros. & Scher, 99 Canal St., 
announced last week that they have 
added William Rudnick to their sales 
force. Mr. Rudnick started calling on 
his trade last Tuesday. 

Edward Ansen of Ansen & Co., im- 
Porters of diamonds, 527 Fifth Ave., will 
sail for Europe, tomorrow, (Friday), on 
the Berengaria for a short.trip to the 
foreign diamond markets. 


The Standard Unbreakable Watch 
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Crystals, Inc., has moved from the fifth 
floor to the 16th floor at 71 Nassau St. 
Increasing business made it necessary 
for the concern to take more office and 
factory space. 

Herbert Ollendorff, of the I. Ollendorff 
Co., Inc., 20 W. 47th St., accompanied 
by Mrs. Ollendorff, is enjoying a four 
weeks’ cruise through the West Indies. 
Mr. and Mrs. Ollendorff expect to return 
about March 25. 

David Massover, sales manager of the 
firm of R. Pearlman, 83 Canal St., was 
married last Sunday to Miss Bessie 
Freedman at the Concourse Plaza. The 
couple is now enjoying a 10-day honey- 
moon in Atlantic City. 
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The Jewelers’ Fraternal Association 
of New York will hold its annual meet- 
ing and election of officers on Thursday, 
March 14, at 1.30 p. m., in Room 703, at 
15 Maiden Lane, which is the headquar- 
ters of the Jewelers 24 Karat Club. 


Mrs. Hester E. Malliet, widow of the 
late Charles G. Malliet, formerly of C. 
G. Malliet & Co., 14 Maiden Lane, died 
last Saturday at Glen Rock, N. J. She 
was 75 years of age. Funeral services 
were held on Monday evening in Ridge- 
wood, N. J. 


Joseph D. Little, manager of the 
Sterling Silver Galleries of the Interna- 
tional Silver Co., 15 Maiden Lane, spoke 
last Tuesday before the Kiwanis Club 
of Brooklyn, at the St. George Hotel. 
He took as his subject, “Silver, Ancient 
and Modern.” 


Sol Roseman of the Sol Van Wezel 
Co., 74 W. 46th St., has returned from 
a far western and middle western trip, 
and reports conditions in those terri- 
tories as improving. Mr. Roseman was 
gone about six weeks, and will leave on 
another trip shortly after March 15. 

The Novelty Import & Export Co., 
220 Fifth Ave., is offering to settle with 
creditors on the basis of 20 cents on the 
dollar. A committee of creditors has 
been appointed to investigate. The con- 
cern is said to have assets of $16,000 
while the liabilities are placed at $44,000. 

A. R. Becker has formed a partner- 
ship with Joseph A. Walter. The busi- 
ness will be conducted under the name 
of A. R. Becker & Co., at 21 Maiden 
Lane. Mr. Becker will leave for Eu- 
rope on the Berengaria sailing Friday, 
March 8, on an extensive buying trip 
to the precious stone markets. 

Irving Garfunkel, of Rogoff & Gar- 
funkel, manufacturing jewelers, 32 Ful- 
ton St., suffered the loss of his mother, 
Mrs. Minnie Garfunkel, last Friday. 
Death occurred at the late home of the 
deceased, 789 E. 183rd St. Funeral ser- 
vices were held last Sunday at the 
Memorial Chapel on Riverside Drive. 

Hugo Oppenheim, of Hugo Oppenheim 
& Co., Inc., importers of diamonds, 20 
W. 47th St., and his son, Herbert Oppen- 
heim, arrived home recently on the 
Leviathan after a six weeks’ trip to the 
diamond markets of Europe. Josh 
Crohn of the Oppenheim concern arrived 
on the same steamer, after spending six 





(Continued on page 81) 
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weeks abroad visiting the diamond 
centers. 

Creditors of Charles Glickman, now 
in bankruptcy, were notified last week 
that the bankrupt has applied for a 
discharge of all his debts. A hearing 
on this application will be held on April 
3 at 10.30 a. m., in the Post Office build- 
ing, this city, and at that time creditors 
will have an opportunity to show cause 
why this discharge should not be 
granted. 

L. B. Hall, vice-president of the Inter- 
national Silver Co. and general manager 
of the Maiden Lane division, left last 
Saturday for a trip to Havana. On his 
return he will visit Palm Beach, Miami 
and St. Augustine, Fla. John O. Wells, 
assistant manager of the Maiden Lane 
office of the International concern, re- 
turned last week from a sojourn to 
Washington and Richmond. 


The 63rd anniversary of the New 
York Watchmakers’ Society was cele- 
brated with an informal social gather- 
ing last Tuesday evening, at the organ- 
ization’s headquarters in the New York 
Turnhall, 85th St. and Lexington Ave. 
A short business meeting was held prior 
to the social activities. The committee 
in charge arranged for an enjoyable 
entertainment program. During the 
evening refreshments were served. 


Stephen R. Hoffman, president of the 
Hoffman Watch Co., 2 W. 46th St., 
sailed for Europe last Thursday, on the 
Leviathan. Mr. Hoffman has_ gone 
abroad to visit his factory in Switzer- 
land where he will work with the heads 
of the factory in creating new watch 
styles for the fall trade. He will be 
abroad about six weeks. The salesmen 
for the Hoffman concern are now calling 
on the trade in their respective terri- 
tories. 


A small stone was used early Monday 
morning to smash a hole in the window 
of the jewelry store of Betteridge, Inc., 
527 Fifth Ave. The thief stole several 
rings worth in all $354. The hole was 
only large enough to allow a man’s arm 
to be inserted and was made in the win- 
dow on the 45th St. side of the store. A 
patrolman passed the store at 5.30 a. m. 
Monday and noticed nothing wrong, but 
on his return at 5.45 o’clock found the 
window broken. 


Robert S. Tipping, secretary of the 
Jewelry Crafts Association and well 
known in the industry, took office last 
Friday as treasurer of the County of 
Bergen, New Jersey. Because of his po- 
litical experience and long association 
with affairs in the northern part of the 
State, this honor is well deserved by Mr. 
Tipping, who has the best wishes of his 
many friends in the indutry. This work 
will not take up his entire time, and he 
Plans gradually to take up the practice 
of law in Bergen County. 
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On Monday evening the Jewelers 
Square Club celebrated its sixth anni- 
versary. A meeting was held as usual 
at the Café Boulevard and was well 
attended by the members and their 
Masonic friends. After dinner had been 
served at which a birthday cake was 
served, the festivities were started by 
President Lassner who delivered the ad- 
dress of welcome. “Jimmie” Theise, 
master of ceremonies assisted by “Bill” 
Slutz introduced the various numbers of 
the 10 act show. 

The jewelry, costumes and personal 
effects of the late Nora Bayes, well 
known actress will be sold at public auc- 
tion on March 11 and 12 by Samuel 
Marx, Inc., auctioneers, at their gal- 
leries, 24 W. 58th St. The sales will be 
started at 1.30 p. m., each day, and on 
Saturday and Sunday prior to the auc- 
tion the articles to be offered will be on 
public exhibition from 10 a. m. to 4 p. m. 
Among the jewelry to be offered for sale 
is included a number of platinum, gem 
set bracelets, earrings, necklaces, rings 
and brooches. The proceeds derived 
from the sale will be used to educate 
three adopted children. 

A new firm was recently incorporated 
under the laws of New York State, trad- 
ing under the name of the De Soto Nov- 
elty Importing Co., Inc., at 83 Canal St. 
Officers are: Barney Wolfe, president; 
Meyer D. Wolfe, vice-president; Barnett 
Shorr, treasurer, and Mrs. Anna Shorr, 
trustee. The firm will import beads 
and other stones, also earrings, brace- 
lets and similar jewelry novelties. 
Northern New Jersey, southern New 
York, Connecticut, Rhode Island and 
Massachusetts will be covered by M. D. 
Wolfe. Six other salesmen will cover 
the southern and western States. Bar- 
nett Shorr will continue his jewelry 
business as usual at 83 Canal St. 

Mrs. Theodora Alvarez, who pleaded 
guilty recently to passing a bogus check 
on an uptown concern in payment for 
three gowns she had selected, was sen- 
tenced last Monday in the Court of 
Special Sessions to serve an _ indeter- 
minate term in the penitentiary. The 
probation officer’s report stated that al- 
though Mrs. Alvarez came to this city 
apparently unknown she had no diffi- 
culty in negotiating bad checks without 
encountering criminal prosecution until 
she swindled the gown concern. She is 
now charged with having obtained $7,215 
worth of jewelry from Charlton & Co., 
634 Fifth Ave., in return for a worthless 
check and of pawning one of the pieces 
of jewelry so obtained for $900. 

Attorneys representing Julius J. 
Chamelin, former Bronx jeweler, filed 
on Wednesday, Feb. 27, a notice of ap- 
peal with Referee in Bankruptcy, John 
L. Lyttle asking for a rehearing by a 
United States District Court Judge of 
the referee’s decision ordering the jewel- 
er to turn over $50,000 in assets. This 
appeal automatically extends the time 
limit of this turn over order. It is 
understood that the court may hear the 
jeweler’s appeal some time this month. 
Chamelin reported that on Nov. 27, 1927, 
he was robbed and shortly thereafter the 
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jeweler was petitioned into bankruptcy. 
Examinations were held by Referee 
Lyttle and ended several weeks ago in 
the issue of the turn over order. 

Through leads given to them by THE 
JEWELERS’ CIRCULAR Post Office inspec- 
tors have located the owners of nine 
wedding ring blanks found on a Post 
Office clerk when he was arrested sev- 
eral weeks ago. It has been discovered 
by the inspectors that a consignment of 
rings was shipped to a concern on the 
Pacific Coast and that the nine found 
in the clerk’s possession were being re- 
turned to the New York house. The 
arrest of the Post Office clerk was 
brought about by a Bronx jeweler who 
refused to buy the wedding ring blanks 
when offered to him at $1 each. Instead 
the jeweler notified the police and the 
man was arrested. When it was learned 
that the prisoner was a Post Office clerk 
he was turned over to the Post Office 
inspectors and held on a charge of rob- 
bing the mails. 

Members of the Jewelry Crafts Asso- 
ciation, Inc., have been notified that the 
annual meeting of the organization will 
be held on Wednesday, March 29 at 
2.30 p. m. The meeting will take place 
in the directors’ room of the National 
Jewelers Board of Trade, 22 W. 48th 
St. The nominating committee has 
made the following nominations, in ac- 
cordance with the by-laws, for six direc- 
tors to serve for a period of three years: 
Richard Goldsmith, Joseph L. Herzog, 
David Shiman, Robert B. Steele, Josh 
W. Mayer, Maurice Kohn. The commit- 
tee also nominated the present officers 
for another term of one year. The elec- 
tion of these officers and the directors of 
the association will take place at the 
annual meeting. Nominations for direc- 
tors and officers may also be made by 
petition filed in the association’s office 
within 10 days before the day of the an- 
nual meeting, provided such petition is 
signed by at least 25 active members 
who are qualified to vote. 








Newark 





Mrs. Luella Koons of A. F. Koons, 
Inc., Atlantic Ave., Atlantic City, is 
preparing modern quarters for her re- 
tail shoppe at 2002 Atlantic Ave., in 
which she will become established 
March 9. 

Jean R. Tack lost $600 in merchan- 
dise Monday night, Feb. 25, when the 
show window at his store, 857 Broad St., 
was cut and robbed. The robber evi- 
dently used a hook handled stick and 
gathered up the wrist watches and 
jewelry that could be reached. 

The following filed papers of incorpo- 
ration during the week with the Secre- 
tary of State at Trenton: Hoppe’s 
Clocks, Ine., of Elizabeth, $100,000 
capital for manufacturing. Emil Hoppe, 
Catherine Hopve of Elizabeth; Wiley 
A. Williams, Myrtle Williams of Belle- 
ville, trustees; Harry M. Stein, Inc., of 
Paterson, to deal in jewelry. 


















































































































Boston 





The store of Frank Andrews, Inc., re- 
cently taken over by Robinson Co., is 
being renovated outside and inside. Huge 
electric signs have just been put up on 
the exterior of the building, and in 
many other ways the store is being made 
into one of the most attractive in this 
city. Mr. Andrews will remain in charge, 
together with the old employes. Busi- 
ness policy and general direction, how- 
ever, will emanate from the Robinson 
Co., which has another spacious and 
elaborate store nearby. 

Proprietors and executives of art and 
gift shops of New England held a lunch- 
eon meeting at the Parker House March 
6, at which time plans for organizing 
the New England association were com- 
pleted. Miss Edith W. Fisher of Boston 
acted as chairman. The program in- 
cluded addresses by W. S. Hayes, secre- 
tary of the National Gift and Art Asso- 
ciation, and F. Hilliard Young, manag- 
ing director of the Associated Merchants 
of New England. The chief address was 
made by Alan Rucker of the University 
Staff at Cambridge. 

Two western gunmen, thought to have 
been forced to flee their usual haunts on 
account of the recent activity of the 
Chicago police, are being ‘sought in this 
city by Federal authorities and the Bos- 
ton police, who believe these two men 
were implicated in, if not the perpetra- 
tors of, the robbery in the store of A. 
Stowell & Co., Inc., Feb. 21. The theft, 

‘which was reported in these columns last 

week, was committed during the height 
of the shopping traffic, the men smash- 
ing the window with a brick and getting 
away with gems valued at $25000. The 
fact that an Ohio automobile was in 
the neighborhood about that time has 
been reported to the police. The car 
bears the registration figures of the car 
reported stolen in Ohio recently. 

Carl F. Lawton, for the past 22 years 
associated with the Boston diamond 
house of Harris & Lawton, Inc., and for 
the past six years its treasurer, has just 
sold his interests to Walter Harris and 
has formed the Carl F. Lawton & Co., 
Inc., which will specialize in the direct 
importation of loose-cut diamonds. Mr. 
Lawton is leaving March 9 on a buying 
trip to the European diamond markets 
and upon his return, about April 20, 
will open offices, at 387 Washington St., 
in the Jewelers’ building. Mr. Lawton 
is well known as president of the New 
England Jewelers Golf Association and 
as vice-president of the Boston Jewelers 
Club. Two salesmen of Harris & Law- 
ton, Inc., E. A. Anderson and John E. 
Hayes, together with Walter C. Harris, 
have purchased the stock interest of 
Mr. Lawton. Mr. Anderson, who has 
been with Harris & Lawton for the past 
eight years is now president; Mr. Hayes 
for six years with the firm, is secretary, 
and Mr. Harris is the treasurer. The 
firm of Harris & Lawton was founded 
in 1893 as a partnership by Fred M. 
Harris and C. O. Lawton, whose earlier 
associations were with Boston’s pioneer 
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diamond cutter and merchant, the late 
John B. Humphrey. In 1908, Harris & 
Lawton was incorporated, and for the 
past five years has been conducted by 
W. C. Harris, son of the founder, and 
Carl F. Lawton, C. O. Lawton’s nephew. 


Philadelphia 


Louis Remy, Jr., son of Louis Remy, 
long associated with S. Kind & Sons 
in the diamond department, and Joseph 
Remy, with H. O. Hurlburt & Sons for 
several years, have formed a partner- 
ship in the diamond and jewelry busi- 
ness and have offices on the fourth floor 
of the Washington Square building, 
Seventh and Chestnut Sts. 

Fred J. Cooper, president of the Penn- 
sylvania Retail Jewelers’ Association, 
will call a meeting of the directors and 
other officers of the organization soon to 
consider plans for the annual State con- 
vention, which this year is to be held at 
Allentown. It is expected the date for 
the affair will be set at this meeting and 
a number of other details arranged. 
Jewelers of Allentown, Easton, Beth- 
lehem and other places near Allentown, 
will, it is understood, cooperate in plans 
for the convention. It is possible a 
style show will be one of the added 
features. 

Members of the staff of the diamond 
department of Bailey, Banks & Biddle, 
as well as all attaches, are mourning the 
loss of Henry T. Peck, for 35 years 
an employe of the firm for the last 15 
years of which he was connected with 
the diamond department. He died in 
Jefferson Hospital from bronchial pneu- 
monia after a short illness. Mr. Peck 
was popular with his trade and well 
liked by everyone. He was a member of 
the Loyal Legion and is survived by a 
widow. He had no children. The firm 
and his associates were represented at 
the funeral. 

Every jeweler in this city and all 
pawnbrokers, have been asked by the 
police to be on the watch for attempts 
to sell or pawn some of the former 
royal jewels of Portugal, stolen from 
Princess Braganza, who recently. was 
the guest of Mr. and Mrs. Paxson Deeter 
of 6407 Wayne Ave., Germantown. The 
jewels, consisting of a diamond bracelet, 
containing three large stones, set in 
platinum and which once formed part 
of the royal crown of Portugal, several 
rings and a gold and platinum chain. 
The bracelet with its historic jewels, the 
most highly prized possession of the 
Princess, having been the gift of Queen 
Amalie of Portugal, after the revolution 
that drove the Braganza dynasty from 
the Portuguese throne. The other jewel- 
ry consists of a dinner ring set with a 
large rectangular cut diamond; a dia- 
mond and ruby ring and another ring 
incrusted with small diamonds as well 
as the gold and platinum chain. The 
jewels were in a small casket which the 
Princess had when she left the home 
of her Philadelnvhia hosts for a visit to 
friends in Florida. 
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Pittsburgh 


Announcement has been made that 
the business of the late C. A. Lindsay, 
Ambridge, Pa., will be conducted by his 
son. 

Some of the jewelers in this district 
believe that the stock market is affect. 
ing the jewelry business here. Dia- 
monds are not selling as well, and many 
of the buyers are spending much of their 
time at the exchange. Of course, it was 
reported that good sales were made 
prior to the holidays from some of the 
profits made on the so-called “Hoover 
Market.” 

J. G. Matthews of Daleth & Matthews 
announced that arrangements have been 
completed to charter a special train to 
the convention of the National Associ- 
ation of Credit Jewelers at West Baden, 
Ind., March 25, 26 and 27. All jewelers 
in this district are informed that the 
special train will leave Pittsburgh, 
March 23, and any member desiring to 
attend, should notify Mr. Matthews at 
once, so arrangements can be made. 











Business Records 





The Lieberman Bros. Co., Inc., Boston, 
Mass., is offering a 10 per cent settle 
ment. 

Tappan’s, Sherman, Tex., is reported 
to be offering a settlement of 50 cents 
on the dollar. 

An involuntary petition in bankruptcy 
has been filed against Fred’s, Ince, 
Amarillo, Tex. 

An involuntary petition in bankruptcy 
has been filed against Morris Holtzman, 
Windber, Pa. 

An involuntary petition in bankruptcy 
has been filed against Oppenheimer & 
Shah, Washington, D. C. 

John Barbarski, formerly in_ the 
manufacturing jewelry business at 108 
N. State St., Chicago, has filed a volun- 
tary petition in bankruptcy. He lists his 
liabilities at $4,963 with no assets. 

The Metropolitan Watch & Jewelry 
Co., 620 S. Dearborn St., Chicago, has 
filed a voluntary petition in bankruptcy. 
The assets are placed at $293 and the 
liabilities at $27,995. 

It is reported that Van Allen & Co, 
Inc., Westerly, R. I., are offering a set- 
tlement of 331/3 per cent. The concern, 
it is said, has assets estimated at a book 
value of $59,382 and a realizable value 
of $25,475. The liabilities are given as 
$61,622. 








The J. M. Boner Jewelry Co., whose 
store for several years past has been 
located at 225 Main St., Evansville, Ind. 
has filed articles of incorporation with 
the county recorder to do_ business 
under the firm name of Boners, Ine. 
The incorporators of the new company 
are Eliza, Clara, Roy and John Boner 
and the capital stock is placed at $10,000, 
divided into 200 shares to sell for $50 
each. 
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Chicago Notes 


H. D. Vognild, 1564 Milwaukee Ave., 
left last week accompanied by his wife 
and mother for a few months’ sojourn at 
St. Petersburg, Fla. 

W. C. Zuhlke, recently opened a retail 
jewelry store at 3906 Fullerton Ave. 
Mr. Zuhlke was formerly employed 
by C. Hansen, of this city. 

P. A. Rowe, buyer for the watch de- 
partment of A. I. Hall & Co., San Fran- 
cisco, Cal., looked over the markets in 
Chicago on his way to the East. 

Samuel Lewitan returned to his offices 
in the Heyworth building last Thursday 
after spending several weeks in Miami, 
Fla., with his wife, daughter and grand- 
daughter. 

William Beckwith, manufacturers’ 
representative, with offices in the Jewel- 
ry Mart, has completed an extended busi- 
ness trip to St. Louis and his southern 
territory. 

J. R. Perry, of the Elgin National 
Watch Co., and Mrs. Perry, are spend- 
ing a month in Florida visiting with 
many of their friends who are sojourn- 
ing there. 

Miss Frances Nevins, silverware buyer 
for S. Jacobs & Co., Minneapolis, Minn., 
spent about 10 days in Chicago looking 
over the markets and visiting with many 
of her friends. 

B. C. Allen, of Benjamin Allen & Co., 
just returned from New York, where he 
spent a week on business. While in New 
York Mr. Allen visited with many of his 
acquaintances. 

Joe Stein, of the Stein & Ellbogen Co., 
returned to his desk on Monday, after 
spending about two weeks in California 
attending to business and visiting with 
members in the trade. 

Fred Klein, sales manager for the 
Juergens & Andersen Co., just completed 
his semi-annual business trip to Cali- 
fornia and the West. Mr. Klein, reports 
having had a very fine trip. 

Arthur Manheimer, of the Manheimer 
Watch Co., Columbus Memorial building, 
returned to Chicago this week from an 
extended cruise to the West Indies. He 
was accompanied on this pleasure trip 
by friends. 

_F. X. Wahl & Son, manufacturing 
Jewelers, are now located in their new 
spacious quarters on the 10th floor of 
the Mallers building. This concern, for 
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years, occupied space on the ninth floor 
of this building. 

P. J. Eppenstein, of the Elgin Ameri- 
can Mfg. Co., has completed a business 
trip to California and the West, and 
after remaining at the home offices for 
a few days left on Sunday for his south- 
ern territory. 

C. M. Simpson, of the Towle Mfg. Co., 
stopped in Chicago last week to visit at 
the local offices here for a few days en- 
route to his southern territory. Mr. 
Simpson makes his headquarters at 
Nashville, Tenn. 

Harry Hillman, of the Towle Mfg. Co., 
has completed an extended business trip 
through his Ohio and Michigan terri- 
tory. After remaining in Chicago for 
about 10 days Mr. Hillman, will again 
leave for his territory. 

Emil Braude, of Emil Braude & Sons, 
wholesale jewelers, on the third floor of 
the Heyworth Building, accompanied by 
his wife and their youngest son, Abe, 
recently left for the south, spending 
about a month at Miami. 

L. W. Woodruff, silverware buyer for 
Marshall Field & Co., retail, left last 
week for New York, and sailed from that 
port on Saturday for Europe. Mr. Wood- 
ruff will spend several weeks over there 
looking over the markets. 

Charles Hubbard and Edward R. Tyler, 
auctioneers, returned last Thursday from 
Morris, IIl., where they conducted a clos- 
ing out sale for the estate of J. C. 
Horrie. This business was established 
34 years ago by Mr. Horrie, who recently 
passed away. 

F. H. Schaefer, has joined the sales 
force of the C. H. Knights-Thearle Co., 
to represent that concern through Michi- 
gan, with headquarters at Grand Rapids. 
Mr. Schaefer, formerly was associated 
as representative of the E. H. Pudrith 
Co., Detroit, Mich. 

Steve Leubusher, of Leubusher-Schu- 
mann & Co., wholesale jewelers of Chi- 
cago and Detroit, returned to Chicago 
last Friday from a five weeks’ pleasure 
trip to Miami and other Florida cities. 
Mr. Leubusher was accompanied on this 
trip by his wife. 

R. Saygol, of the R. Saygol Co., St. 
Paul, Minn., wholesale jeweler, visited 
the trade in Chicago last week looking 
over spring merchandise. Mr. Saygol 
was on his way home from Europe 
where he spent some time visiting the 
foreign markets. 
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Albert C. Becken, president, and Bert 
Merrill, buyer and manager of the jewel- 
ry department of the A. C. Becken Co., 
will leave this week for New York and 
Providence, to attend to business and 
look over the spring markets. Both will 
be away for about two weeks. 

Late last Tuesduy night four men in 
an automobile broke the large window in 
the 26th St. store of the Jones & Baum- 
rucker Co., and took several hundred dol- 
lars worth of merchandise on display. 
A man passing on a street car saw the 
incident and immediately notified the 
police. 

I. G. Solomon has just opened new 
offices in suite 1578 Jewelry Mart, where 
he is operating a wholesale diamond 
business. This business is being con- 
ducted under the name of the Ivans Co. 
For many years Mr. Solomon was asso- 
ciated with L. Basch & Co., as their 
manager. 

Julius H. Goldberg and Harry Gold- 
stein, doing business as the Northwest 
Jewelry Mfg. Co., 1286 Milwaukee Ave., 
dissolved partnership on Feb. 16. Julius 
H. Goldberg will continue to operate 
under the same.trade name and has 
agreed to assume all liabilities of the 
above named partnership. 

Frederick M. Gottlieb, of Frederick 
M. Gottlieb & Co., sailed from Cher- 
bourg, France, on Thursday on the 
Berengaria, and is expected to arrive in 
Chicago early this week. Mr. Gottlieb 
visited the diamond markets in Antwerp, 
Amsterdam and Paris, and spent a few 
days with his parents in Germany. 

Sol C. Eppersstein, president of the 
Illinois Watch Case Co., and Mrs. Eppen- 
stein, recently left on an extended pleas- 
ure trip through the South and the West. 
After spending some time in Florida and 
Cuba they took a trip through the 
Panama Canal to California where they 
will remain until the middle of April. 

Charles Weinshank, retired wholesale 
jeweler, San Francisco, Cal., accom- 
panied by his wife, spent the past week 
in Chicago visiting with many of their 
old friends on their way home from the 
East and Europe. Mr. Weinshank spent 
an entire year in Europe, visiting places 
of interest and enjoying a complete rest. 

Early one morning last week thieves 
broke into the store of Bobzien Bros., 
Western and Lincoln Aves. They gained 
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Chicago Notes 
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entrance by way of the back door. They 
krocked off the eombination of the safe, 
but when they were unable to get it 
opened they helped themselves to what- 
ever jewelry was in the window and cases 
and escaped. Their loss is estimated at 
about $1,000. 

Martin Lenz, of the Martin F. Lenz 
Co., accompanied by Mrs. Lenz, left 
Chicago last Saturday afternoon on the 
Hamilton Club special for Washington 
to attend the inauguration of President- 
elect Herbert Hoover. Donald Lenz, 
their son, a cadet of St. John’s Military 
Academy, Delafield, Wis., had been 
selected as a member in the line of march 
to escort the Governor of Wisconsin to 
the inauguration. 

Mr. and Mrs. Jos. Levin, of 5500 Jack- 
son Boulevard, recently announced the 
engagement of their daughter Alice, to 
Harry Aronson, of Chicago. The wed- 
ding date has been set for Sunday, June 
9. Mr. Aronson is well known to the 
trade in Chicago. He has been asso- 
ciated with the wholesale watch business 
for a great many years, the past few 
years as representative for the Man- 
heimer Watch Co., of this city. 

The Alberti Jewelers’ Bowling Team 
trade champions for 1928, again proved 
their skill, when they defeated the 
Schneff Bros. men’s team of Elgin. The 
Alberti team consists of five young ladies 
who have been challenged by many men 
and women teams. William Thorson, of 
Buss-Linthicum-Thorson, wholesale 
watch dealers in the Jewelry Mart, is 
manager of the Alberti team, and is 
ready to hear from any other jewelry 
team that wants to meet with this crack 
team. 

In the matter of the R. E. Redeker 
Co., Louis Goldman, of Goldman, Alls- 
house & Healy, trustee, mailed creditors 
a first dividend of 25 per cent. The 
trustee hopes to have the estate com- 
pletely liquidated within the next 30 
days and the final dividend will depend 
upon the amount realized from the re- 
maining assets. The liquidation is be- 
ing effected with the assistance of a 
creditor’s committee consisting of J. B. 
Prins, of Son & Prins, and Robert J. 
Howard, Chicago manager for Baker & 
Co. 


New Enterprises 


C. T. Petersen will soon open a new 
jewelry store on N. Superior St., Al- 
bion, Mich. 

Irving Neuman has gone into business 
for himself at 414 W. Eighth St., Los 
Angeles, Cal. 

The Paul-Gale-Greenwood Co., Ports- 
mouth, Va., has opened a new store at 
High and Court Sts., that city. 

Paul O. West and Fred B. Overman, 
for many years connected with the New- 
salt Jewelry Co., Dayton, Ohio, have 














THE JEWELERS’ CIRCULAR 


opened their own store in the Keith 
Theater building, that city. 

William G. Stedman has opened a new 
and attractive store in Fullerton, Cal., 
at 112 N. Spadra St. Mr. Stedman has 
been associated with the jewelry busi- 
ness of Fullerton and surrounding towns 
for the last 10 years. 








Cincinnati 





Sam Savin, jewelry dealer, has pur- 
chased the four-story building at 538 
Main St., from Sam Goldberg. The prin- 
cipal tenant is the Rolfes Optical Co. 
which concern succeeded H. G. Speth & 
Sons, manufacturing opticians. 

The theft of 35 watches from the used 
jewelry shop of Harry Segal at 531 
Central Ave., was not committed by 
Walter Neal, Winston-Salem, N. C., and 
he was acquitted by a jury, Friday. 
Neal was taken into custody by the local 
police shortly after the place was robbed 
as one of the stolen watches was found 
in his possession. He testified that he 
bought the timepiece from another man 
who now is in jail charged with bur- 
glary. The case was tried before Judge 
Thomas Darby, who thanked the jury 
for releasing Neal as the Court ex- 
pressed a concurring belief that he was 
not guilty. A woman who happened to 
be an auditor promised to obtain em- 
ployment for Neal. 

Stockholders of one of the largest 
wholesale jewelry houses in Cincinnati, 
refused to become a part of a combina- 
tion of establishments that was intended 
to include New York city, Chicago, Cin- 
cinnati and one or two other cities. The 
plan was submitted to directors of the 
company after it had been thoroughly 
described to the president of the firm but 
after due deliberation the project was 
voted down. It was said that a large 
wholesale company of New York de- 
sired to obtain control of a group of 
wholesale houses, which in outlying 
cities would be distributing points for 
their goods. Officials of the firm who 
had been approached in Chicago visited 
the Queen City to determine what had 
been done in this city. The local com- 
pany will continue to carry on its’ busi- 
ness as it has done for a number of 
years. 

An indictment charging burglary and 
larceny was returned by the Hamilton 
County Grand Jury, Wednesday, against 
Paul J. Brown and Aubrey Murff, alias 
“Jack Brown,” Houston, Tex., and two 
women giving their names as Ella Brown 
and Helen E. Young, claiming to be 
wives of the two men. The arrest of all 
four was caused directly by William J. 
Pohlmeyer, diamond dealer and jeweler 
in the Palace Theater building after 
Young and Murff visited the Pohlmeyer 
establishment for a repair job. After 
the arrest the police recovered a collec- 
tion of unset stones stolen from the 
Cincinnati Lapidary in the Wiggins 
Block. A vast amount of other articles 
were also recovered, according to the 
police. An unpleasant feature follow- 
ing in the wake of the arrest was the 
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dismissal from the Cincinnati police 
force, Wednesday, of two patrolmen. It 
was charged that two rings, one valued 
at $1,100 and the other at $300 were 
taken from Paul Brown while he was ip 
custody at Central Police Station. The 
officers visited Brown after he had been 
removed to the County Jail and returned 
the $300 ring but the other and more 
valuable diamond has not been located, 
Neither has the cash that was taken 
from Brown. 








Detroit 





The Sanford Jewelry Co. has recently 
increased its capital stock from $5,000 


and 200 shares no par value, to 200 


shares no par value and $15,000. 

The Lasky Jewelry Stores, with head- 
quarters at 6472 Chene St., have re- 
cently incorporated. The capital stock 
is listed as $40,000 and 10,000 shares no 
par value. This concern is engaged ina 
general retail jewelry business. 

A number of watches were taken one 
morning recently from the show window 
at the store of Cole & Erwin, retail jew- 
elers, Michigan Ave. and Shelby St. The 
thieves hurled a brick through the win- 
i quickly gathered up the loot and 

ed. 

The Arnold Neiss Co., with head- 
quarters at 1005 Metropolitan building, 
has recently been incorporated. It is 
engaged in importing and the general 
sale of diamonds, other precious stones, 
and jewelry. The incorporators are 
Arnold Neiss, Gussie Neiss and Bertha 
M. Waldron, all of Detroit. 








St. Louis 


Oliver Selle, head of the Selle Jewelry 
Co., in the Arcade building, St. Louis, 
Mo., has bought out the interests of his 
former partner, E. A. Wehmueller and 
will continue the business at the old 
location. It is planned to incorporate 
the concern in the near future. Mr. 
Wehmueller has taken a position with 
the Hess & Culbertson Jewelry Co. 

Local wholesalers report a_ satisfac- 
tory volume of business coming in from 
the travelers, practically all of whom 
are now on the road for the regular 
season. Collections are fair with some 
improvement reported from some sec- 
tions of the country and incoming orders 
from the dealers are considered satis 
factory considering general business 
conditions. 

Clarence A. Klossner, of this city, was 
killed in an automobile accident near 
Columbia, Mo., when his car was struck 
by another car coming from the opposite 
direction. He was a salesman for the 
Balfour Jewelry Co., and his territory 
included, Missouri, Kansas, Texas and 
Arkansas, with headquarters in Dallas, 
Tex. He was en route here to visit his 
family when the accident occurred. The 
remains were brought here for intet- 
ment. 
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National Jewelers Publicity Associa- 
tion Announces the Inauguration 
of Retail Jewelry Sales Pro- 
motion Plan 


N a recent broadside to the jewelry 
trade, the National Jewelers Pub- 
licity Association presents a monthly 
sales r omotion plan for retail jewelers 
comp.«sing newspaper advertisements, 
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form letters, circulars, window displays 
and window display material. 

There has been a long recognized de- 
mand among retail jewelers for just the 
type of service proposed by the associ- 
ation. The progressive retail jeweler 
who wishes to advertise effectively is 
forced to spend a great deal of money 
for the right kind of advertising when 
he has to do it himself. Illustrations 
and cuts for use in his local newspaper, 
Provided they are well done, will cost 
him a considerable amount of money to 
Prepare. When he wishes to send out 
circular material to his prospects, he 
finds it almost impossible to acquire the 
right kind of material because of its 
high cost due to the limited quantities he 
can use. 

The same difficulties present them- 
selves in the matter of window display 
material and window display ideas. It 


is almost impossible for the individual 
jeweler to secure by his own efforts and 
with his own money, the effective type 
of material that he should have for 
the promotion of his business. 

The new plan of the association pro- 
poses to furnish to each subscribing 
jeweler, once a month, a series of five 
newspaper advertisements, ready for use 
in local newspapers; 500 copies of at- 
tractive circulars in colors; one complete 
set of window display material and a 
photographic suggestion for an _ ideal 
window set-up together with suggested 
form letters. 

The cost of this service to the indi- 
vidual jeweler is $8.34 a month and this 
is only possible if 1000 or more jewelers 
subscribe to the service. 

Inquiries relative to the new plan 
should be addressed to the National 
Jewelers Publicity Association, Spring- 
field and Belmont Aves., Newark, N. J. 








A New Campaign to Get Women to 
Shop in the Jewelry Stores 


T is a self-evident fact that where a 

woman shops, she eventually buys. A 
woman, stroiling through a store walks 
from counter to counter, “feeling the 
goods” and trying things on. Although 
she may leave the store without having 
made a single purchase, she receives cer- 
tain definite impressions which remain 
in her mind. From these impressions 
grow desires. She decides that she would 
like to have the article which she has 
seen, she remembers where she saw it 
and returns to that store to make a pur- 
chase. 

As a general rule, the jewelry store is 
not on the average woman’s shopping 
list. Most of the people who enter a 
jewelry store do so with a definite pur- 
chase in mind and not to shop. 

Is it not probable, that if the cus- 
tomer could become better acquainted 
with the jeweler’s stock, if every so 
often she would stroll through the store, 
that sooner or later the stored would be 
on her shopping list? Where a woman 
shops, she buys for herself. 

The Holmes & Edwards Silver Co., di- 
vision of the International Silver Co., 
believes that the jewelers’ slogan “Gifts 
that Last” could be given a new turn 
and considerable sales increase effected 


if people were encouraged not only to 
shop in the jewelry store but also to buy 
gifts for themselves. If a woman wants 
a dainty wrist watch, a bracelet, a din- 
ner ring or some silver, there is no rea- 
son why she should wait until some 
friend fulfills that desire. Why not en- 
courage her to purchase these lovely 
things for herself when she shops? 

In this campaign, the silverware con- 
cern offers to assist the dealer in 


Just Walk 
a" Thru:. 


our store and 
note the love- 
ly things for 
the shopper. | 
Ideas to dee 

light the heart 

of any shop- 
per, and no 
obligation | 

to buy. 
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NAME 


| 


this work of persuading the consumer 
to shop for hersel* in the jewelry store. 

To this end, series of eight small 
window cards .as been prepared. The 
cards are printed in three colors and 
have very beautiful decorative treat- 
ments. Each contains an_ individual 
message, appealing, brief and to the 
point. While each card is a distinct 
unit, the series forms a harmonious 
whole. Four of the eight carry mes- 
sages on the concern’s silver; the 
remainder are specifically addressed on 

(Continued on page 87) 
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cases, movements, watch material and all fixtures. Inventoried in all $121,000. Will be sold on premises, 12 
and 14 John St., 10th Floor, N. Y. C., beginning Tuesday, March 12th, at 10:30 A. M. Inspection invited 
Monday, March 11th, with a full descriptive catalogue, from 10 A. M. until 5 P. M. 


The stock comprises a very fine assortment of diamonds, loose and mounted in expensive flexible bracelets 
with marquise and emerald cut. Single stone ladies’ and gents’ rings up to 3 ct., etc. A very fine assortment 
of ladies’ and gents’ watches, and cases, such as 18Kt. and 14Kt. White gold, gold filled, silver, platinum, 
platinum top, nurse and nuns’ watches from 51 to 13 ligne, in round and odd shapes, with the finest move- 
ments, such as are known throughout the trade carried by the Lorraine Watch Co., Inc. A large assortment 
of pocket and strap watches, silver, gold filled and solid gold cases. Split, Football. Horse Timer, all Lor- 
raine movements. Eight day watches, plain time and alarm, fancy dials and shapes, in fine Ecrase Leather 
Portfolio Cases, traveling clocks, etc. A complete cabinet with watchmakers’ material of the finest kind. 


Fixtures consisting of three combination safes, one has a steel chest on bottom. Flat desks, typewriter, diamond 
and jewelers’ scales, trays, boxes and everything pertaining to a wholesale establishment of the above. 


The Lorraine Watch Co., Inc. Retiring, consisting of a very fine line of Diamonds, ladies’ and gents’ watches, | 


Special Notice. This entire stock is without a doubt complete in every detail and will be sold in suitable trade 
lots. An opportunity for jobbers and storekeepers to purchase fine quality merchandise which is rarely, if ever, 
offered at public auction to the trade. NOTE INSPECTION. Sale by order of the Lorraine Watch Co., Inc., 


I. 





= 








TRADE AUCTION NOTICE 


At Absolute Sale without Reserve or Limit 























EFRUS, President. 


FRANK WALKER and HERMAN VAN PRAAG, Auctioneers 


For information phone Frank Walker, Pulaski 1798, address 610 B’way, Brooklyn, N. Y. 
Herman Van Praag, Canal 7854, address 350 Canal St., New York City 
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4 A Complete Line of Colored Stones ‘ 
for Jobbing Purposes 


BRAXMAR BADGES We can supply all of your colored stone requirements, giving 


your order every attention as to careful selection and prompt 


STANDARD FOR FIFTY YEARS yak OO eae ORDERS GIVEN PROMPT AND CAREFUL 
- LEVERE COMPANY 
Police—Fire—Municipal 562 FIFTH AVENUE NEW YORK 
>» Daontown Office—94 Canal Street, New York A 
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71 Nassau St., New York 
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Cleveland 


The Cleveland Optical Co., whole- 
saler, moved into its new quarters 
on the second floor of 737 Prospect Ave., 
this week. 

Becks Art and Gift Shop, Inc., Day- 
ton, has been incorporated for 250 shares 
no par value by T. M. Garvin, I. L. 
Jacobson and R. A. Wagner. 

Tinkler Jewelers, Inc., Cleveland, have 
been incorporated for 250 shares no par 
value by Raymond B. Tinkler, George 
B. Gymer and Michael C. Savarda. 

H. C. Webb of Bedford who recently 
went into partnership with his father, 
has opened a new store on Broadway 
under the name of Webb & Webb. 

A squad of police and detectives 
rushed to the offices of Swirsky Bros. 
on the sixth floor of the Hippodrome 
building on Tuesday in answer to an 
alarm, only to find that the A. D. T. 
system had gotten out of order. The 
firm were held up and robbed less than 
a year ago. 











Los Angeles 


The Schiresohn’s jewelry store, 367 
N. Main St., has been sold to Sol Propp. 

The Los Angeles Credit Jewelers, 903 
Title Guaranty building, Los Angeles, 
Cal., has moved its establishment to 
larger quarters in room 923, 220 W. 
Fifth St. 

F. H. Seymour, after six years, at 
5505 Pasadena Ave., has secured a lease 
on the storerooms at 5537 Pasadena 
Ave., to which he will remove his stock 
and fixtures about April 1. 

The Moss Jewelry Co., Title Guvar- 
antee building, which has a branch house 
in the new Foreman building, is prepar- 
ing to remove the factory from the 
Guarantee building to the Foreman 
building. Salesrooms still will be kept 
in both buildings. 

M. Maxfield, well known on the Pacific 
Coast and who recently died in New 
York city, was buried in San Francisco 
this week, with a delegation of Los An- 
geles jewelers, headed by William 
Parker, diamond importer, Title Guar- 
antee building, attending. 

James G. Donavan, head of Donavan 
& Seamans, S. Broadway, Los Angeles, 
Cal., says that his inventory has been 
completely checked up and shows that 
business on the whole for 1928 was 
fairly good, but that indications for 1929 
presaged a better and more profitable 
business. 

Morris Marshak, for many years con- 
nected with the establishment of M. 
Reingold, in the Metropolitan building, 
passed away Wednesday of last week 
and was buried Friday afternoon at the 
Jewish Cemetery. Deceased was 35 
years old and is survived by his mother. 
He had been ill for several months but 
was unable to combat the disease of 
Which he was a victim. At the funeral 
tites there was a large attendance of 





‘vertising man. 
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jewelers. Rabbi Rosenberg conducted 
the ceremonies and paid high tribute to 
the splendid character of the deceased. 

Gilbert B. Kinsey, of Kinsey & Elliott, 
who was made the victim of an impostor 
impersonating a wealthy oil operator 
and was swindled out of a diamond 
valued at $2,050 through a forged check 
for that amount, was called to San 
Francisco where he identified the dia- 
mond taken from him, in the hands of a 
diamond broker of the Bay City. He 
recovered the stone and was given a 
description of a woman who sold the 
gem. Mr. Kinsey stated that the man 
who worked the jewelers in Los Angeles 
for $6,500 also had plied his nefarious 
calling in San Francisco for about the 
same amount of money. The police of 
Los Angeles believe that the two are 
somewhere in the North West and have 
sent their descriptions there in the hope 
it will result in their apprehension. The 
man’s description has been published in 
THE JEWELERS’ CIRCULAR. The woman is 
described as follows: About 30 years old, 
five feet, nine inches tall, 210 pounds, 
full, round face and of dark complexion. 








Character in This Advertising 
(Continued from page 61) 








advertisements run under the general 
caption of “The Diamond Diary.” Each 
name and purchase cited in this series 
was authentic, as all were culled from 
the store’s age yellowed records. 

a * * 


T will be noted that two main thoughts 

were stressed, the value of a diamond 
as an investment and the reliability of 
the house of Harris. These testimonial 
advertisements were run in the same 
position every day for five months, 
starting in July. Traceable results: five 
months of remarkable diamond business. 

Back of this campaign were these 
dominant reasons; the best type of ad- 
vertising is the small constructive copy 
which is run persistently and—one can- 
not sell diamonds on a price basis. One 
can say R. Harris & Co. has sold dia- 
monds for 52 years. Also in that copy 
is the art of making R. Harris & Co. 
synonymous with good jewelry. 

This seven-story Harris building must 
be kept busy at all times, so a certain 
responsibility for this falls upon the ad- 
One ad used featured 
their own trademarked wedding ring 
named “Diamond Blossom.” So well 
known it is that in and around Wash- 
ington, the name is instantly associated 
with Harris. “Modernizing your jewels” 
is given constant publicity with gratify- 
ing results. 

Every jeweler can sell plenty of 
medium priced merchandise in Decem- 
ber. That business comes to any well 
thought of store in the natural course 
of events, provided that the displays in- 
side and outside the shop are in keep- 
ing with the season. This past year the 
medium grades were not neglected by 
any means but a series of advertise- 
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ments was prepared to attract the good 
trade. One such advertisement describ- 
ing a $4,800 specimen stone was the 
direct means of its sale within a few 
days of the appearance of the copy. 

* * * 


NE good thought developed before 

Christmas was a suggested “Mother 
and Daughter Collection of Silver.” The 
idea here was to have Mother start her 
girl on one sterling pattern and add to 
it from time to time. “Naturally if 
they start here, we will be able to con- 
tinue them as friends of the store 
through life,” observed Mr. Chase. 

“The people to whom we are talking 
in our advertising, are just human 
beings, our friends, neighbors and 
acquaintances. They have intelligence 
and can reason. Why not write to them 
in that vein?” concludes Mr. Chase, in 
summing up his reasons for the use of 
the personal touch in his work. 








Canada Notes 


The Bulova Watch Co., Ltd., has 
moved its offices from 1111 Federal 
building to the 16th floor in the new 
Sterling Tower, Bay St., at Richmond, 
Toronto. 

J. C. Garneau, jeweler, and the Mon- 
treal Refining Co. gold and silver platers 
are registered at Montreal. H. Shurack, 
manufacturing jeweler, is also registered 
at Montreal. 

Clara Lelievre, and Celina Jeanette, 
known to the police as shoplifters, were 
arrested at Sault Ste. Marie, Ont., on 
Feb. 23, on charges of larceny, including 
the stealing of a $55 wrist watch and a 
diamond ring from the Patterson jewel- 
ry store, and a diamond ring from 
Whalen’s store. 

Simon Fremes & Sons, manufacturing 
jewelers, will erect a 10 story building 
with a frontage of 137 feet on Adelaide 
St., and 99 feet on Peter St., Toronto. 
It will be designed to meet the require- 
ments of light manufacturing and 
equipped with the most modern devices 
suitable for this purpose. 











New Campaign to Get Women Into 
the Jewelry Store 
(Continued from page 85) 








the general merchandise carried by the 
jeweler — watches, diamonds, jewelry 
and gifts. The invitation to “Shop for 
yourself” is given prominence. 

Next, dealers are being supplied with 
mats and electros of three small adver- 
tisements of the “teaser” type for inser- 
tion in their local newspapers. These 
advertisements are original in design, 
and in copy carry out the idea of “Come 
in and look around.” They may be in- 
serted at a minimum cost because of 
the small space which they occupy, yet 
they are effective and compete success- 
fully with much larger advertisements 
because of their unique typographical 
treatment. 
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The Horological Questionnaire 


Written expressly for THE JEWELERS’ CIRCULAR, by Lester B. Pratt 


AuTHOR’s NotTp—Realizing that there is a 
scarcity of competent watchmakers employed 
or engaged in the jewelry business, this 
article is written at the request of the tech- 
nical editor for the purpose of interesting the 
younger generation in the selection of watch- 
making as an occupation. Among the me- 
thanical occupations, watchmaking stands 
pre-eminent as a clean, profitable business, 
eliminating the monotonous routine of many 
other lines. The watchmaker has invariably 
been honored as the highest exponent of hu- 
man mechanical skill, and delicate precision 
instruments of every description come within 
the scope of the watchmaker’s ability. It 
would be impossible to operate our vast in- 
dustrial system without the aid of accurate 
timepieces. Strictly speaking, the name 
“watchmaker” is a trade misnomer, as watch- 
making generally comprises the manufacture 
of watch movements. However, the name, 
“watchmaker” in the jewelry business, is in- 
variably applied to one who repairs watches, 
and a competent watchmaker or watch re- 
pairer should be able to make practically 
any of the different kinds and models of 
watches now in use. 

If the remarks contained in this article are 
“old stuff’ to the competent workman, we 
trust that it will be considered in the same 
spirit in which it is intended, viz.; that of 
Interesting and imparting information to the 
beginner.—L. B. P. 





(Continued from Technical 
Feb. 7) 


QUESTION—Assuming that we have at 
hand a nickel movement in which the 
top plate and bridges have been badly 
marred through careless methods of 
cleaning or otherwise. How shall we pro- 
ceed to snail these parts so they will 
Present a first-class appearance? 

ANSWER.—Our first step will be to re- 
move the train jewels and balance hole 
jewel. and endstone, also the regulator 
and winding wheels. Deep scratches on 
the plates or bridges should be removed 
with a fine emery buff or otherwise fin- 
ished as smooth as possible. Snailing 
will not hide deep scratches, so the 
smoother the work is made before snail- 
Ing, the finer will be the finished work. 

The lower plate and the top plate or 
bridges are then reassembled and placed 
m a bezel chuck in the lathe head. In 
snailing a piece of work of this charac- 
ter, it is not possible to run the move- 
ment a¥ the high speed that we use in 


Issue of 


snailing a single wheel, but we can re- 
tain a certain ratio of speed between the 
work and the lap. If we run the lathe 
head at a speed of 100 to 200 revolutions 
per minute, we can easily withdraw the 
lap slightly to accommodate any gaps 
or projecting parts. In any case, if we 
use a lap of about 5 mm. in diameter, 
very little trouble will occur in this re- 
spect. 

In snailing a piece of work of this 
character, it will be best to use the trav- 
erse grinder to carry the lap, and the 
traverse grinder being held in the slide 
rest, it will be a very simple matter to 
gage the width of the rings which is 
essential if we wish a uniform appear- 
ance in the finished work. 

The spindle may also be tilted slight- 
ly as desired by inserting a thin piece of 
cardboard under the shoe. To proceed 
with the snailing, we may set the lap at 
the back of the work on the extreme 
edge and snail the outside row. A few 
revolutions of the work will produce the 
desired effect. Then the slide rest may 
be adjusted to start the next row. Any 
desired width of snailing may be pro- 
duced, but it will be observed that rows 
about 1 mm. in diameter will present a 
very pleasing appearance, and _ these 
rows may be very accurately gaged by 
means of the slide rest feed screw. When 
the work has been finished in this man- 
ner clear to the center of the plate, then 
we may remove the work from the bezel 
chuck and place it in a cup of clean ben- 
zine for a few minutes. Most of the 
carborundum powder and oil will drop 
off, then we may remove the screws, 
wash the parts with a soft brush and 
soapy water, rinse in warm water, then 
alcohol and dry in warm sawdust. 

If the screws are in bad condition. 
they may be replaced with new ones to 
add to the appearance of the finished 
work. If new screws are not obtainable 
we may quickly lap the heads to a per- 


fect finish, by using the diamond 
charged copper lap in the traverse 
grinder. The screw head may be held 
in a chuck and run at high speed. In 
this case, the cardboard wedge should 
be removed from the shoe and the lap 
adjusted to grind the screw head flat. 
Then a touch with the lap will quickly 
smooth the screw head. If we follow 
this with the boxwood lap and diaman- 
tine, we may produce a perfect polish, 
equal to the factory product in every 
respect. 

QUESTION—How shall we proceed to 
spot the lower plate of the movement? 

ANSWER.—Spotting the lower plate is 
a much easier operation than snailing. 
In this case we mount the lower plate 
in the bezel chuck, then select a lap 
about 1 mm. in diameter. Any desired 
size of lap may be used but the smaller 
diameter will make a small spot and 
present a better appearance than the 
larger spots. The wedge of cardboard 
under the shoe should be omitted in this 
case, and the spindle adjusted to bring 
the lap squarely against the face of the 
work. A thin coating of the carborun- 
dum powder and oil is applied to the 
face of the work, then the lap is set at 
the extreme edge. In this case we re- 
move the belt from the lathe pulley and 
turn the lathe head by hand, holding it 
steady while the lap is run against the 
work. A slight touch of the lap will 
quickly produce a spot, then the lathe 
head is turned just sufficiently to space 
for another spot. With a little practice, 
these spots may be gaged very accurate- 
ly. When a row of spots has been com- 
pleted, then we may set the slide in the 
required distance to start the next row. 
When all of the rows have been com- 
pleted in this manner, then we may re- 
move the plate from the bezel chuck and 
clean it in the same manner as we did 
the top plates. 

(To be continued) 
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Add our Workshop to Your Business... 9 


...and you will receive all the benefits of having your own repair department 
without the expense and responsibility of maintaining it. 


We make a specialty of out-of-town orders and the promptness of mail service makes 
our shop almost as convenient as though we were located in your own town. 


BECKER-HECKMAN COMPANY 


cy White Gold 


ns Sent on Request. j 
Refining and Manufacturing Plant: 


317-319 E. Ontario St. 


HOOVER & STRONG, Inc. 
| ™ Metallurgists {2 7! 


OFFICE AND WorkKS, 119 West TUPPER STREET. 
BUFFALO, N.Y., U.S.A. 
















From WISCONSIN comes a letter 
which presents a reason why you ought 


to trade with H. & S.: 







‘We wish to acknowledge receipt of your check 
on Bank of Buffalo in the amount of $115.20 
for the Scrap Silver we sent to you under re- 
cent date. We find this amount satisfactory, 
and thank you for the check, which we have 
already passed for payment.” 











We Buy and Refine: Old Gold, Gold-filled, Silver, Plat- 
inum, Palladium, Bridge and Amalgam Scraps, Bul- 
lions, Filings, Grindings, Polishings, Bench and Floor 
Sweeps, Sink Settlings and other wastes containing 
the precious metals. When you have anything in the 
above line to sell, TRY US. Remember “It’s the 
Amount of the Check that Counts.” 




















29 East Madison Street 
803 Heyworth Building 
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James W. Packard, donor of 

famous Packard watch col- 

lection now in possession of 

Horological Institute of 
America 


NNOUNCEMENT has been made in 
THE JEWELERS’ CIRCULAR of the fact 
that the collection of watches made by 
James Ward Packard, former president 
of the Packard Motor Car Co., and in- 
ventor of that famous car, has come 
into the possession of the Horological 
Institute of America. Left by will to 
the Cleveland Museum of Art all who 
were interested in the collection agreed 
that the best way to carry out what it 
was believed would be Mr. Packard’s 





Specimen A—Perpetual calendar watch 


teal wishes would be to have the Horo- 
logical Institute use the watches in its 
educational work of developing for 
America the finest type of mechanicians. 
Director Whiting and the trustees of the 
museum, with the heartiest cooperation 
of Mrs. Packard and C. A. Morgan, rep- 
tesenting the executors, relinquished 
thir rights to the Institute, turning 
oer, also, a check for $2,000, which sum 
Mr. Packard had set aside for the care 
of the watches. This action was, in- 
ted, generous, as the collection is val- 
ued in excess of $80,000. 

t is not practicable to describe or 
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Noteworthy Watches 


from the 


‘Packard (ollection 


By PAUL MOORE, Secretary Horological Institute of America 


even list all the watches at the present 
time. The major portion of the collec- 
tion is constituted of complicated 
watches of late date, and many perform 
similar functions. There are nine 
watches of earlier periods, specimens of 
Chevalier, Piguet, Guex, and Perret and 
Co., being among them. 

Mr. Packard’s interest seemed to be 
not so much in the old as in the super- 
complicated mechanisms and fine crafts- 
manship of recent years. The man him- 
self has given a picture of himself un- 
wittingly through this collection. He 
was a fine type of the American gentle- 
man. Everybody in his own home town 
of Warren, Ohio, loved him and he loved 
his fellow-townsmen. He was the kind 
of a man everyone wished could live on 
for a hundred years. Yet he was cut 
off at the age of 64 years. 


DUCATED in the public schools of 
Warren he later graduated as a 
mechanical engineer from Lehigh Uni- 
versity. His first business interests took 
him into the field of electric lighting and 
through him Warren was at one time 
the incandescent lamp center of the 
United States. As he was one of the 
pioneer electric lamp manufacturers so 
was he one of the pioneer automobile 
manufacturers. In this he gained a fame 
that encircled the globe. It is not with- 
out interest that somewhere about the 
time he produced his automobile he be- 
gan to give attention to complicated 
watches. The facts of the acquisition of 
all his watches are not at this writing 
available, but in the same year when his 
car first appeared on the streets of his 
home town one of the watches in this 
collection took a first class certificate at 
Kew for superior merit, though it did 
not come into his possession apparently, 
until three years later. Mr. Packard 
retired from active management of his 
company in 1915, but his interest in 
watches seemed to increase for some of 
the finest in his collection were made 
after that date. Another of his “hob- 
bies” was a collection of firearms, while 
every known mechanical device for com- 
fort in his home or for his active mind 
to use was installed in his house. His 
mind was one that was always asking, 
“Why?” He was a student, and did 
things for the joy of doing them, caring 
not for fame or praise. 
Mr. Packard did much philanthropic 
work in a quiet way. His largest known 


gift was a million dollars for the erec- 
tion and equipment of an engineering 
building at his alma mater, Lehigh Uni- 
versity. 

Many Packard cars run their silent 
courses over the beautiful streets and 
highways of America’s wonder city. Mr. 
Packard never dreamed, when he was 
making his collection of watches, that 
one day they would be placed at the na- 
tion’s Capital to be an educating force 
to help uplift the mechanical genius of 
America. When he himself came to 
know about the Horological Institute of 
America, and it was decided, by those 
carrying out what they thought would 
be his real desire, to place the watches 


Specimen A—The mechanism 


in the possession of the Institute, who 
knows but that this action may not lead 
to some of the most important issues 
from Mr. Packard’s useful life? 

Technical watchmakers who have some 
knowledge of this collection characterize 
it as a showing of the highest develop- 
ment of human ingenuity as applied to 
horological mechanisms. 


SPECIMEN (A) of the work of the 
famous house of Dent, of London, 
Eng., is a minute repeater and perpetual 
calendar watch. The first watchmaker of 
(Continued on page 93) 
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LEIMAN BROS. 
PATENTED 
POLISHING 

DUST COLLECTOR 


Thousands in use in all sections! 


Cleanliness of shop and person is no respecter of location 
and so we find these dust collectors in as wide use in the 
West as in the East, in the South as well as the North, 
because they do as they promise—kKeep the shop clean, 
protect the operator’s health, pay back their own cost and 
create an in ome for the owner where no income exists 
now. Sure reasons enough for the purchase of one of these 
highly valuable and surely necessary outfits. 

























NOW IS THE TIME 
TO GET ONE @ 


Costs only a few cents a day for electricity! 
You only pay for electricity according to how much you use 
the machine. The heavier you press on the buff the more 
current will be used, but heavy pressing means a shorter 
run, so it equalizes the expense for current which even for 
the heaviest service rarely if ever exceeds a few cents daily. 


Comes Complete all set up as shown and ready to begin 
work at once! 
Every machine on being completed is carefully tested for 
a half day or more under a strain much greater than it will 
ever be called upon to endure in actual service. It is then 
ready for you—it is shipped out all ready to begin work as 
soon as you receive it—it only being necessary to connect 
the electric wires to the motor. 
You can’t do polishing work efficiently or well with dust 
flying in your face—even a little dust, a very little, daily 
breathed constantly into your lungs is bound to affect the 
most robust in after years because it sticks there and 
accumulates day in and day out. 
Your present walls and ceiling if you have been polishing 
without a dust collector for any length of time will show 
you what your lungs will be like soon. So delay no longer! 
Act today! 


LEIMAN BROS., 23B Walker St., New York 
MAKERS OF GOOD MACHINERY FOR 40 YEARS 





















Are YouA 
Gold Prospector? 


Qo is no need for 
prospecting when 
S. S. White Golds are avail- 
able. Follow the beaten path 
of satisfied users who have 


proved the “pay” qualities of 


S. S. White 


Golds, Platinum and Gold 
Solder and Alloys for White, 
Green and Yellow Golds. 


= D 


TheS.S.WHITE DENTAL MEFG.CO. 


Industrial Division 
152 West 42d St. New York, N.Y. 
Established in 1844 Member of J. B. of T. 














SEND US YOUR SWEEPS AND WASTE MATERIALS 
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"Assay Crucihles and Metelbuecncel Clay Goodsles 


Bearing the Dixon Name 


DIXON 


Assay Crucibles 
Wonder Cupels 
Scorifiers 
Muffles 


DIXON-MADE 


There are none better for your metallurgical 
laboratory. DIXON experience in the manufac- 
ture of metallurgical graphite and clay products 
dates back nearly a century. Because of this, 
experience takes the place of guesswork and 
the DIXON name on metallurgical clay and 
graphite goods is your guarantee. 

Let your next order of crucibles, cupels, 
scorifiers, muffles, be DIXON-MADE. Write for 
Booklet No. 77-AA. 


JOSEPH DIXON CRUCIBLE CO. 
Jersey City. New Jersey 
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Noteworthy Watches 
(Continued from page 91) 


this name goes back to 1674, and the 
business still goes en. The Dents were 
active in developing the marine chro- 
nometer, and built the world-famous 
clock in the Parliament building at 
Westminster. This watch strikes on 
beautifully toned gongs hours, quarters 
and minutes whenever desired. The 
regular time is shown on the front dial. 
On the reverse are the calendar dials. 
For an entire century the watch will 
correctly show the days of the week, the 
name of the month, the date of the 
month, and the moon’s phases. The 
mechanism of the “perpetual” calendar 
acts at the end of each month, changing 
itself to the first day of the following 
month, sometimes after 30 days and 
other times after 31 days have passed, 
always correctly caring for these irregu- 
larities; once a year changing on the 
28th day of the second month; then that 
little piece of mechanism retires, so to 
speak, for a four-years rest, when again 
it gets lively; and so on for a century; 
and only then will it be necessary to just 
push a button to set the calendar to per- 
form its duties for another hundred 
years. 

Another repeater and perpetual cal- 
endar watch was made by the noted 
Geneva house of Patek, Philippe and Co., 
a number of whose mechanisms are in 
this collection. It is one of those watches 
that will “do almost anything.” Its 
“split-second” mechanism, with two long, 
hair-like steel hands, can be set in mo- 
tion either together or separately by 
pressing the winding crown of the watch 
and a button on the edge of the case. 
If it be required to run either hand 
longer than a minute a hand on a spe- 
cial dial (“minute recorder”) indicates 
that and accumulates as long as the 
“split-second” hand is kept going. After 
either split-second hand is stopped and 
its indication read, it is returned to 
zero (12 on the main dial) by again 
pressing the same button. There are 
two mainsprings, both wound by the 
same action of the winding crown, and 
for each spring there is a special dial 
on which a hand shows how nearly “run 
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down” either spring is at any time. The 
watch has 53 jewels. 

The well known London house of S. 
Smith & Son has representation in the 
collection. One of the pieces is a minute 
repeater, perpetual calendar, and split- 
second, and, in addition, by shifting a 
lever, a “clock-strike” is brought into 
play, whereby the watch will strike the 
hours as they come around without any 
manipulation by the wearer of the watch. 
The movement is 18 size—very small 





Specimen C—A fascinating masterpiece 
with case of rock crystal 


for such a greatly complicated piece. 
And this watch won a “Kew A” certifi- 
cate for superior merit in trials at the 
National Physical Laboratory of Great 
Britain. The design is typically English, 
outside and inside—has the English 
ratchet-tooth escape wheel, three-quar- 
ter plates, gilded finish, and “half- 
hunter” case of 18 karat gold. 


a extremely large watch, with minute 
repeater and an alarm that may be 
set to sound at any hour will play music 
instead of ringing a bell. It is essen- 
tially a “night watch”—the repeater 
telling time to a minute whenever a but- 
ton is pressed; the alarm to awaken the 
sleeper; and the numerals and hands 
are coated with radio-active enamel and 





Specimen B—Left, Patek astronomical watch; center, the interesting dial; right, 


equation of time and star chart mechanism 
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are luminous in the dark. The case is 
heavy 18 karat gold, and the total 
weight is one-and-a-quarter pounds. 

The gem of the collection is a Patek, 
Philippe production. This has a minute 
repeater, with three gongs and a per- 
petual calendar. In addition it has two 
dials, one showing the time of sunrise 
each day and the other the time of sun- 
set; and, in addition to regular time-of- 
day (which is “mean solar time”), there 
is a separate minute hand which shows 
at any time the difference between the 
latter time and “apparent solar time,” 
which is time as it would appear on a 
sun-dial. These astronomical calcula- 
tions are made by the mechanism of the 
watch—a marvel of scientific ingenuity. 
Opening the back of the case one finds a 
miniature sky of rich dark blue enamel 
upon which appear in true relation to 
each other sparkling gold stars ar- 
ranged in their constellations; the milky 
way crosses the sky—and—wonderful 
achievement—concealed mechanism op- 
erates this celestial dial so that it moves 
every night in unison with the apparent 
motions of the stars, so that any day of 
the year a look at the dial will show the 
stars in positions in which they will ap- 
pear that night. Such an achievement 
should make any man at the bench have 
a new pride in his work, and a bigger 
thought about what may be attained by 
men of real knowledge and skill. Not the 
least of the marvels of the watch is the 
fact that it is of only ordinary size yet 
into this small space has been crowded 
six different masses of minute machin- 
ery, each sufficient in itself to distin- 
guish a watch as noteworthy. Yet all 
these function perfectly, without inter- 
fering with each other. 


A VERY different type is an exquisite 
masterpiece of “transparent” (C) 
construction by Vacheron and Constan- 
tin. It is nearly 12 size, in American 
terms. The case is of transparent rock- 
crystal except an almost invisible band 
of platinum around the edge, this set 
“en calibre” with fine sapphires, and the 
pendant and bow of platinum. The move- 
ment is almost entirely of solid gold; all 
except the essential framework is cut 
away in artistic sculpture, so as to show 
a very intimate view of the details of the 
mechanism in action. It is a fascinating 
masterpiece of watchmaking. 

From the above the reader will get 
some idea of the interest of Mr. Packard 
and the great worth of his collection. 

It is the ambition of the Horological 
Institute of America to erect in Wash- 
ington, D. C.,a Time Building. The great 
difficulties of such an undertaking are 
recognized. But those who sponsor the 
idea ask, why not? Time is as impor- 
tant as music or art or many other 


“causes,” for which money is forthcom- 


ing to erect buildings. The “romance” of 
Time will lend itself to a wonderfully in- 


teresting museum exhibit that will at- 
tract every visitor to the nation’s capi- 
tal. America will be made to appreciate 


the meaning of Time, and fine time- 


keeping instruments, and the importance 


(Continued on page 98) 
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The Engraving Department, Bradley Horological 





Equip Yourself by the Experience of Others. 


One of the best known business men in the country has said: 
“Every man in business will have to go over a hard road and find 
out its turnings for himself, but he need not go over this road in 
the dark, if he can take with him the light of other men's ex. 
perience.” 

So it is with Bradley students, who are possessed of the light of 
experience of the teachers under whose instruction they gain the 
knowledge of all the crooks and turns and short cuts to the goal 
for which they are aiming. 

Only a short time is required to complete the course—and 
common education will carry you through. 

Thousands have taken Watchwork, Jewelry and Engraving the 
Bradley way. It may be there is a Bradley student in your town, 
who will be glad to tell you all about the methods pursued at 
Bradley Polytechnic Institute. Get the Bradley way! It will be 
the means of increasing your pay check amazingly. Address a 
post card to Bradley Horological, Dept “C,” Peoria, Illinois, asking 
for our latest catalogue. Make your arrangements to join your 
forces with Bradley Polytechnic as soon as possible. 
















-Phoenix White Finish 


gives your white gold jewelry the beau- 
tiful platinum color; easily, quickly and 
very cheaply. It stays white and looks 
right. 

Easily stripped (see directions) if arti- 
cle is to be repaired or soldered. 

1 quart, $5.00. Try it. 


SAM W. HOKE, Mr. 


Jewelers’ Technical Advice Co. 
22 Albany Street, New York City 
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Ask for 
Free Circular 
A. W. F. 





















Foot Blowers 


Supplying air for blow- 
pipe work. 

Genuine Buffalo Dental 
Foot Blowers, Fletcher 
pattern, are widely im- 
itated at lower prices. 
No imitators use the 
same quality of boards, 
selected sheepskin bellows, 
or Up-River Para Rub- 
.» ber disks. 

lime Quality goods last longer. 
Send for Catalog B-J 


Buffalo Dental Manufacturing Co. 
Box 979. BUFFALO, N. Y. 
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NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 








ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 


GOLD, SILVER and PLATINUM 
Refiners and Assayers — 
709 Sansom Street, Philadelphia 














Established 1845 


10K Solder for 14K Gold 6K Solder for 10K Gold 


JAMES H. DEDERICK’S SONS, Inc. 


Gold and Silver Sheet and Wire 


Also Silver Solder 


44 GOLD STREET NEW YORK 

















The BUYERS’ 


DIRECTORY 


Price One Dollar 


The Jewelers Publishing Corp., 239 W. 39th St., New York 
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Workshop Notes and Queries 


QUESTION No. 4205—Polishing Enamel. 
At your convenience we would thank 
you to advise us the best method that is 
practical for polishing enamel after 
stoning has been finished.—K. & P. Co. 

ANSWER.—We would advise you to ob- 
tain a wooden lap which is best made 
for this purpose in maple or box-wood. 
A lap of this kind should be cut so the 
end of the grain is exposed for the work. 
In other words, to be the same as you 
would cut a section from a log. This 
should be thoroughly kiln dried and 
should then be bored to fit your mandrel 
and turned up in a lathe until it is abso- 
lutely flat and true on each side. Fine 
pumice stone powder and water is used 
on this lap to grind the enamel down 
and partially polish it after it has been 
stoned smooth. The same kind of a lap 
is then used with putty powder slightly 
moistened with water. A very beauti- 
ful polish may be obtained in this man- 
ner. 

QUESTION No. 4206—Watch Cleaning 
Solution. We are a subscriber to your 
magazine and we would appreciate it 
very much if you would give us a good 
recipe for making a solution to clean 
and renew the finish on watch plates.— 
P. J. 

ANSWER. — There are many watch 
cleaning solutions put up which you will 
find in the supply house catalogs, how- 
ever, you can get excellent results by 
the following method: You clean your 
watches usually with benzine, then wash 
thoroughly with ivory soap and water 
and place a small amount of baking 
soda on the brush; also the soda is used 
in rather a pasty condition and gives 
better results. For gilt movements this 
is the best possible method you can use. 
You must also bear in mind that if a 
watch plate or wheels are tarnished that 
you must dip them in a solution of cya- 
nide; about one ounce to a quart of 
water. This will remove all the tarnish 
and after scrubbing with soda and soap 
you will be surprised at the beautiful 
finish. Gilt movements that have the 
gilting worn off will, of course, have to 
be recolored if you want a strictly first 
class job. 

QUESTION No. 4207—Drilling Enamel 
Dials. Sometimes I find it necessary to 
drill new holes in old enamel dials as in 
fitting new movements in old clocks, etc. 
Would you please let me know the best 
way to go about and the kind of drill, 
ete.?—_F’. C. 

ANSWER.—If the enamel on_ these 
clock dials is very thick you will find a 
diamond drill is the most suitable to use 
im making holes; however, you can very 
likely drill a small hole through the 





enamel which will very likely chip it to 
a certain extent, and then open up the 
hole carefully with a round file which is 
kept moist with turpentine and cam- 
phor. This method is very slow and 
there is always a risk of breaking out 
the enamel. A diamond drill will pierce 
the dial with very little pressure and 
leaves a good clean hole. 


QUESTION No. 4208—Clock-Spring Oil- 
ing. Would you please answer the fol- 
lowing in the Questions and Answers 
of THE JEWELERS’ CIRCULAR? What kind 
of lubricant should be used on clock 
springs to keep them from jumping, and 
what is the proper way of cleaning 
them? We have tried every way we 
know of but still they jump after clean- 
ing.—W. L. C. Co. 

ANSWER.—We have always found a 
good grade of clock oil is the most satis- 
factory lubricant for clock springs. On 
a very heavy spring vaseline is often 
used, but the trouble with vaseline is 
that if there is a trace of acid in it, it is 
liable to cause trouble by pitting the 
springs and making them break easily. 
The jumping that you mentioned is very 
likely caused either by a rough spring or 
else it is not thoroughly lubricated. An 
exceedingly rough spring may be helped 
if you will apply vaseline with a small 
amount of flake graphite in it. This 
lubricant is used on heavy phonograph 
springs, etc., and we would not advise 
it as a rule for clock springs, but the 
point is that it will give the best results 
when having trouble with a very rough 
spring. You will find it best to use a 
good grade of clock oil whenever pos- 
sible. 

QUESTION No. 4209—Borax Solution. 
Will you please publish in your next 
“Workshop Notes” a formula for a liq- 
uid borax to use on platinum instead of 
the “slate” borax .as the slate borax 
boils and raises the solder as you begin 
to heat it. Thanking you.—K. W. A. Co. 


ANSWER.—We regret that we are un- 
able to advise you of any preparation 
that will take the place of borax for as 
good a base on a slate. Borax contains 
a certain amount of water of crystalli- 
zation and you have simply got to heat 
your borax and allow this water to boil 
off before it will settle down into dif- 
fused borax glass which is essential in 
soldering operations. After this has 
been done then apply your solder which 
has previously been touched with a 
borax paste, and then proceed with the 
solder. There is no preparation of any 
description that will excel borax as used 
in the above manner. 


QUESTION No. 4210—Gold Plating. 
Last year in one of your February num- 
bers was a splendid article on gold plat- 
ing. There was also mentioned a strip- 
ping solution. We would like to have 
you give us this formulae for a strip- 
ping solution. We have a small plating 
plant along with our manufacturing 
plant and wish to make the solution our- 
selves. Please also advise on a white 
metal plating solution. Will the above 
mentioned stripping solution strip a gold 
filled watch case or silver plated knives 
and forks? Or is a separate solution re- 
quired for the two latter pieces?—R. T. 
Mfg. C. 

ANSWER.—We do not recall a strip- 
ping solution included in the February 
number of last year, however, we are 
glad to give you the following formulae 
for stripping solution: 


WR so Mimawadddednnies 1 gal. 
Sodium Cyanide............. 1 Ib. 
Sodium Hydroxide........... % Ib. 


The Sodium Hydroxide is not essen- 
tial but at the same time it is a good 
conducting salt and facilitates the strip- 
ping operations to a great extent. A 
stripping solution should be used hot 
and the article that you wish to strip 
is suspended from the anode wire. The 
best results are obtained if the article 
is moved around in the solution. The 
work must be examined from time to 
time to observe if there is any pitting, 
although if you move the work around 
in the solution you will not be troubled 
with pitting. You will find this strip- 
ping solution is good for gold and silver 
alike, but as mentioned above you must 
wash it carefully to avoid pitting. 

White metal solution may be obtained 
from your jobber but as these are very 
light finish and are not very satisfac- 
tory, however, this solution will cover 
up solder marks and anything that is 
not exposed to much wear can be made 
to look very nice: Some work, of course, 
is platinum plated, but this is an expen- 
sive solution to make and maintain. 
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The Art of Setting Gems 


00000000OOOOOOO L N WV WT le Gold 


Introduction 


has the limited space alloted to an ex- 
clusive article devoted to the setting 
of gems, principally diamonds, in white 
gold, it is impossible to go into minute 
details of the intricacies of the work. 
Most of the readers interested are per- 
haps diamond setters and much that is 
not quite comprehensive to the non- 
setters will be grasped by those follow- 
ing the trade of diamond setting. 

By a judicious application of 
the principals given in the fol- 
lowing paragraphs, you _ will 
gradually begin to appreciate 
the simplicity as well as clean- 
liness of the work, especially 
when you have carefully followed 
all the minor details. 

I can’t possibly devote any 
time to the little tricks ef hold- 
ing your tools, but stay right 
with it and you will become 
adept in the use of these new 
tools. 


SINCERELY hope that the 

readers of THE JEWELERS’ 
CIRCULAR will appreciate my 
efforts to help those desirous of 
improving their work on white 
gold. It is to be regretted that 
I am unable to go into details at this 
time. However, if you are greatly bene- 
fitted by what little you may be able to 
gather from my suggestions, you may 
write to me in care of THE JEWELERS’ 
CIRCULAR and if the enthusiasm is great 
enough I may attempt to write a com- 
plete outline on all the phases of set- 
ting as well as the many little tricks 
that are seldom told. 

The perpetuation of our trade lies 
with us and we are indeed fortunate to 
be able to have a paper like THE 
JEWELERS’ CIRCULAR’ wherein much 
valued information is weekly compiled. 
A united interest in the improvement 
of diamond setting will be helpful. If 
only a small part of my efforts prove 
beneficial, I will feel that my attempt 
has not been futile—J. W. K. 


Importance of Proper Equipment 


IAMOND setters need not be told 

the importance of a good set of 
tools. The following words of caution 
are principally intended to apply to the 
apprentice, who should be frequently 
reminded. 

Learn to keep your gravers in good 
shape at all times. It will do no harm 
to keep an extra graver for each one 
used. That means practically a double 
set. The obvious reason for this is that 





By J. W. KRISCH 


quite frequently you will encounter bad 
steel in your tools and rather than grind 
down a new graver, you will have one to 
fall back on. Personally I never waste 
any time trying to harden or temper my 
tools. When a tool proves unsatisfac- 
tory I throw it away. However do as 
you think best. I have always con- 
sidered my time worth more than the 
price of a graver, which is only twenty 
or twenty-five cents. 


Read This Article on Gem 


Setting 


HE information given in this article is the result 

of many years of practical experience by J. W. 
Ayvisch. By a judicious application of the principles set 
forth one will gradually begin to appreciate the sim- 
plicity as well as the clean!iness of the work. 
author lays special stress on the setting of gems 
white gold and hopes that the suggestions submitted will 
prove helpful. Readers are requested to submit any 
questions relative to the subject to Tur JEWELERS’ 
CIRCULAR. 


I am in a position to give you valuable 
suggestions, but do not wholly depend 
upon them. It is well to keep your mind 
always open ready to improve old 
methods. 


FFICIENCY is the greatest asset 

you can have. A _ haphazard ar- 
rangement of your tools and drills often 
means an hour or two a day of hunting 
for misplaced things. Learn to arrange 
your tools in such a manner as to be able 
to place your hands on them any time. 
This is extremely valuable in this age 
of competition and if you are working 
for someone always give your best ef- 
forts to your work. The following tools 
together with the methods suggested 
will help you improve your white gold 
work, and the final products of your ef- 
forts will be a great encouragement to 
you toward furthering the setting of 
diamonds in white gold. 


Flat Gravers 


SUGGEST the following flat gravers, 

No. 37, No. 39, and No. 40. A care- 

ful study has revealed to me that for 

bright cutting nothing can surpass the 
flat graver especially on white gold. 

In grinding your tool down be care- 
ful not to exert too much pressure as it 
may soften your graver. Allow the 
right side of your tool to be ground 





lower as in illustration (A). Now ona 
good medium oil stone, preferably one 
that will enable you to get a long stroke, 
8 to 12 inches if possible, face the bot- 
tom of your tool at an angle of about 30 
degrees upward toward the left side as 
shown in illustration, Fig. 1 (B). Learn 
to use the oil stone only, and not any 
polishing paper. Paper ruins your flat 
surface and somewhat dulls the cutting 
edge. Turn your graver over on the 
ground surface and even your 
tool straight across the cutting 
edge. Now your tool is ready to 
be used. So much for your flat 
tool. Remember, try and use no 
polishing paper because a good 
oil stone will give you a much 
better and smoother cut. 


Anglet Tools 
HAVE found that a No. 53 


The half round tool is far better 


to use than the ordinary anglet 
graver which chips all the time. 
Grind your half round tool down 
to the required thickness and 
then grind your sides slightly 
half round to somewhat of a 
knife edge. Let your cutting edge 
extend for about an inch along 
the bottom cutting surface. With a lit- 
tle study you will find this tool to be of 
greater resistance on white gold because 
it is of a much sturdier shape and you 
will never cut your thumb on its cutting 
surface. Illustration (C) will give you 
the idea. 

When you have ground your cutting 
edge and rounded the top edges, which 
by the way should be done in all gravers 
to avoid cutting into your thumb, emery 
your sides smooth and then finish it on 
the oil stone. I would suggest you keep 
two or three such gravers. Illustration 
(D) will give you the idea. 


Half Round Tools 


HIS tool is for raising your beads 

and should be about a No. 51 and 
No. 52. After grinding this down, face 
both sides almost to a knife edge very 
much like your Anglet Tool only not 
quite as much. Now slightly round out 
the face of your tool. This tool above 
all should always be on edge because 
serious mishaps will happen when rais- 
ing beads. Illustrations (E), and (F) 
will give you the idea. 


in 


Bearing Cutters 


For cutting seats in your settings 
much depends on a choice of tools. I 
use both an oval and half round tool. 
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Push Tools 


After diamonds are fitted never use a 
steel tool to secure the stone on the seat. 
A square wood pusher on copper will 
do nicely. Steel will probably chip your 
stone as it offers great resistance. 


Round Burrs 


OU will need a set of small round 

dental burrs for mellee. I never fit 
any small stones with anything but a 
purr. Secure a good set and with the 
eareful use of wax, not oil, they will last 
a long time. It is quite possible that 
you can procure discarded dental burrs 
which will serve the purpose. 


Twist Drills 


For a long time I have used cone- 
shaped burrs to enlarge my holes for 
the larger stones. They quite often be- 
come overheated and soon worthless. 
The expense was too high, and recently 
a friend of mine showed me 
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HEN you are certain your stone is 

fitted properly take it from its set- 
ting. Now proceed to use your anglet 
tool (see illustration D), that is your 
half round graver which we converted. 
Cut a V-shape in each corner of your 
setting as shown in illustration J. In 
making these cuts try and undercut 
these V-shapes slightly as this will 
further help you in raising the beads 
cleanly and with little effort. You of 
course understand the object in making 
these V cuts is to reduce the resistance 
of the metal, thereby enabling you to 
bring your metal over the stone with 
less difficulty. 

We are now progressing very nicely. 
Next we proceed to make our bright cut. 
This work is the most important and 
great care and practice is necessary to 
make this work satisfactory. 

Again I ask you to pay strict atten- 
tion to details. Use a suitable flat tool 
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Now proceed to take your burr or drill 
and very lightly round your hole to dis- 
pose of any shavings that might adhere 
around the seat. Take your diamond 
place it in the setting and with your 
bead raising tool carefully raise your 
small beads against the stone and slight- 
ly over the edge. Carefully bead your 
points. Don’t try to secure a diamond 
with a beading tool. You will encounter 
no difficulty in raising your beads as 
they go over just as easily as platinum. 
Your beader should be used only to 
round the beads. 

When finished your job should look 
perfect with no excess metal anywhere. 


HEN setting a job that requires 
eight beads as in a short octagon 
top. Illustration (M). Proceed in the 
same manner only cut as shown in illus- 
tration. Make a straight downward cut 
in each corner than a cut across leaving 
a rectangular piece of metal 





that a large twist drill 
which when ground down to 
a point and used in a 
small handle will do the 
work nicely. Simply place 
your drill in the hole and 
slowly twist it and you will 
be surprised at the re- 
sults. Don’t use high pres- 
sure aS you may rip the top 
of your ring from its set- 
ting. 
Millgrain Tools 


m No: 2, 2. 3) 4; 18 
what you will most probably 





need. A No. 3 is, of 
course, used most. Use 
your own judgment. Get 





the oval medium midget , 
wheels. They are the very 
best. 
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in each corner. This should 
now be cut in half with your 
anglet tool. Now proceed in 
the same manner as before 
and when your beads are 
ready to be raised you should 
have two in each corner of 
the short octagon. Most set- 
ters cut these octagon tops 
into squares. Do not make 
this a habit. It is true that 
it saves time but if the 
manufacturer wanted square 
tops he would put them in. 
Try and follow the shapes of 
your top. 

Quite frequently you will 
want three beads in each 
corner of a _ square, ete. 
When doing this cut your V 
shape larger than _ usual. 
That is wider. Then proceed 








Beading Tools 


OUR beading tools should be rather 

shallow for white gold work. Per- 
sonally, I like a soft beader since it is 
always easier to go over. 

Of course you will need a wax stick, 
ring clamp, etc. I take it that my read- 
ers have some knowledge of the busi- 
ness and therefore I will not dwell at 
length on things of minor importance. 
Let us now proceed with the actual 
process of the work. Now we have all 
the tools we will require. 

Proceed to fit your stone with a twist 
drill or burr if you choose. Make cer- 
tain that the girdle of your diamond, 
almost fits into the hole. That will save 
you the trouble of cutting too much of 
a seat. Bear in mind that these seem- 
ingly minor details are of great impor- 
tance since they are conducive to do 
faster and better work. The cutting of 
your seat should not require more than 
two or three light motions around your 
hole, providing you? stone is fitted close- 
ly with your drill. Make your cuts 
slightly under. That is undercut your 
Seat. This will always leave a better 
fit’and as you will eventually realize 
enable you to get your beads much bet- 
ter and safer over the stone. 





depending very much on the width of 
your cuts. Be careful and see that your 
cutting edge on your tool is straight and 
even. Now proceed to make your bright 
cut at angles from 45 degrees to 60 
degrees from one V to the other as 
shown in illustration (K). Your cuts 
should be perfectly smooth and bright. 
Also be certain that they conform with 
the general shape of the top of your 
setting. 


MIGHT add that only careful prac- 

tice and attention to details will 
bring you the desired results. Now it is 
possible that your top is much larger 
than the bright cut you can make. 
Proceed to make your cut only as wide 
as you think it should be and you 
can always split your excess metal into 
two or more extra lines for millgraining. 
It is primarily my object to deal with 
the inside cut and the beads. The rest 
I must leave to your judgment. 

You have now cut your V shapes. 
Now take your flat graver and carefully 
cut off the points of the V as shown in 
illustration (L). Be careful and don’t 
cut off anymore than just the very 
point. Make your cut square and clean. 








to make a cut across the V. 
That is through the center. Illustration 
(O). Now halve the rectangular end 
exactly like you did on your short oc- 
tagon. This leaves you now with three 
separate pieces of metal in each corner. 
When you have finished your bright cut, 
trim the point of your V leaving now 
three uniform shapes. Replace your 
diamond in your seat, raise the two 
beads against the stone and proceed to 
bead them over. The back bead should 
not be raised but simply beaded over. 


HE introduction of the semi-claw 

settings. [Illustration (P). You 
proceed very much like on all the others. 
That is cut your work all out before 
replacing the stone. On semi-claw set- 
tings it is advisable to round your 
corners as shown in illustration (Q). 
This method does away with the sharp 
square effect which not only looks bad 
but frequently catches its point on cloth- 
ing and the buyer returns his purchase 
dissatisfied. Round your points and 
proceed in the usual manner. 

If you will follow the principles here- 
in given you will become firmly con- 





(Continued on page 98) 






























































































































































United States Patents 


issue of Feb. 26, 1929 


1,703,091. VANITY CASE. WI Luiam L. Bass, 
New York, N. Y., assignor to E. & J. 
Bass, Inc. Filed Nov. 5, 1927. Serial 
231,356. 11 claims. 

A multiple chambered toilet article of the 
character described, said article having two 
chambers arranged alongside one another and 
separated by a partition, one chamber being 
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open at one side while the other is open at 
one end to receive a lipstick refill, a lipstick 
refill therein, and a hinged cover for the 
first chamber, the partition being slitted to 
provide a spring engageable with the side of 
~ lipstick refill for frictionally holding it in 
place. 


1,703,258. RADIO CLOCK. FRIDOLIN E. 
BERSCHE, Waterloo, Ill. Filed Sept. 23, 
1927. Serial 221,510. 2 claims. 

In a radio clock of the class described, a 
clockwork embodying customary alarm mech- 
anism including a rotary alarm shaft, a head 
mounted upon said alarm shaft, independent- 








ly operable circuit make and break pins car- 
ried by and rotatable with said head, a 
spring pressed brush cooperable with the 
head, and a trip device mounted on the clock- 
work and cooperable with the alarm mech- 
anism and including a combined stop and 
contact pin for successive cooperation with 
the pins on said head. 


1,703.490. BRACELET CLASP. Davin E. 
Katz, New York, assignor to Bayer, 
Pretzfelder & Mills, Inc.. New York. 
Filed June 23, 1928. Serial 287,841. 
2 claims. 

A bracelet clasp comprising a pair of mem- 
bers, each having means at one end for 
attachment to the corresponding end of a 
bracelet, a tongue hinged to the other end 
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of one of said members and adapted to be 
passed through one of a plurality of trans- 
verse slots formed in the other member, a 
stud mounted on the tongue carrying mem- 
ber adapted to interlock with the edges of 
an expansible opening formed in the tongue, 
the width and arrangement of the slots be- 
ing such that when the tongue is passed 
through certain of the slots the stud will be 
received through a slot other than that 
through which the tongue passes. 
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1,703,671. MATCH BOX. Epwarp B. HouGH, 
Providence, R. I. Filed Dec. 9, 1926. 
Serial 153, 487. 7 claims. 

In combination, a match box mens © 
body member and a unitary cover mem 
substantially completely closing the box, a 
spring hinge connecting said members, a 
plurality of matches disposed in said body 
member, there being a striking surface car- 





ried by said body member and a cooperating 
sliding surface carried by said cover member 
opposite said striking surface, whereby said 
spring hinge yielding urges said members 
into closed relation and allows a match to 
be placed with its bead between said sur- 
faces and with its shank protruding from 
said box so that the match may be pulled 
out to light the match. 


1,703,685. METHOD OF MAKING TOPS 
FOR JEWEL SETTINGS. THomas A. 
MOUNTFORD, Newark, N. J., assignor to 
Blancard & Co., Inc., New York. Filed 
Feb. 10, 1928. Serial 253,327. 7 claims. 

A method of making a jewel setting top 
having hair line piercings that comprises 
forming two complementary members, one 
with tongues and the other with recesses for 
receiving said tongues, positioning said mem- 





bers in spaced relation with the tongues of 
the one in complemental relation to the re- 
cesses in the other, and causing said tongues 
to engage in said recesses to hold said mem- 
bers in assembled relation without bringing 
the complementary wall into contact with 


each other. 
DESIGNS 


CLOCK CASE. ORLA A. HAYNER, 


77,833. 
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Mason, Mich. Filed July 27, 1928. 
27,606. Term of patent 7 years. 


77,861. DESK LIGHTER OR SIMILAR AR- 
TICLE. Henry T. Scuirr, Chicago. Filed 











Serial 





Term of 


1928. 
patent 3% years. 


May 11, Serial 26,640. 


Trade-Mark Registrations Granted 
Issue of Feb. 19, 1929 (continued) 
252,527. JEWELRY FOR PERSONAL 

WEAR, NOT INCLUDING WATCHES. 
L. & C. Mayers Co., New York. 
Filed July 6, 1928. Serial 269,194. PUB- 
LISHED NOV. 27, 1928. 
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March 7, 1929 


252,581. WATCHES AND WATCH MATE- 
RIALS—NAMELY, DIALS, _ HANDS, 
AND OTHER PARTS OF WATCHES. 
L. MonNIER & Cig., La Chaux-de-Fonds, 
Switzerland. 
Filed June 2, 1928. Serial 267,378. PUB- 
LISHED NOV. 13, 1928. 


252,582. MARBLE STONES FOR RINGS, 
SCARFPINS, BROOCHES, NECK. 
LACES, BRACELETS, PENDANTS, 
PINS, BUCKLES, MARBLE BEADS, 
AND ARTICLES OF JEWELRY FOR 
PERSONAL WEAR, NOT INCLUDING 
WATCHES. BoRzone, _Manuweo & Co, 
Buenos Aires, Argenti 

Filed June 2, 1928. Seriai 267,341. PUB- 

LISHED NOV. 27, 1928. 
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of a thoroughly trained personnel to 
take care of the demands of the present 
and the needs of the future. Mr. Pack- 
ard’s collection fits in with this big plan. — 
In the meantime it will be placed in the 
Old National Museum of the Smithsonian 
Institution. It is hoped that other col- 
lections and individual pieces will come 
to the Institute, to make up ultimately 
the finest group of timing devices known — 
to the world. 








Art of Setting Gems 


(Continued from page 97) 








vinced that white gold is not bad. Of 
course you will have trouble. In raising 
your beads always feel with your tool. 
The metal if bad, will break at the 
slightest pressure. You will never need 
to exert much pressure by following my 
suggestion, but I make this suggestion 
merely as a means of further precaution. 

In setting diamonds also try and 
remember to place whenever possible 
your stone in such a manner as to leave 
the table of the stone, which as you 
know is octagonal in conformity with 
your top. It improves the appearance 
in more than one way. 


HAVE found the foregoing system 

very practical on wedding rings. 
With diamonds as small as 100 to the 
carat the same procedure produces 4 
beautiful job. I'll grant that to the 
inexperienced this will -be very trying, 
but he should practice on larger stones 
first. For stones up to about 0.15 I 
never cut a seat but always use a burr. 
For odd shaped stones it is best to fit 
them with a half round needle file. 

Not only will you be able to produce 
better work but you can increase your 
output at least 35 per cent. It is simple 
when once you acquire the idea. 

(To be continued) 




















